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Abstract

The second-hand market has grown significantly in recent years, and companies
are feeling the pressure of consumers to produce more sustainable alternatives to keep
up with their clients' newest demands. It became evident that betting on a more
sustainable strategy, reducing waste, and trying to close the cycle is becoming an added

value to most fashion companies.

The objective of this research is to understand how the increase in popularity of
this market, which has now become a part of many households’ lives, impacted the
perception and the strategies of already well-established traditional fashion retailers. To
reach conclusions, six semi-structured interviews were conducted with different people
working in the fashion industry of various ages, nationalities, and backgrounds to
achieve the most comprehensive study on this matter and determine if the impact is

happening worldwide.

Change of strategy to a more sustainable approach, creation of a marketplace to
resell clothes, investment in the technology that makes most clothes recyclable, and bet
on repairing clothes are some of the actions mentioned as part of a plan to make the
industry more environmentally friendly. These changes started around five years ago,
coinciding with the COVID-19 pandemic, which impacted the economies of households

worldwide.

Keywords: Second-hand Clothing; Fashion Industry; Fast-Fashion; Sustainability;

Impact of Trends; Consumer Impact

JEL classification: L67 - Other Consumer Nondurables: Clothing, Textiles, Shoes, and
Leather Goods; Household Goods; Sports Equipment






Resumo

O mercado em Segunda méao tem crescido imensamente nos ultimos anos e as
empresas estdo a sentir a pressdo dos consumidores para produzirem alternativas
sustentaveis, de forma a conseguirem acompanhar a procura por parte dos clientes.
Tornou-se evidente que a aposta huma estratégia mais sustentavel, reduzir o desperdicio

e tentar fechar o ciclo, esta-se a tornar algo que acrescenta valor as empresas de moda.

O objetivo desta pesquisa € entender como o crescimento em popularidade deste
mercado, que ja se tornou parte de muitas vidas de varias familias, impactou a percecao
e as estratégias de empresas bastante conhecidas no mercado da moda de retalho. De
forma a chegar a algumas conclusdes, realizei 6 entrevistas semi-estruturadas com
diferentes pessoas que trabalham na indudstria, de diferentes idades, nacionalidades e
passados, de forma a atingir um estudo mais profundo sobre esta tematica que esta a

impactar o mundo inteiro.

Mudangas de estratégia para uma vertente mais sustentavel, criacdo de um
Marketplace proprio para revenda de roupa, investimento em nova tecnologia que torna
a maior parte da roupa reciclavel e a aposta na reparacdo de roupa, sdo algumas das
acOes mencionadas como parte do plano para tornar esta industria mais sustentavel. Esta
mudancas na inddstria comegaram a acontecer a volta de 5 anos atras que coincidiu com
a pandemia de COVID-19 que impactou as economias de muitas familias a volta do

mundo.

Palavras-chave: Roupa em Segunda Mao; Industria da Moda; Fast-Fashion;
Sustentabilidade: Impacto de Tendéncias; Impacto de Consumidores

Classificacdo JEL: L67 — Outros Consumiveis ndo duraveis: Roupa, Textil, Sapatos e
Produtos em Pele; Produtos para Casa; Equipamento de Desporto



Glossary

CO2 - Carbon dioxide

CSR - Corporate Social Responsibility

ESG - Environmental, social, and governance
EU - European Union

FEC - Fundacdo Fé e Cooperacao

GHG - Greenhouse gases

KG - Kilograms

NOG - Non-government organisations

ODS - Objectives of sustainable development
ONU - Organization of the United Nations
UK - United Kingdom

US - United States of America
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Introduction

Globalisation is an ongoing phenomenon that has impacted the fashion industry
very closely. This has led to much waste due to the world constantly changing, as
fashion trends change yearly. New “it” colours, patterns, shapes, and designs are being
put out to keep up with this demanding industry. Studies showed that in the USA alone,
textile waste increased by 40% between 1999 and 2009. (Ruppert-Stroescu et al., 2015;
Pedersen and Andersen, 2015).

