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Resumo in Portuguese

Esta tese examina o crescente campo do turismo de yoga no setor do bem-estar da india,
analisando como as viagens baseadas no yoga contribuem para o bem-estar individual e para as
praticas de turismo sustentaveis. Com base em doze estudos revistos por pares, publicados entre
2008 e 2025, a investigacdo utiliza uma revisdo sistematica da literatura para abordar quatro
objetivos principais: tracar o perfil dos fluxos turisticos para os principais destinos de yoga
indianos, compreender as percecdes dos turistas sobre os beneficios fisicos, mentais e
espirituais, identificar fatores que aumentam a atratividade do destino e avaliar o impacto dos
servicos de yoga na satisfacédo e na fidelidade.

O turismo de yoga demonstra ser uma industria em rdpido crescimento, atraindo viajantes
nacionais e internacionais que procuram salde holistica, alivio do stress, crescimento espiritual
e experiéncias culturais imersivas. Destinos como Rishikesh, Kerala e Goa atraem fluxos
constantes de visitantes, com praticas culturais auténticas, integracdo do Ayurveda e elevados
padrdes de servico a emergir como fatores cruciais para a competitividade. A investigacdo
destaca que os retiros de yoga melhoram significativamente o bem-estar autodeclarado, ndo s
durante a viagem, mas também na manutencéo de resultados positivos de saude a longo prazo.

No entanto, o sector enfrenta desafios relacionados com a comercializacéo, a sobrelotacéo e
normas inconsistentes, que podem prejudicar a autenticidade cultural e a sustentabilidade
ecologica. A literatura enfatiza ainda mais a importancia da qualidade do servico —
envolvimento emocional, padrdes de instalacdes e expertise dos professores — na determinacgéo
da satisfacdo do turista e das intencGes de regresso. As recomendacdes politicas incluem a
promocdo de quadros regulamentares, a diversificagdo de destinos para mitigar o turismo
excessivo e 0 apoio as comunidades locais para beneficios econémicos equitativos.

Ao sintetizar lacunas conceptuais e empiricas, a tese defende praticas de gestdo sustentavel e
uma exploracdo académica mais aprofundada com base em dados priméarios. Conclui que o
turismo de yoga, a0 mesmo tempo que promove o bem-estar fisico, psicoldgico e espiritual,
deve equilibrar os interesses econémicos com a preservacdo cultural e a gestdo ambiental para
garantir a sustentabilidade a longo prazo no panorama turistico em evolugdo da india.

palavras-chave: Turismo de bem-estar na india, satisfacio do turista de yoga, intencdo de
revisitar o yoga, bem-estar do yoga na india.
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Abstract in English

This thesis examines the burgeoning field of yoga tourism within India's wellness sector,
analyzing how yoga-based travel supports individual well-being and sustainable tourism
practices. Drawing from twelve peer-reviewed studies published between 2008 and 2025, the
research employs a systematic literature review to address four core objectives: profiling tourist
flows to major Indian yoga destinations, understanding tourists’ perceptions of physical,
mental, and spiritual benefits, identifying factors that enhance destination attractiveness, and
assessing the impact of yoga services on satisfaction and loyalty.

Yoga tourism is shown to be a rapidly growing industry, appealing to both domestic and
international travellers who seek holistic health, stress relief, spiritual growth, and immersive
cultural experiences. Destinations such as Rishikesh, Kerala, and Goa attract steady visitor
flows, with authentic cultural practices, integration of Ayurveda, and high service standards
emerging as crucial factors for competitiveness. The research highlights that yoga retreats
significantly enhance self-reported well-being, not only during travel but also in sustaining
long-term positive health outcomes.

However, the sector faces challenges related to commercialization, overcrowding, and
inconsistent standards, which can undermine cultural authenticity and ecological sustainability.
The literature further emphasizes the importance of service quality—emotional engagement,
facility standards, and teacher expertise—in determining tourist satisfaction and revisit
intentions. Policy recommendations include promoting regulatory frameworks, diversifying
destinations to mitigate overtourism, and supporting local communities for equitable economic
benefits.

By synthesizing conceptual and empirical gaps, the thesis advocates for sustainable
management practices and deeper academic exploration based on primary data. It concludes
that yoga tourism, while advancing physical, psychological, and spiritual wellness, must
balance economic interests with cultural preservation and environmental stewardship to ensure
long-term sustainability in India's evolving tourism landscape.

keywords: Wellness tourism India, yoga tourist satisfaction, yoga revisit intention, yoga
wellbeing India.
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Chapter 1: Introduction

Yoga signifies the union of individual consciousness with universal consciousness, a state
of harmony between body, mind, and spirit (Feuerstein, 2001). In the Bhagavad Gita, yoga
emerges as a pluralistic path, encompassing karma yoga, jnana yoga, and bhakti yoga
(devotion), reflecting its accessibility to different practitioners (Radhakrishnan, 1993).
The most systematic presentation is found in Patanjali’s Yoga Sutras (c. 2nd century BCE-
5th century CE), which defines yoga as the stilling of the mind (citta-vrtti-nirodhah) and
outlines the eightfold path of ethical discipline, postures, breath control, and meditation
(Bryant, 2009). On the other hand, the Hatha Yoga Pradipika (Muktibodhananda, 2000)
gave attention to physical practices in order to lay the groundwork for the achievement
of spiritual realization (sadyomukti) as early as the 15th century CE. Yoga, in course of
time, has branched out in to multiple traditions and schools, each attempting to
emphasize and practice distinct aspects of yoga in the form of philosophy, physical
culture, and esoteric Hindu practices. Hitherto, in the contemporary period, yoga has, to
a great extent, been used for the purpose of global wellness, particularly, stress alleviation,
body fitness, and promotion of health in a holistic manner.

The philosophy of yoga still emphasizes the spiritual elements of the pursuit of self-realization
and transcendence because of the transformations it has gone through. Definitions of yoga
today, unlike in the past, try to blend philosophy with practice. For instance, the WHO defines
yoga as a discipline with the practical elements of movement, breathing, and meditation that
integrates physical health, mental health, and stress reduction. Other scholars view yoga as a
‘science of self-realization’ along with a therapeutic practice and with the ability to transcend
cultural and clinical boundaries (Taimni, 1961; Sengupta, 2012). So, yoga still retains its
complexity and systematized nature as a tool for the integration of the body, mind, and spirit,
as well as for individual and social development.

Well-being encompasses not only economic prosperity, but also social achievements, which
is characterized by the absence of illness, “positive health”, “life satisfaction” and personal
progress. As Dodge et al. (2012) states, it is generally understood as “integration and balance”
of psychological, physical, and sociological aspects of human life. In the physical sense, well-
being encompasses the absence of disease, as well as vitality and strength. Psychological well-
being involves positive emotions, self-acceptance, resilience, and autonomy (Ryff, 1989).
Social well-being involves the presence of assisting relations, as well as the feeling of
integration and community participation (Keyes, 1998). These aspects construct the
individual’s capability to live a life which has meaning and to reach prosperity.

According to the World Health Organization (WHQ), Effective public health requires
‘complete physical and mental health' as opposed to mere absence of disease (WHO, 1948).
This definition shows the absence of disease as a deficit model of health and highlights mental
as well as physical health. Past as well as contemporary psychology has distinguished between
hedonic well being (pleasure and happiness) and eudaimonic (meaning, purpose, and self-



realization) (Ryan & Deci, 2001). Engaging actively with these concepts, one can say well-
being is a relative equilibrium between available challenges and resources relative to health.