We are living above the annual renewal capacity of the earth, and therefore,
there is a rising environmental concern due to excessive consumerism. We must
promote a behaviour based on reducing the consumption of the earth's resources.
(Jackson, 2009). Sustainability, as of now, is viewed as a competitive advantage by
companies that create higher standards in innovation and reinvention of processes and
results. (Ozbekler & Ozturkoglu, 2020).

Organisations prioritising sustainability and responsible consumption are
gaining consideration among consumers and are most likely valued. (CalderonMonge,
Paston-Sanz, & Garcia, 2020). According to research, this methodology still needs more
traction despite strategies surrounding the circular economy being a win-win situation.
Although the market is increasing, this type of business is still considered a “niche” for

most companies (European Environment Agency, 2018).

Fast fashion, which consists of the rapid production of clothes to keep up with
consumer demands, has become a world phenomenon due to its low prices and constant
updates, offering multiple different patterns and colours of the same style at low prices
while compromising quality. Fast fashion came in as a budget-friendly alternative to
expensive items, mimicking some trends from higher-end brands that most people
cannot buy. This massively impacted the industry by ramping up the demand and
creating well-known brands. Despite the positive impact demographically, financially,

and economically, it also negatively affected the population and consumption patterns.

Global textile production almost doubled between 2000 and 2015. The
consumption of clothing and footwear is expected to increase 63% by 2030, from 62
million tonnes to 102 million tonnes in 2030, equating to the fourth most negative

impact on the environment at around 11kg per person per year, just in the EU alone.
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According to the EU Strategy for Sustainable and Circular Textiles, “every second,
somewhere in the world, a truckload of textiles is landfilled or incinerated”, damaging

us all.

Green marketing is born out of companies need to adapt their activities,
objectives, and necessities of the consumers to what is happening currently regarding
environments, finding more sustainable alternatives for commercialisation and
production (Rahahleh et al., 2020). It is proven that this marketing strategy has been
influencing consumers’ purchasing behaviour. There is a crescent preoccupation in
buying products where the packaging and labelling of products are sustainable (Sah,
2016).

It is known that brands that do not have products or practices that are “green,” in
other words, environmentally friendly, have less success since consumers are paying
more attention to this in their shopping trips. (Hartmann et al., 2005). European
consumers have demonstrated that they are open and have positive attitudes towards
more green and ecological products (Wistenhagen et al., 2006).

Despite this constant creation, fashion is cyclical. What was in style years ago
will reappear as “trendy” eventually. Finally, it became “cool” to use your parents'
clothes from when they were younger, and this led to a snowball effect as more people
looked for vintage items because they are cheaper and unique. Studies have shown that
consumers prefer second-hand stores by choice rather than out of economic necessity
(Guiot & Roux, 2010). Cervellon et al. (2012) say that the vintage fashion trend has
spurred consumption of used clothing over the last 10 years, and as of now, it can be
confirmed by the younger generation just by observing their patterns. The evolution of
the textile industry has been a target of multiple studies regarding its environmental

impact.

Second-hand fashion stores include increasing consignment stores, boutiques,
and thrift shops that resell already-worn garments (Xu et al., 2014) and have been open
for a long time to satisfy this need. Until recently, these stores were frequented by
people and families of low income who needed various items or sold them to get money.
Globally, the trade of second-hand textiles exists in 100 countries worldwide (Imo &

Maiyo, 2012). Consumers have become more conscious as there is less prejudice



toward second-hand pieces, even becoming a trend among the younger population.
(Dino, 2017).

This emerging market is based on the circular economy concept, which consists of
a production and consumption model based on sharing, renting, reutilising, repairing,
renovating, and recycling materials and products. The objective is to elongate the life
cycle of every product, which will lead to fewer products being produced each year.
(Caixa Geral de Depdsitos, 2023).