Well-being is a multifaceted construct involving the physical, psychological, and social
aspects of health, representing not just the absence of disease but the presence of affirmative
states like satisfaction with life, resilience, and a sense of direction (Diener, 2009). Within
tourism, well-being has emerged as a central consideration, given that today's travelers
increasingly desire experiences that promote restoration, personal development, and integral
health (Smith & Puczkd, 2014). Yoga, an ancient Indian practice consisting of physical postures
(asanas), regulation of breath (pranayama), and meditation, has become a major vehicle for
increasing wellbeing, with research showing gains in physical fitness, reduction in stress levels,
and psychological resilience (Woodyard, 2011). In tourism, yoga is increasingly being
incorporated into wellness retreats, resort activities, and niche travel packages, offering
systematically organized opportunities for physical, mental, and emotional renewal (Cohen et
al., 2015). This union of yoga and tourism constitutes wellness tourism, where the main aim
goes beyond traditional sightseeing in order to advance the whole health, while at the same time
assisting in sustainable economic and cultural development through the support of local
wellness infrastructure and cultural preservation (Smith & Puczkd, 2014). As such, yoga-based
tourism is a promising modality to advance overall wellbeing in accordance with modern
health-focused travel trends.

Tourism has evolved from a conventional leisure activity to a vast industry, embracing
cultural, medicinal, spiritual as well as wellness elements. An exemplary case in point is
wellness tourism, which is based on concern for total health and overall well-being (Smith &
Puczkd, 2014) and has developed exponentially in the recent decades. In this industry, yoga
tourism has grown distinct to itself and millions of that yoga they travel the same for spiritual
awareness, rejuvenation and psychological balance (Jha, 2024).

Wellness tourism is among the most rapidly growing markets in the global tourism industry,
driven by rising health consciousness, lifestyle-related stress, and rising demand for
preventative and holistic health measures. As opposed to regular tourism, where recreation or
sightseeing turns into the primary objective, wellness tourism is aimed at enhancing the
physical, psychological, and spiritual health of the traveller (Smith & Puczko, 2014). Recent
market research emphasizes its massive growth: the size of the global wellness tourism market
was approximately USD 814.6 billion in 2022 and is expected to be over USD 2.1 trillion by
2030, at a revenue-based annual growth rate of greater than 8-12% (Grand View Research,
2023; Straits Research, 2024). This exponential growth is indicative of a paradigm shift in the
impetuses to travel, where health and wellness have become a primary driver of tourism
activity.

The Asia-Pacific area, specifically in India, has become a global centre for wellness tourism
and yoga tourism. India’s actions, such as the Yoga Certification Board and broader promotion
of AYUSH (Ayurveda, Yoga, Unani, Siddha and Homeopathy) in the national wellness tourism
strategies, continue to solidify India's position as the home of yoga and a worldwide spiritual



tourism destination (Outlook India, 2024). For example, Rishikesh hosts over 300,000 yoga
tourists a year and both Mysuru and Uttarakhand are purposefully expanding their yoga-based
infrastructure to meet the international demand (Samskara Projects, 2023; Times of India,
2025). This reflects how yoga is also an enhancement not only to the individual traveller's well-
being, but also contributes to cultural maintenance and preservation, destination branding and
local economic development.

So as a whole, this interconnection between yoga and wellness tourism exhibits a mutually
beneficial relationship between the two. Yoga serves to enhance travellers' experience, while
in return, wellness travel gives yogis the platform from which to draw upon real holistic
practice. This double act underlines the knock-on impact for yoga as a cultural asset and engine
of the world wellness tourism economy, part of the overall reorientation towards health-led,
experiential & sustainable travel characteristic of the 21st century.

1.1 Yoga and Wellness Tourism: A Growing Movement

Yoga tourism has evolved into one of the most dynamic elements of the international wellness
industry, one that mirrors the intersection of holistic health practices, spiritual discovery, and
cultural immersion. Market estimates reveal that the global yoga tourism industry was worth
around USD 154.11 billion in 2021, increasing to USD 161 billion in 2022, and is expected to
reach almost USD 256.90 billion by 2030 with a compound annual growth rate of around 5.8%
(Grand View Research, 2023). Additional sources indicate even more dramatic expansion, with
forecast estimates indicating a growth from USD 173.95 billion in 2023 to USD 291.4 billion
by 2032 (SkyQuest Technology, 2023). Such fast growth is indicative of worldwide trends
toward well-being lifestyles, increased stress levels in the wake of the COVID-19 pandemic,
and growing popularity of impactful, rejuvenating travel (Finn Partners, 2023).

Yoga tourism is different from other forms of recreational or leisure tourism in that it is
focused on physical fitness, mindfulness, and recovery based on prescribed practices (e.g.,
asana, pranayama, and meditation). Destinations including India, Bali, Costa Rica, Thailand,
and Nepal have commaodified yoga retreats, teacher training, and festivals into components of
their tourism sectors (Kelly, 2012; Cohen et al., 2017). For example, India has encouraged its
position as a nexus of yoga tourism, drawing on its spiritual roots, with institutions such as the
AYUSH ministry and Yoga Certification Board that legitimize yoga tourism into the future. It
is estimated that tens of thousands of international yoga tourists go to places like Rishikesh,
Mysuru, and Uttarakhand, etc. (Outlook India, 2024; Times of India, 2025). This illustrates how
yoga tourism creates capital for individual wellness, host economies, and cultural preservation,
restorative practices, and cultivating place brand awareness.

Despite speedy growth, there exist a host of challenges in the domain of yoga tourism such
as cultural commodification, over-crowding of tourist sites; and poor regulation of retreat
centres and teacher trainings. Researchers have revealed that service quality is strongly
correlated with perceived health benefits; satisfaction; and the intentions of leisure travellers to
revisit or suggest yogic destinations (Rai & Sreenivasan, 2024; Kelly, 2012).



Being a sector, yoga tourism walks the tightrope between the religiosity of pilgrimage and
profit, as well as gatekeeping in opposition to growth, which goes against the spiritual
foundation of Yoga and the sustainability of communities. The development of healthy holidays
(e.g., yoga retreats, or within community-based platform; organic food; etc) suggests that yoga
tourism can potentially respond to those challenges and govern its own growth in association
with sustainable development (Goodwin, 2016). Exemplification of a Broader Travel
Behaviour Yoga tourism is also exemplary as it depicts trends in shifts in travel behaviour such
as the significance of health and transformational experiences. Demand for these nature-based
tourism experiences was fueled by the COVID-19 crisis as tourists were ostensibly in quest of
safe, authentic and health care attention destinations warranted with assurance of resilience and
rejuvenation (UNWTO, 2022). Ultimately, yoga tourism is a living example of the convergence
of old world wisdom and the cultural travel trend we are witnessing in contemporary time; it
benefits personal health, fosters cross-cultural appreciation and helps sustain ecologically sound
tourism-driven economies. For these reasons, it has become a key case study of the potential
for tourism not simply as recreation but also as a driver for total health impact, culture-
sustainability and global well-being.

The global travel and tourism industry has been shifted significantly, from conventional
leisure, entertainment and sight-seeing tours to exciting wellness- and experience-focused
forms of travel. A key trend in this interzone is wellness tourism which is indicative of increased
acceptance by travellers of physical, mental and spiritual health practices (Smith & Puczkd,
2014). Among this genre, Yoga tourism is an emerging phenomenon. Yoga, an ancient Indian
philosophical practice, has become increasingly popular in modern western culture as a form
of exercise and more recently as a proactive means to enhance psychological health (Chong et
al. 2011). Yoga tourism development is entwined with a growing attention to sustainability,
resulting in inquiry as regards how the yoga tourist destination and operator can propagate
sustainable yoga tourism that truthfully represents culture authenticates the worth of local
people and minimizes environmental harm (Cohen et al., 2017).

The appeal of yoga to tourism is its overall (holistic) focus on wellness. The concept of yoga
is not simply physical postures, for it encompasses breath, meditation, and mindfulness. This
reflects some of the newer desires for more slowly paced, more significant, and contemplative
experiences in travel (Woodyard, 2011). Wellness tourism has encompassed retreats, teacher
training and workshops at the destinations, especially in developing nations like India, Bali,
Thailand, and Costa Rica (Kelly, 2012). These activities not only provide relaxation and
immersion in culture, but also personal and professional growth. Yet, with the increasing
growth of yoga tourism, the ill effects of commercialization can also be examined. Whereas
yoga tourism can bring income and jobs, a unreflective and imbalanced yoga tourism will lead
to undesirable cultural commodification and over-commercialization and/or environmental
degradation (Smith & Puczko, 2014).

Sustainability is, therefore, at the heart of the future of yoga tourism. Such practices as
promoting green retreats, organic food sourcing, conscious consumption, and preservation of
the spiritual and cultural heritage of yoga can be included (Goodwin, 2016). Yoga tourism also
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shows how well-being travel can be a site of transformation but also facilitate community
involvement and environmental conservation. This is reflections of the changes in international
travel behavior influenced by digital technologies, shifting consumer values, and the COVID-
19 pandemic, where tourists increasingly seek safe, authentic, and healthy tourism (UNWTO,
2022).

Motivations for participation in yoga tourism can be explained through push and pull forces.
Push factors articulate internal yearning (stress alleviation, spiritual realization and self-
transformation), whereas pull factors indicate external attraction (India's sacred environment,
ancient ashrams, affordable retreats) (Dann, 1977; Rai & Sreenivasan, 2024). At the community
level, yoga tourism is an inexpensive and a sustainable method of capacity building of
communities as well as cultural preservation (Goodwin, 2016). On the market side, yoga
tourism has also grown to be a new segment of wellness tourism with immense economic
growth, employment generation and destination competitiveness as a global tourism market
gets increasingly competitive (Smith & Puczkd, 2014; Grand View Research, 2023). At the
micro level, yoga tourism is a practice to find one's way through holistic wellness with
substantial stress reduction, physical health awareness, spirituality and mindfulness
(Woodyard, 2011). Together, these features illustrate how yoga tourism is an individual journey
for self-development, and at the same time represents a vehicle of socio-cultural sustainability
and economic gain in global tourism.

Industry professionals and scholars are increasingly giving consideration to yoga tourism,
however, numerous gaps in existing academic literature. Much previous research has centered
on the economic growth and potential of the wellness and yoga tourism industry (Grand View
Research, 2023; SkyQuest Technology, 2023), with fewer studies on the social, psychological,
and cultural dynamics of the yoga tourism experience. Additionally, there is evidence showing
motivations for yoga tourism like: stress relief, spiritual growth, and self-awareness (Kelly,
2012; Rai & Sreenivasan, 2024), though little empirical research links these suggestions to
quantifiable outcomes of well-being during travel. Additionally, most studies have centered on
India as the origin of yoga and less comparative knowledge about yoga tourism elsewhere in
the world (Cohen et al., 2017), e.g., Bali, Costa Rica, and Thailand.

Another facet that is poorly explored has to do with sustainability and authenticity of yoga
tourism. Even though scholars have been concerned with commodification and cultural
dilution, empirical studies are scarce on how host communities and tourism operators negotiate
tensions between these (Goodwin, 2016). Likewise, while yoga tourism is usually discussed as
an incubator of holistic health, there are few studies that have included quantitative well-being
measures with the tourism research framework. Addressing these gaps is important for
constructing a more complete understanding of yoga tourism has both a personal health practice
and as a socio-cultural-economic phenomenon.

Ultimately, the investigation of well-being through yoga tourism illustrates the space between
antiquity and “contemporary” travel necessities. It also illustrates that yoga can foster both
individual and collective well-being while educating on ways of preserving culture,



sustainability, and its potential for tourism where, at least in the present, does not rely on "long-
haul™ travel.

1.2 Statement of the Problem

The birthplace of yoga, India constantly attracts thousands of tourists for learning and
experiencing the practice of yoga. Yoga tourism is a subcategory of wellness and spiritual
tourism that has developed extensively over the past two decades, attracting visitors from
around the globe to Rishikesh, Kerala, Uttarakhand and several others. Although this expansion
has brought India at the forefront of the global map of yoga and well-being, there are several
issues that need critical academic exploration.

Yoga tourism has been found to have a positive effect on physical health, mental equilibrium
and & energy as well as the soul while also creating economic opportunities in host regions.
Yet the cramming of yoga into the commercial marketplace, inconsistent levels of service, and
crowding at key hubs and a lack of standardization are causing some to wonder about
authenticity and whether the practice will be sustainable in the long-term. Further, although
there is literature on wellness and yoga tourism that addresses various aspects of wellness
tourism industry and yoga practice, systematic synthesis of literature addressing how tourism
at yoga destinations in India determines well-being, destination attractiveness, tourist
satisfaction and revisit intentions could not be found.

The existence of this void justifies systematic academic exploration. The study contributes to
the existing knowledge and sustainable practices in yoga tourism and the transformation
mechanism of this emergent form of tourism in Indian context through a systematic review of
literature published so far.

1.3 Research Objectives

The present study is guided by four principal objectives. The first objective is to examine the
literature and official records on the flow and trends of yoga tourists visiting India’s holy cities
for the purpose of learning and practicing yoga. The second objective is to analyze tourist’s
perceptions of the physical, mental, and spiritual impacts of engaging in yoga-based wellness
tourism. The third objective is to identify factors contributing to the attractiveness and
development of yoga tourism destinations in India. The fourth objective is to explore how yoga
practices and services influence tourist’s satisfaction and their likelihood of revisiting or
recommending the destination.

1.4 Research Questions

Based on the research objectives, the study addresses four central questions. It first investigates
what patterns and flows of yoga tourists to Indian destinations are discussed in the academic
literature. The second question explores how tourists perceive the physical, mental, and spiritual
outcomes of their yoga tourism experiences. The third considers which destination-related
factors contribute to the appeal and development of yoga tourism hubs in India. The fourth



question examines the ways in which yoga services and practices influence tourist satisfaction,
revisit intentions, and word-of-mouth promotion.

1.5 Delimitations of the Study

The scope of this research is shaped by several delimitations. The study is confined to secondary
data from four databases: Google Scholar, PubMed, ResearchGate, and Directory of Open
Access Journals (DOAJ). The geographical focus is limited to India; global studies were
excluded unless directly linked to India. Only literature published between 2008 and 2025 was
considered. The study relies exclusively on secondary sources, with no primary data collection.
The scope is restricted to four objectives: tourist flows, wellbeing perceptions, destination
attractiveness, and satisfaction/revisit intentions.