What also happens frequently is that, despite consumers expressing their desire
for second-hand clothing, they do not know where to acquire these types of products
physically. (Connell, 2010) This is one of the biggest reasons consumers do not buy
second-hand since they are unfamiliar with the physical stores. (Silva et al., 2021)
Consumers who know some stores say it is challenging to find the products they are
looking for because the store is disorganised, making the shopping experience

unpleasant and a barrier to buying. (Connell, 2010)

As the consumer is increasingly demanding, companies must react rapidly to
new threats and trends to stay afloat. After COVID-19, the search for sustainable and
cheaper products has become rampant, and the “vintage market” took this chance. They
increased their presence in the online markets and social media communities,
reinforcing their growth. Due to multiple different types of people selling on these
websites, thrift shops were able to reach various audiences as lower-income people are
motivated by the lower prices and higher-income individuals are looking for exclusive

pieces (Turunen & Leipdmaa-Leskinen, 2015).

According to a study by Machado, Almeida, and Bragagnolo in 2019,
purchasing second-hand goods begins with nostalgic feelings related to the individual’s
childhood, when their family exchanged clothes between siblings and cousins. After
that, second-hand fashion shopping became a custom for consumers, mainly for
financial reasons. Consumers then realise that buying used clothes is a way to get
quality products that last longer and sometimes cheaper than going to a traditional
clothing store. By having longer clothes, the consumer buys less from the traditional
productive chain because it sells lower-quality products at higher prices. Finally, they

begin to relate to owners of thrift stores, salespersons, and customers through second-



hand clothing purchases. After this, they go to their family and friends and spread the
word that this is a beneficial exchange.

This becomes a never-ending cycle and can be attributed to this way of
shopping, which strips away its stigma. The individual is a critical factor of success in
this industry as he simultaneously is the customer, seller, partner, and supplier.
Times.com reported some time ago that the activities of the Salvation Army (1897) and
Goodwill Industries (1902) had started this. They initially empowered poor people to
reprocess used clothes so that they were fit for use (Johnson & Haug, 2021).

There is an apparent adhesion by Gen Z, which is the population born between
1996 and 2010 (Mckinzey, 2023) and shaped early on to adapt to recent technologies
and their convenience. They have propelled the development and reshaped how we
envisioned thrift shops and how they work transactionally. They are very open-minded
and more environmentally aware, making it easier to adhere to this trend of upcycling
clothes, which benefits the ecosystem ethically as opposed to mainstream clothes stores.
However, they were also born when consumerism peaked, translating into unhealthy
shopping habits, leading to much waste and a high rotation of their apparel. This

influenced the retailers to produce faster to keep up with the newest trends.

This study aims to comprehend how the popularisation of second-hand shops as
a more sustainable alternative to the typical and well-known shops impacted the
existing brands. It is also a primary goal to understand what was done to “compete”
with this new competitor. The questions that | will try to answer are, “How does this
new market affect the strategies of already settled retail fashion companies?” while also
trying to understand how effective this new market is in increasing awareness inside

these fashion retail companies.



Literature Review
The Cambridge Dictionary defines " impact " as “a powerful effect that

something, especially something new, has on a situation or person.” However, how we
interpret this word can affect each person’s perception.

According to an article by Forbes (2019), Impact is a “marked effect or
influence”, and it reinforces the importance of “marked” since it is essential to note that
the effect must be observable or measurable. This understanding of the word “impact”
leads to two other definitions: “Meaning”, which could be explained as “the implied or
explicit significance”, and, at last, “Purpose”, which is “the reason for which something
is done”. These three words form a never-ending circle. Everything we do has an
impact, meaning, and purpose, and they can be applied in various parts of our lives.

According to Hearn and Buffardi, 2016, we can identify five main uses of the
word “Impact” in a functional way. The first one is the “Counterfactual use” This
definition searches for the extent to which one specific intervention caused an effect.
They make it measurable but also say that, for example, changes in the population
cannot be attributed to just one single intervention. In contrast, the second one is vast,
called “Boundless use” It can mean anything, from positive to negative, from indirect to
direct. This allows the researcher to understand all the intended and unintended impacts
that a single event caused, and it identifies all the effects of a cause rather than the
opposite. The third definition is called “Results-chain use”, which analyses what is
beyond the direct influence of an event being out of the control of anyone. Fourth
comes the “Environmental sustainability use,” as this definition explores the word
“impact” as a contribution to reaching sustainability goals. It considers economic, social
well-being, and environmental factors. Lastly, “Colloquial use” means that this word is

used loosely without being evidence-based and represents an action’s general effect.