1.6 Significance of the Study

The research presents a comprehensive review of literature on yoga tourism in India and
enriches the understanding of this field in multiple dimensions. It highlights how yoga tourism
promotes physical, mental, and spiritual well-being, offering a holistic view of the diverse
benefits of wellness tourism. The study also examines the major factors influencing the growth
and appeal of yoga destinations in India, emphasizing their importance in shaping tourists’
experiences. In addition, it provides valuable guidance for policymakers and tourism authorities
in formulating strategies that maintain authenticity, ensure sustainability, and enhance visitor
satisfaction. Alongside practical implications, it adds to the discourse on sustainable tourism by
positioning yoga tourism as a culturally rooted and environmentally conscious model. The
findings further serve as a useful resource for future scholars by identifying research gaps and
suggesting new avenues for exploration. Beyond academic relevance, the study stresses the
potential of yoga tourism to support local communities through job creation, cultural
preservation, and inclusive development.






Chapter 2: Review of Related Literature
2.1 Introduction

The purpose of this chapter is to present a critical synthesis of the extant scholarly contributions
that define, analyze, and contextualize yoga tourism. This review is intended a thematic
exploration designed to intersert the contributions of individual authors to establish consensus,
delineate debates, and systematically identify the empirical and theoretical lacunae in the field.
The core focus is the critical link between the philosophical foundations of yoga, the operational
dynamics of the tourism industry, and the measurable well-being outcomes for the tourist.

The structure is organized around the key conceptual factors that influence the yoga tourism
experience. The review begins by establishing the conceptual foundation, tracing the evolution
of yoga into a global wellness commodity and positioning it within the broader wellness tourism
nexus. It then provides an in-depth, comparative analysis of the literature across six critical
domains: well-being outcomes, motivational factors, cultural authenticity, sustainability,
destination attractiveness, and tourist satisfaction/loyalty. Finally, the chapter synthesizes these
overlapping themes before articulating the specific research gaps that the present thesis aims to
address.

2.2 Conceptual Foundation

The conceptualization of yoga tourism requires a multifaceted approach, acknowledging its
dual nature as both an ancient, spiritual practice and a modern, commercial service.

2.2.1 Evolution of Yoga: From Spiritual Philosophy to Wellness Tourism

Yoga, at its foundation, is defined by classical texts like Patanjali’s Yoga Sitras as the "stilling
of the fluctuations of the mind" (citta-vrtti-nirodhah) [Taimni, 1961], unequivocally framing
the practice as a psychological and spiritual discipline aimed at self-realization (moksha or
samadhi). The physical component, popularized through Hatha Yoga, was a preparatory step to
achieve these higher spiritual ends [Muktibodhananda, 2000].

A significant contribution from contemporary scholarship, particularly from authors like
[Feuerstein, 2001] and [Bryant, 2009], has been the critical analysis of the process of
secularization and globalization. They trace how yoga was repackaged for Western consumers,
often stripped of its metaphysical commitment and redefined primarily as a tool for physical
fitness and stress alleviation—a process termed the neo-modernization of yoga. This sets the
stage for the inherent tension in yoga tourism: the commercialization of a sacred practice.

2.2.2 Defining Well-being, Tourism, and Wellness Tourism

The notion of wellbeing occupies a central place in wellness tourism research. Rather than being
confined to physical health, wellbeing is commonly framed as a multidimensional construct.
Dodge et al. (2012) describe it as a balance between life’s demands and the individual’s
available resources, encompassing emotional, social, and psychological dimensions. Similarly,
the World Health Organization (2006) underscores that wellbeing enables individuals to realize
their abilities, manage stress effectively, and contribute meaningfully to society. These



perspectives establish a broad foundation for examining how yoga tourism fosters holistic
wellbeing.

Tourism, as defined by the United Nations World Tourism Organization (2008), involves the
activities of individuals traveling outside their usual environment for leisure, business, or other
purposes, typically for less than one consecutive year. This definition situates tourism not only
as an economic activity but also as a cultural and social phenomenon. Building upon this
baseline, the study of wellness tourism emerges as a specialized form that foregrounds health,
lifestyle, and quality-of-life outcomes.

Within this framework, wellness tourism is understood as travel that is explicitly motivated
by the pursuit of wellbeing. The Global Wellness Institute (2018) emphasizes that wellness
tourism involves intentional efforts to maintain or enhance personal health through activities
ranging from spa treatments to holistic practices. In the Indian context, wellness tourism is
closely linked to indigenous systems such as yoga and Ayurveda, which have gained global
recognition as authentic traditions capable of fostering physical renewal and spiritual growth
(Dillette et al., 2021). These perspectives illustrate the dual nature of wellness tourism: it is at
once a commercial enterprise and a culturally rooted practice.

2.2.3 Positioning India in Global Yoga Tourism

The literature is clear that India holds a unique and symbolically powerful position in the global
yoga tourism market. It is universally recognized as the origin destination [Shankar, 2019] and
the custodian of yoga’s authentic lineage. This positioning is central to its appeal.

Contributions from scholars examining the Indian context, such as [Telej & Gamble, 2019],
show that successful Indian providers heavily leverage cultural embeddedness and the promise
of a "return to source™ in their marketing strategies. This positioning, while powerful, creates
challenges. The literature suggests that the very promise of authenticity must be constantly
managed against the inevitable reality of commercial infrastructure and service delivery, often
leading to a complex service encounter that manages both spiritual expectation and touristic
comfort. The historical and cultural capital of India thus acts as both its greatest asset and its
biggest operational challenge in the competitive global market.

2.3 'Yoga Tourism in Relation to Key Factors
2.3.1 Yoga Tourism and Well-being Outcomes

Evidence repeatedly suggests that yoga would contribute to a wide range of well-being and, in
many cases, multidimensional potentialities from yoga tourism, although underlying
mechanisms will differ among studies. Substantial scholarly contributions have advanced
understanding of the multifaceted benefits of yoga. Ambili (2016) has particularly emphasized
the physical dimension, noting reductions in blood pressure and improvements in flexibility,
thereby establishing a direct association between intensive asana and pranayama practices
often undertaken within retreat settings—and measurable bodily outcomes. In contrast, Porwal
(2018) directs attention to the psychological sphere, demonstrating that retreat-based intensive
practice contributes to decreased perceived stress, alongside improvements in emotional
regulation and self-esteem.
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Further extending the discourse, Chhabra (2022) and Nautiyal (2025) provide critical insights
into the spiritual and life-enriching dimensions of yoga tourism. Chhabra’s work examines
participants’ subjective experiences of inner unity and transcendence, while Nautiyal
corroborates these findings, observing that residential retreats elicit significantly deeper and
more transformative outcomes when compared to conventional local classes.

Nevertheless, a methodological limitation persists in the absence of a standardized, multi-
dimensional measurement scale encompassing physical, psychological, spiritual, and life-
enhancing domains. The reliance on disparate outcome measures across studies complicates
cross-comparative analysis and limits the scope for establishing generalized conclusions.

2.3.2 Motivational Factors for Yoga Tourism

A rigorous understanding of tourists’ motivational orientations is fundamental for the
formulation of market-responsive policies. The extant body of literature extensively addresses
this theme, particularly with reference to push and pull motivational frameworks. Kumar (2017)
and Konu & Laukkanen (2010) make early contributions by dividing motivations into internal
factors (push) and external ones pulls). Internal motivation is generally a pull factor, in which
the push factors are driven by internal needs -physical/ mental fitness and stress alleviation
(Kumar, 2017). Pull factors, that refer to destination attributes, are based on authenticity and
cultural interest as well as the retreat character itself (Konu & Laukkanen, 2010).

McLaughlin (2016) and Ponder & Holladay (2013) research further elaborates on this analysis
by examining the spiritual aspect. McLaughlin’s text foregrounds the pursuit of individual
fulfilment and self-discovery as a motive, describing yoga tourism as “a type of secular
pilgrimage” in contemporary life. Ponder and Holladay’s research, on the other hand, uncovers
other patterns as well as incongruities by showing that a significant number of tourists seek
both deep spiritual involvement and high luxury comfort — think Hyatt hotels and bus tours —
which results in a conflict between the philosophical intention of tapas (austerity) and the
consumer expectation of hedonism. The literature indicates that this paradox between these two
motivations is frequently unaddressed in the planning and organizing of participants’ retreat
experience.

2.3.3 Cultural Authenticity and Tradition

The authenticity of cultural yoga destination/retreat is an important motivating factor in tourist
attraction and retention, reflecting intense debate in the literature. Bargale and Balagopal (2023)
as well as Nicolaides and Grobler (2017) have both contributed to the discourse on authenticity
as a perceived attribute. Bargale and Balagopal focus on objective authenticity, underscoring
factors such as the teacher’s lineage, the use of Sanskrit in instruction, and adherence to
traditional practice schedules. In contrast, Nicolaides and Grobler emphasize existential or
constructed authenticity, wherein the sense of being “true to oneself” during travel assumes
greater significance than the historical accuracy of the ritual itself.

The work of Oznalbant and Alvarez (2019) specifically addresses the tension between
authenticity and commercial appropriation. Their study concludes that providers must negotiate
a delicate balance: excessive commercialism, expressed through luxury or inflated pricing,
undermines the spiritual essence, while extreme austerity risks alienating mainstream tourists
who also value comfort. Collectively, these perspectives underscore that authenticity is not a
fixed or independent construct. Rather, it is best understood as a continuously negotiated social
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contract, shaped by the provider’s presentation of tradition and the tourist’s process of personal
transformation, where the perceived sincerity of the offering is of central importance.

2.3.4 Sustainability in Yoga Tourism

The theme of sustainability, encompassing economic, socio-cultural, and environmental
dimensions, has emerged more recently within yoga tourism literature. Manjula (2024) and
Pahuja (2021) emphasize particularly the economic and cultural aspects, asserting that yoga
tourism should generate substantial financial benefits for local communities while
simultaneously safeguarding spiritual traditions and preserving their historical significance.
Goodwin (2016)’s input addresses the ecological dimension as well, emphasizing that retreat
centres must have green practices, with low carbon footprints and operate in alignment with
nature because a lot of them are sited in sensitive ecological region (e.g., Himalayas, coast
areas). Some of the hazards noted by these authors are commodification, meaning that spiritual
knowledge is manipulated without adequate compensation to traditional practitioners;
inclusivity, in which high prices preclude local participation; and uneven benefits, with much
money flowing only into foreign controlled businesses. The general synthesis indicates that
while the aspirations for holistic well-being should naturally be applicable to the planet and
host communities, current operational practices often fail to meet sustainable ideals.

2.3.5 Destination Attractiveness and Development

The luxury parity of a yoga tourism destination is influenced by an interplay of natural, cultural,
and infrastructure endowments which in turn inform regional competitiveness. Gupta (2018)
and Shankar (2019) provide analysis of the restaurants' natural and cultural allure emphasising
the gravitational pull to locales steeped in spiritual energy/aura or beauty/heritage (e.g.,
Rishikesh and Bali). Shankar, for example, emphasizes the role of the local culture in increasing
authenticity of the experience.

More on the infrastructural and developmental aspects are concentrated by Singh (2022) and
Telej & Gamble (2019). Singh looks at the support infrastructure that must be in place, such as
transport and accommodation facilities and government policies to encourage this sector.
Developing effective destination brand and diversification strategies (i.e., the combining of
retreat offerings such as Ayurveda with yoga) are important for regional competitiveness
according to a study on Indian providers by Telej & Gamnble (2019). The point being made
here by way of comparison is that no matter how rich the natural and cultural resources may
be, what has been requisite to realise this latent potential into a competitive tourism product
capable of appealing on a global scale, comes from modern infrastructural inputs and markets
sophistication.

2.3.6 Tourist Satisfaction, Loyalty, and Reuvisit Intentions

At the end, service encounter is evaluated by the satisfaction of tourists and in turn loyalty and
intention to revisit. Leou & Wang (2023) and Sharma & Nayak (2019) contribute significantly,
by connecting the service quality (tangibles, assurance, empathy) directly to satisfaction within
wellness context. Sharma & Nayak (2003) actually explain that a compassionate
communicational and teaching style with also skillful instruction and awareness from the
teacher are paramount in a retreat.
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Pandey (2023) and Pahuja (2021) also proposed the positive effects of emotional engagement
and loyalty. Pandey’s work illustrates that it is the emotional bonding, mainly in terms of
experience of change and personal growth (which is subjective), that is a much stronger
predictor of loyalty than comfort quality or facilities. Pahuja (2021) argues revisit intentions
are not merely influenced by satisfaction, but are potential products of the desire to complete
an interrupted spiritual journey that commenced during retreat. The synthesis reveals that the
loyalty forming procedure in yoga tourism is deeply rooted in eudemonic (purpose related)
satisfaction as opposed to hedonic (pleasure related) one suggesting that dissatisfaction with
the expected psychological state lies at the core of disloyalty.

2.4 Research Gaps and Implications for Present Study

The critical synthesis of the literature reveals distinct theoretical and empirical omissions that
necessitate the present study.

Gap 1: The Conceptual Link between Commercial Elements and Subjective Engagement.
The literature frequently discusses the commercialization of yoga (Section 2.3.3) and the
importance of deep engagement for well-being (Section 2.3.1) but fails to provide an empirical
model demonstrating how specific commercial inputs (e.g., luxury lodging, price point, social
activities) enable or impede the internal psychological state required for transformative well-
being. This study addresses this by integrating a high-engagement framework.

Gap 2: Lack of a Deep Engagement Framework (Flow Theory) in the Commercial
Context. While the Flow Experience Theory (FET) - a state of optimal engagement
[Csikszentmihalyi, 1990] - is theoretically aligned with yoga's goal of mental stilling (Section
2.2.1), the literature has not applied FET to critically evaluate the disruptive potential of the
tourism environment. Existing applications of flow in tourism (Section 2.3.6) are insufficient
as they neglect the dualistic nature of the yoga retreat. The present research fills this gap by
utilizing FET to measure how commercial factors disrupt the optimal Challenge-Skill balance
of the yoga practice, potentially leading to anti-flow states (anxiety or boredom) and hindering
well-being outcomes.