The Fashion Industry

The fashion industry has been around for centuries, as even queens searched for
the best seamstress, patterns, and fabrics to make their dresses as opulent and up-to-date
as possible, not to be looked down upon by other royalty members. It is a culture that is
intrinsic to our society. In 2022, it was a 1.53$ trillion-dollar industry employing 300
million people. Recently, this industry has started looking for alternatives to recycle

their products. Consumers have become aware of their behaviour and are beginning to



pay attention to how to dispose of their used clothes and reduce their fashion
consumption. (Vehmas et al., 2018).

Fast-Fashion, which consists of the rapid production of clothes to keep up with
consumer demands, has become a world phenomenon due to its low prices and constant
updates, offering multiple different patterns and colours at low prices although they
compromise on quality. It is the largest segment of the fashion industry in terms of
revenue. It is forecasted to grow from 91.23 billion dollars in 2021 and is expected to
reach 133.43 billion U.S. dollars in 2026 (Statista, 2022). Western Europe was the
largest region that bought products in the fast fashion market in 2021 (The Business
Research Company, 2022).

The objective of fast fashion is to make stylish clothes accessible to everyone at
low prices and to quickly produce products to respond or anticipate consumer/market
demands. This helped the masses feel like they were wearing the latest fashion
creations, providing momentary happiness. Quantity is privileged over quality, so the
produced clothes have a short life span, causing consumers to buy many more clothes.
For this, time to market is crucial, and a pull approach allows retailers to respond to
market preferences in weeks rather than months (Santos, 2019).

This industry has been negatively impacting society (Ruan et al., 2022),
especially regarding environmental impact due to the CO2 emissions and the high
rotating articles that lead to textile waste and labour practices, for example, child labour
in developing countries, to produce better business margins. The public has begun to
question whether the industry brings more harm than good, and consumers are starting
to reject this business model and the underlined unsustainability that is attached to it
(Wren, 2022). Fashion produced 2.1 billion metric tons of GHG emissions in 2018,
about 4% of the global total (Berg et al., 2020), with fast fashion accounting for roughly
half the industry’s emissions. With these conditions, the second-hand clothing industry
has increased in recent years (Gopalakrishnan & Matthews, 2018; Xu et al., 2014).

Second-Hand Market
Second-hand products are reused items, and consumers act as buyers and sellers.

The pieces may have been used several times or recently purchased (Cervellon et al.,

2012). Second-hand retailers, specifically apparel-focused shops, are spaces where



fashion items that have been previously owned or used, are resold by the owner, to a
charity, or a business for profit (Castellani et al., 2014).

The second-hand market is expanding and it is already worth 3% to 5% of the
apparel, footwear, and accessories sector. It could grow to as much as 40%, depending
on the economic conditions. The expected growth is 20% to 30% per year, and it has
been a constant. That is very promising regarding pillars like sustainability and closing
the life cycle of textile products. A study showed, by share of purchases by channel, that
the traditional retailers are losing their share of wallets.

A shift is becoming noticeable in the consumer's wardrobes, starting in 2020 at
74% and finishing in 2022 at 69% with a downward trend. It is forecasted that in 2023,
they will fall to 67% (BCG, 2022). According to “Statista, " this market is expected to
grow from 2019 to 2029 by about 185% compared to the fast-fashion market, which
will only grow by about 20%. This data presents valuable information about the
potential and the importance that is gaining in today’s consumer purchases.

The European resale second-hand fashion market is foreseen to double its size
by 2025, reaching 34 billion euros, and it is expected to grow eleven times faster than
the retail fashion sector (Cross-Border Commerce Europe, 2021). In 2021, 90 million
consumers tried to resell their clothes for the first time. Compared to data from 2020,
there were only 19 million new users, and it is expected that 76% of the first-time
buyers would increase their spending in the next 5 years. By 2030, this market is
expected to be twice as big as the fast fashion market (Cross-Border Commerce Europe,
2021).