Gap 3: Failure to Model Motivational-Outcome Congruence. While motivations (hedonic
vs. eudemonic) and outcomes (satisfaction vs. loyalty) have been studied in isolation (Section
2.3.2 and 2.3.6), the literature lacks a model that assesses the congruence between the tourist's
initial spiritual/eudemonic motivation and the eventual spiritual/eudemonic outcome. The
present study addresses this by specifically segmenting tourists based on their depth of
motivation and measuring the success of the retreat based on the attainment of that self-
actualizing goal.

2.5 Conclusion

This Chapter has provided a comprehensive review of the related literature, discussed about the
yoga and wellness as conceptually followed by the operational aspects of tourism sector in
which this study is dealing. From cross-pollinating the primary insights of researchers who
specialized in well-being, motivation, authenticity, sustainability, destination appeal and loyalty
across university faculties a coherent picture emerges: the yoga tourism experience is inherently
shaped by a deep but sometimes fragile tension between spiritual pursuit and commercial
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provision. The inability of the extant literature to address this tension, and especially with
respect to the psychological state of deep engagement, is a principal driver for the current
research. Through the proposal and testing of a conceptual model based on the Flow Experience
Theory, this thesis has potential contribution for service design in yoga tourism industry, market
segmentation, and sustainability in the global scale.
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Chapter 3: Methodology
3.1 Research Design

This research adopts a Systematic Literature Review (SLR) design, which is increasingly
regarded as one of the most robust ways to consolidate knowledge in the social sciences. Unlike
a simple narrative review that may be descriptive and selective, the SLR follows an explicit
process of searching, screening, selecting, appraising, and synthesizing academic evidence.
This structured approach reduces bias and ensures that the review captures the breadth of work
on a topic while also presenting a critical evaluation of the included studies.

The choice of SLR is justified by the nature of this research. Since the study does not collect
fresh empirical data from the field, it instead aims to provide a comprehensive synthesis of
existing scholarly work on yoga tourism in India. By systematically reviewing the literature,
this study identifies what is already known, what gaps remain, and what directions future
research may take. In doing so, it directly supports the four objectives outlined in Chapter 1.

The SLR methodology was therefore not only appropriate but necessary, as it allows the
integration of diverse types of studies — surveys, conceptual papers, phenomenological
analyses, and mixed-method approaches — into a coherent narrative that can address the
research questions holistically.

3.2 Data Sources

To ensure academic rigor and credibility, this study deliberately limited itself to four well-
established academic databases:

1. Google Scholar — to provide wide coverage of peer-reviewed journal articles, theses,
and books.

2. PubMed —to capture research focused on wellbeing, health, and psychological impacts
of yoga tourism.

3. ResearchGate — to access full-text articles and conference papers directly from authors
in the field.

4. Directory of Open Access Journals (DOAJ) —to identify legitimate open-access peer-
reviewed publications relevant to tourism and wellness.

Restricting the search to these databases ensured the inclusion of only legitimate and scholarly
sources. Media articles, blogs, commercial websites, and promotional content were excluded.

3.3 Search Strategy

A structured search process was used in each database, employing combinations of keywords
and Boolean operators. Examples of keywords included:

e  “Yoga tourism India”
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e “Wellness tourism India”
e “Yoga tourist satisfaction”

e “Yoga revisit intention”

e  “Yoga wellbeing India”
e “Spiritual tourism India”

Search filters were applied for publication years 2008-2025, thereby capturing the
contemporary growth of yoga tourism, particularly since the launch of the International Day

of Yoga (2015), which significantly boosted global attention.

Database Keywords Used Filters Records | Notes
Retrieved
Google “Yoga tourism India” | 2008-2025 120 Broad coverage
Scholar AND “sustainability” of journals and
theses
PubMed “Yoga wellbeing India” | 2008-2025 35 Focus on
OR “yoga retreats India” wellbeing  and
mental health
ResearchGate | “Yoga tourist satisfaction | 2008—2025 55 Peer-reviewed
India” articles +
conference
papers
DOAJ “Yoga wellness tourism | 2008-2025 20 Open access
India” scholarly
publications

Table 3.1: Search Strategy Across Databases

3.4 Inclusion and Exclusion Criteria

To ensure only the most relevant and high-quality studies were included, the following criteria

were applied:

Inclusion Criteria

o Peer-reviewed journal articles, conference papers, and open-access academic works.
e Focus on yoga tourism in India or with substantial Indian case studies.

e Address at least one of the four research objectives.

« English-language publications.

Exclusion Criteria

« Blogs, Wikipedia, promotional websites, or news media.
« Studies focused purely on medical/clinical yoga without a tourism context.
o Studies exclusively conducted outside India.
e Duplicate or incomplete records.
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Criteria Included Excluded

Source type | Peer-reviewed academic works Blogs, Wikipedia, news
Geography | India or India-focused Other countries only
Content Yoga, tourism, wellbeing, satisfaction | Purely medical yoga
Quality Transparent methodology Non-scholarly or unverified

Table 3.2: Inclusion and Exclusion Criteria
3.5 Study Selection Process

The search initially yielded 230 records across the four databases. After removing duplicates,
180 records remained. Title and abstract screening excluded 130 articles that were irrelevant.
Fifty full-text articles were reviewed in detail, and 12 studies were finally included because
they met all criteria and directly addressed the objectives of this thesis.

Stage Number of Records
Records identified 230
After duplicates removed | 180
Screened (title & abstract) | 180

Excluded 130
Full-text assessed 50
Final studies included 12

Table 3.3: PRISMA Summary of Selection Process
3.6 Data Extraction
For each included study, the following details were extracted:

o Author(s) and year of publication

o Study location/context

e Aims and methodology

o Key findings

e Relevance to the research objectives

This extraction process enabled systematic comparison and thematic synthesis in the analysis
chapter.

3.7 Quality Appraisal

Each study was appraised against several quality benchmarks, including the clarity of its
objectives, the appropriateness of its methodological approach, the transparency of its data
collection and analysis, its relevance to yoga tourism and wellbeing, and the credibility of the
publication source. Only those studies that satisfied these criteria were retained for inclusion in
the study.
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3.8 Data Analysis

The analysis of the selected studies was carried out through a process of thematic synthesis,
which is well suited for integrating findings from diverse research traditions. Each article was
examined in depth to identify its central arguments and empirical contributions. These insights
were then compared and grouped into broader thematic categories that corresponded to the four
research objectives of this thesis. By moving iteratively between individual studies and the
larger themes, the analysis highlighted areas of convergence as well as divergence across the
literature. This approach not only organized the findings in a systematic manner but also
provided a critical interpretation of how yoga tourism has been studied in relation to wellbeing,
destination attractiveness and development, and tourist satisfaction and revisit intentions.

3.9 Ethical Considerations

Although the present study does not involve direct interaction with human participants, ethical
standards were carefully observed throughout the research process. Only scholarly works drawn
from legitimate and peer-reviewed databases were included, ensuring the reliability and
integrity of the sources. Proper acknowledgment was given to all authors through accurate
citation and referencing, thereby respecting intellectual property and avoiding any form of
academic misconduct. The analysis remained faithful to the evidence presented in each study,
with care taken not to distort or misrepresent the original findings. By upholding these
principles, the research maintains both academic integrity and ethical responsibility.

18



Chapter 4: Analysis and Interpretation of Results
4.1 Introduction

This chapter presents the findings of the systematic literature review. Twelve peer-reviewed
studies, identified through Google Scholar, PubMed, ResearchGate, and DOAJ, were
synthesized to address the four research objectives outlined earlier. The studies span the period
from 2008 to 2025 and cover diverse aspects of yoga tourism in India, including tourist
motivations, wellbeing outcomes, destination development, service quality, and satisfaction.

Rather than simply presenting each article in isolation, the findings are organized thematically
around the four objectives. For each objective, a summary table of evidence is followed by a
detailed discussion that integrates the perspectives of different authors, compares results, and
highlights gaps.

4.2 Overview of Included Studies

The included studies reflect a range of methodological approaches, such as surveys,
phenomenological analyses, conceptual papers, and literature reviews. Locations of focus
include Rishikesh, Kerala, Goa, Uttarakhand, and national-level contexts. Collectively, they
provide insight into both the demand side (tourist experiences and motivations) and the supply
side (destination development and service quality).

ID | Author(s), Focus Area Method Key Contribution
Year
1 | Ambili (2016) | Yoga tourism in | Survey Wellbeing benefits and
Kerala cultural impacts
2 | Bargale & | Ayurveda and | Review Ayurveda-yoga
Balagopal wellness tourism integration in destination
(2023) appeal
3 | Chhabra (2022) | Yoga retreats & | Survey (PERMA | Long-term  wellbeing
wellbeing model) transformation
(Rishikesh)
4 | Leou & Wang | Tourist satisfaction | Questionnaire Satisfaction predicts
(2023) & revisit intention (SEM) loyalty
5 |Leou et al | Integrated revisit | Survey Confirms service
(2023) model quality—loyalty link
6 | Manjula et al. | Holistic wellness | Mixed methods | Economic  + cultural
(2024) through yoga tourism contributions
7 | Nautiyal et al. | Cultural dimensions | Conceptual Yoga as experiential
(2025) of yoga tourism cultural tourism
8 | Pandey et al. | Servicescape at | Survey Servicescape +
(2023) Patanjali Yogpeeth satisfaction drive revisit
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9 | Pahuja (2021) Engagement, Survey Emotional responses
emotion, loyalty predict loyalty

10 | Porwal et al.| Ashtang yoga in | Conceptual Ashtang yoga’s holistic
(2018) health tourism role

11 | Ranjan et al. | Factors at Patanjali | Survey Demographic
(2022) Yogpeeth segmentation of yoga

tourists

12 | Sharma & | Motivational drivers | Survey Push—pull factors

Nayak (2019) shaping yoga tourism

Table 4.1: Overview of Selected Studies
4.3 Findings by Objectives

Objective I: To examine existing literature and official reports on the flow and trends of yoga
tourists visiting India’s major holy cities for the purpose of learning and practicing yoga.

Studies Findings

Ranjan et al. | Significant tourist inflows to Patanjali Yogpeeth; visitors segmented by
(2022) age, education, and occupation.

Pandey et al. | Servicescape quality influences repeat visits at Patanjali Yogpeeth,
(2023) suggesting consistent flows.

Ambili (2016) | Kerala attracts wellness tourists seeking yoga, with steady domestic and
international participation.

Manjula et al. | National overview indicates growth of yoga tourism since 2015,
(2024) coinciding with International Day of Yoga.

Table 4.2: Findings Related to Objective I

Discussion:

The literature consistently shows a steady rise in tourist flows to India’s major yoga hubs,
particularly Rishikesh and Uttarakhand, Kerala, and Goa. Ranjan et al. (2022) provide one of
the few empirical analyses of demographic segmentation, revealing that younger tourists often
seek adventure combined with yoga, while middle-aged visitors emphasize health benefits.
Pandey et al. (2023) emphasize the role of well-maintained environments and infrastructure in
sustaining tourist flows. Ambili (2016) shows that Kerala integrates yoga into wellness
packages dominated by Ayurveda, ensuring a mixed domestic and foreign clientele. Overall,
the evidence confirms that yoga tourism is not a marginal activity but an established flow within
India’s wellness sector.

Objective I1: To analyze tourists’ perceptions of the physical, mental, and spiritual impacts of
engaging in yoga-based wellness tourism.
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Studies Findings

Chhabra (2022) | Yoga retreats significantly enhance wellbeing across PERMA dimensions
(positive emotion, engagement, meaning, accomplishment).

Ambili (2016) | Tourists report reduced stress and enhanced spiritual experience from
yoga in Kerala.

Porwal et al. | Ashtang yoga framed as holistic practice benefiting both physical and
(2018) spiritual health.

Sharma & | Motivational drivers include inner peace, spiritual discovery, and mental
Nayak (2019) balance.

Nautiyal (2025) | Yoga tourism represents cultural and spiritual immersion beyond physical
wellbeing.

Table 4.3: Findings Related to Objective Il

Discussion:

Tourists perceive yoga tourism as a deeply transformative experience. Chhabra (2022) provides
quantitative evidence that wellbeing gains persist beyond the retreat, validating yoga as a
sustainable form of wellness intervention. Similarly, Ambili (2016) and Sharma & Nayak
(2019) highlight stress relief and spiritual enrichment as prime motivators. Porwal et al. (2018)
emphasize the role of traditional Ashtang yoga, suggesting that authenticity of practice is central
to perceived outcomes. Nautiyal et al. (2025) expands the perspective by situating wellbeing in
a cultural context, arguing that yoga tourism is not only about health but also about immersion
into Indian traditions. Collectively, these studies affirm that wellbeing perceptions are central
to yoga tourism demand.

Objective I11: To identify factors contributing to the attractiveness and development of yoga
tourism destinations in India.

Studies Findings

Bargale & Balagopal | Ayurveda—yoga integration strengthens destination attractiveness,
(2023) especially in Kerala.

Manjula et al. (2024) Economic and cultural contributions make yoga destinations
central to tourism growth.

Nautiyal et al. (2025) | Cultural authenticity is a core element of attractiveness.

Sharma &  Nayak | Push—pull motivations include natural landscapes, spirituality, and
(2019) cultural immersion.

Table 4.4: Findings Related to Objective 111

Discussion:

Destination attractiveness is shaped by both tangible and intangible factors. Bargale &
Balagopal (2023) highlight the importance of combining Ayurveda with yoga to create
comprehensive wellness packages, a strategy that has made Kerala globally recognized.
Manjula (2024) stresses that yoga tourism contributes not just to tourist satisfaction but also to
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local economies and cultural preservation. Sharma & Nayak (2019) identifies both push factors
(stress relief, wellbeing) and pull factors (spirituality, authenticity of place), showing that
demand is shaped by a combination of internal needs and destination characteristics. Nautiyal
et al. (2025) adds that cultural authenticity—rituals, traditions, and heritage—is indispensable
for attractiveness. Thus, destinations that commodify yoga without cultural grounding risk
losing credibility.

Objective 1V: To explore how yoga practices and services influence tourists’ satisfaction and
their likelihood of revisiting or recommending the destination.

Studies Findings

Leou & Wang | Satisfaction and authenticity strongly predict revisit intention.
(2023)
Leou et al. (2023) | Integrated revisit model confirms service quality—loyalty link.

Pandey et al. | Servicescape and satisfaction are major predictors of repeat visits at
(2023) Patanjali Yogpeeth.

Pahuja (2021) Emotional responses and engagement drive loyalty.