Its main pretence resides with the circular economy where the object is
repurposed and reused multiple times, augmenting its life cycle (Cervellon et al., 2012).
It is one of the main concerns in society these days due to the concern with global
warming and the apparel market being one of the main responsibles for this effect. This
led to a change in the consumer mentality because of the money-saving aspect, the
“upcycling”, and the uniqueness factor, which can be defined as “the trait of pursuing
differentness relative to others through the acquisition, utilisation, and disposition of
consumer goods to develop and enhance one’s social and self-image” (Cervellon et al.,
2012). Second-hand shops can satisfy this need as most of the time, clothes are one of a
kind, or brands that are well known and loved by all can be found at cheaper prices.

Prior studies state that there are two main reasons for the growth of this market.
The economic rationale relates to declines in the purchasing power of the middle class
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since the 1980s (Williams & Paddock, 2003). The other explanation focuses on the
characteristics of specific channels as the basis for their appeal. For example, second-
hand markets provide various and unpredictable offerings, visually appealing objects,
and excitement due to the multiplicity of goods, the urge to hunt for bargains, and
feelings of affiliation and social interaction (Belk et al., 1988; Sherry, 1990a)

This business model goes against the mentality of today's “Throw away society”
as it looks for a more sustainable outlook on the clothes we want to get rid of (Evans,
2012). Research indicates that second-hand purchasing will continue to rise, particularly
among consumers hoping for used items (Chahal, 2013). Technology has enhanced the
second-hand economy through online channels (Yrjola et al., 2021). Offline came first
with flea markets and later goodwill, thrift, and retail stores, but through technology,
online options grew with e-commerce websites, applications, and platforms. COVID-19
was one of the biggest catalysers for the online market, as it registered a growth of
37.5%, representing 115.5 billion euros in sales volume, during that period.

Multiple outlets are used to repurpose used items and make a profit. Some
examples are consignment stores, thrift shops, and e-commerce shops explicitly created
with this intent.

Consignment stores focus more on the luxury market; their approach to the
product differs, and how they merchandise it is directed to a more upscale clientele.
They accept goods and pay the owners about 40 to 60 per cent of the price that the
product was sold for (Zganjar, 2003). Modern thrift stores emerged in the US during the
first decades of the 20th century as consumption spaces that sold used goods to the
needy (Le Zotte, 2017).

In the store context, thrift emerges as a distinct value that allows charitable
organisations to engage in commercial activities, encouraging consumption and
attracting customers without losing their moral respectability. The condition of the
goods is usually still very usable, although not new, and some of them have traces of
use. Generally, thrift entrepreneurs try to find used clothes from well-known brands
with decent quality. So that consumers can buy it at a lower price. Apart from being

chosen because of their brand, these used items are generally modern and fashionable.

A critical moment in the second-hand apparel shopping market was the
emergence of eBay as it was one of the first e-commerce platform for purchasing
second-hand goods (Ridley, 2013). With the rise of the internet and the development of

8



smartphones, shopping can be done with just a straightforward click, and eBay became
a pioneer in this market as people started to gain trust in this new way of shopping.
Moreover, of course, this shaped the upcoming generation. A study done by Fortuna and
Diyamandoglu in 2016 said that using an online platform to sell used clothing was not
the preferred method, but that due to the expansion of the online market, motivated by
the younger generation, they could see gaining traction.

The Pandemic, supply chain issues, and inflation have influenced the increase in
demand for second-hand items, and the supply side is keeping track since there is
inventory due to people cleaning out their homes in hopes of getting extra income by
selling items they do not need anymore. Companies operating resale platforms such as
ThredUp, Vinted, and eBay have facilitated the increment of the market due to ease of

use and being free of use. (The Conference Board, 2023)

Waste in the Fashion Industry

The issue of waste has been an ongoing theme for a couple of decades, and it is
still unresolved and not adequately dealt with. If actions are not taken, some damages
could be irreversible. For these pressing issues, political intervention is needed to
accelerate the transition to a more circular economy and mentality. The EU has mainly
been active in trying to implement solutions to reduce Europe's impact.