Chhabra (2022) Wellbeing transformation enhances tourist satisfaction and
recommendations.

Table 4.5: Findings Related to Objective IV

Discussion:

Tourist satisfaction is shown to be the single strongest predictor of revisit intentions. Both Leou
& Wang (2023) and Leou et al. (2023) use quantitative models to confirm that satisfaction is
influenced by service quality, authenticity of experience, and alignment with expectations.
Pandey et al. (2023) show that servicescape—encompassing physical setting, cleanliness, and
infrastructure—directly shapes satisfaction at Patanjali Yogpeeth. Pahuja (2021) adds a
psychological dimension, showing that emotional engagement with yoga practices builds
loyalty. Chhabra (2022) links satisfaction to wellbeing transformation, suggesting that satisfied
tourists also act as promoters through word-of-mouth. Together, these findings make clear that
yoga practices and services not only satisfy immediate expectations but also create long-term
loyalty effects.

4.4 Cross-Cutting Themes

The synthesis of findings across the reviewed literature reveals several themes that consistently
shape the discourse on yoga tourism. One prominent theme is the centrality of wellbeing, with
physical vitality, mental balance, and spiritual enrichment repeatedly identified as the defining
motivations and outcomes for participants. Another recurring theme is the centrality of cultural
authenticity, as destinations that adhere to traditional practices often gain greater credibility
among visitors and sustain their appeal over time. The integration of Ayurveda with yoga
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further distinguishes Indian destinations, enhancing their competitive advantage in the global
wellness tourism market. Equally significant are service quality and infrastructural standards:
the cleanliness of facilities, the competence of instructors, and the overall ambience play a
decisive role in shaping tourist satisfaction. This, in turn, is closely tied to visitor loyalty, since
positive and fulfilling experiences increase the likelihood of repeat visits and recommendations.
The literature also highlights persistent concerns regarding sustainability, including
overcrowding, environmental degradation, and the commodification of culture, thereby
stressing the importance of effective management and regulatory frameworks. Collectively,
these interconnected themes demonstrate that yoga tourism extends beyond individual well-
being, representing a multifaceted socio-cultural and economic phenomenon that demands
responsible and sustainable development.

4.5 Implications

« For policymakers: There is a need to regulate overcrowding in hubs like Rishikesh and
promote sustainability standards.

o For tourism operators: Maintaining authenticity while improving service quality is
essential.

o For communities: Integrating local cultural and spiritual traditions helps destinations
stand out while preserving heritage.

4.6 Limitations

The review was limited to secondary data, meaning that precise tourist numbers were not
available. Methodological diversity across studies also restricted direct comparability.
Moreover, while the databases covered a wide range of peer-reviewed literature, some
potentially relevant unpublished works or government statistics may have been excluded.

4.7 Conclusion

The findings of this systematic review demonstrate that yoga tourism in India has grown into a
mature and distinct segment of wellness tourism. Tourists are drawn not only by physical and
mental health benefits but also by deeper cultural and spiritual experiences. The attractiveness
of destinations is enhanced by authenticity, Ayurveda integration, and natural settings, while
satisfaction and revisit intentions are largely shaped by service quality and transformative
experiences. The challenge ahead lies in sustaining this growth responsibly, ensuring that
commercialization does not undermine the authenticity and ecological balance that give yoga
tourism its enduring global appeal.
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Chapter 5: Summary, Conclusions, and Suggestions

5.1 Summary of the Study

The current research pursued to understand how yoga tourism is promoting wellness and
sustainable practices are being incorporated into the changing face of India’s tourism.
Obijectives The objectives of the study was to examine () the profile and trends of yoga tourists
who are visiting India, (b) perceptions about well-being outcomes, (c) factors that contribute
towards destination attractiveness and exploratory in nature (d) how services have impacted on
satisfaction by understanding implications of consumption experiences on repeat behavior.

In Research Design A systematic literature review (SLR) was used. The literature was
gathered from four academic databases (Google Scholar, PubMed, ResearchGate, and DOAJ)
between 2008 and 2025. In total, 230 studies were initially found and out of these 12 final
inclusions were made by way of relevance, trustworthiness and those focussing on the Indian
context. These were descriptive or concept papers, mixed approach studies, case study type
reports based on destination such as Rishikesh, Kerala and Uttrakhand.

The discussion was structured around the four aims. Results indicated that yoga tourism has
become increasingly popular in India ever since the declaration of International Yoga Day in
2015 and, domestic to foreign tourists was varied across destinations. Travellers recurringly
communicated uplifts of physical, mental and psychological health. Destination appeal was
observed to be influenced by authenticity, Ayurveda synergism, cultural richness, and
environmental location. Last, satisfaction and loyalty were significantly influenced by service
quality, servicescape and innovative experiences.

5.2 Limitations of the Study

Like any scholarly work, this study is subject to certain limitations that must be acknowledged.
The study relies solely on secondary literature, without collecting primary data from tourists or
stakeholders. Differences in research methods across studies make direct comparison of
findings difficult. Some relevant works, such as unpublished reports, government documents,
or non-English studies, may have been excluded. The analysis is limited to twelve selected
studies, so the results are indicative rather than exhaustive. The dynamic nature of tourism
means that findings may not fully capture rapidly changing trends in yoga tourism.

5.3 Conclusions

From the synthesis of existing research studies, it is evident that yoga tourism has evolved into
a distinct and expanding segment of India’s wellness and spiritual tourism sector. The literature
consistently demonstrates that the pursuit of wellbeing encompassing physical health,
psychological stability, and spiritual growth remains the primary factor motivating
participation. The attractiveness of destinations is shaped not only by their natural settings but
also by the integration of Ayurveda, the preservation of cultural traditions, and the provision of
supportive infrastructure. Equally clear is the role of service quality in shaping tourist
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satisfaction, which in turn influences loyalty, revisit intentions, and word-of-mouth promotion.
While the expansion of yoga tourism brings significant opportunities for India’s global
positioning, it also presents challenges related to commercialization, overcrowding, and uneven
standards of practice. These findings suggest that the future success of yoga tourism will depend
on striking a balance between economic growth, cultural preservation, and sustainability.

5.4 Suggestions

The findings of this study yield several implications for practice, policy, and future research.
Policymakers are urged to develop well-defined standards and regulatory frameworks that
safeguard the authenticity of yoga practices while simultaneously ensuring the sustainable
management of tourism destinations. Diversifying and promoting a broader range of regional
sites is equally important to reduce the overconcentration of visitors in already saturated
locations such as Rishikesh. For retreat centres and tourism operators, preserving the integrity
of yoga instruction remains paramount, alongside the continual improvement of service quality
in areas such as accommodation, safety, and overall visitor care. The inclusion of
complementary traditions, particularly Ayurveda and meditation, can further enhance the value
of the tourist experience, provided these are delivered with cultural sensitivity and respect.

Active involvement of local communities should also be prioritized, both as a means of
preserving cultural heritage and as a mechanism for equitable sharing of the economic gains
generated by the sector. From an academic standpoint, future scholarship should place greater
emphasis on empirical research based on primary data to capture the perspectives of tourists
and stakeholders more directly. Comparative analyses across different regions of India, together
with systematic evaluations of the long-term environmental and cultural consequences, would
provide deeper insights into yoga tourism as a viable model for sustainable development.
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