In the literature, we can find that some categorisations were made to help the
researchers understand the motivations of each consumer. The ones proposed by Ferraro
et al. (2016) and Guiot and Roux (2010) were economic, critical (Environmental and
ecological awareness as well as critical and ethical consumption), and hedonic and
recreational dimensions (Personal reasons, desire to be unique, treasure hunting,
nostalgia, and social and familial relationships).

Many studies have observed consumers' discarding behaviour to understand the
consumption pattern (Connel et al, 2014). A study done by Fortuna and Diyamandoglu
(2016) confirmed the conclusion of recent articles, which was that most consumers
preferred the method of discarding items that are not wanted by donating to thrift shops.
They also linked the type of discarding pattern to their education, income, and gender,
and they discovered that not all these factors influenced the “disposers” ' decision in
their type of waste management, contrary to previous studies. They could find a positive

relation regarding income, but none was found regarding education. Regarding gender,



the methods of discarding were also different, as women used thrift shops and men used
donations. One of the most common reasons for the donation of clothing made by
women is due to the purchase of the wrong size or changing their minds about the
garment.

The promotion of reuse requires increased consumer demand (Ghisellini et al.,
2014) and waste management policies, in which household practices of disposal and
acquisition of used goods are of primary concern (Gregson et al., 2013). New national
diversion targets in many countries aim to eliminate terminal disposal in landfills and
increase recycling and recovery rates (Zorpas et al., 2015). New member states to the
European Union, such as Estonia and Bulgaria, still use landfilling as terminal solid
waste disposal venues (Bing et al., 2016), despite EU regulations requiring 50 per cent
by weight of the municipal waste generated by member countries to be reused or
recycled by 2020 (European Parliament and Council, 2008). In 2022, they also planned
to adopt the EU Strategy for Sustainable and Circular Textile to control how the items
are made and, if there are not any harmful, make suggestions as to how companies
should go and search for ways to produce items that are easier to recycle, as an example
is not to mix fabrics, making it easier to upcycle and create a new piece out of an old
one, which would make some initiatives done by some retailers much more influential

and impactful.

Barriers and Enablers of Buying Second-hand

America’s Research Group says that about 16 to 18 per cent of people shop at
thrift stores annually, and about 12 to 15 per cent shop at re-sale or consignment shops
(NARTS, 2017). It was shown in other studies that a significant factor leading to the
purchase of second-hand goods is the thrill of what you find. Sometimes, clients can get
a well-known brand at a lower price, combined with the thrill of finding unique items of
excellent quality. (Sivasankari, et. all; 2018). It was shown that millennials roughly
25%, or 71%, expressed that they wanted brands to be more environmentally friendly
and ethical. In comparison, 61% want them to be more aware and involved in social
issues. (Keeble, 2013).

It was concluded in a survey done by ThredUP (2023) that 62% of the GenZ and
Millennial population (between the ages of 26 and 41) say that they generally look for a

second-hand item by looking at multiple marketplaces before they decide to a buy a
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piece in traditional retailers. 41% of the consumers surveyed said that, when it came to
purchasing clothing, the first place they looked at was a second-hand marketplace.

Despite a visible search for a more sustainable alternative, there is still some
aversion to buying second-hand; however, this stigma is slowly disappearing as some
studies show that people associate the clothes sold in these stores with inferior quality,
poor sanitation, brand devaluation, fraud, or social discrimination. (D’Adamo, 2022). In
a study done in 2016 by Fortuna and Diyamandoglu, this hypothesis was confirmed as
people with higher incomes have reportedly never purchased any second-hand pieces.
.10% of branded goods sold are counterfeit, and it is estimated that 80% of consumers
have already had fake or falsified branded goods, knowingly or obliviously. (BCG,
2022) However, education level also impacted the outcome proportionally. (Fortuna and
Diyamandoglu, 2016)

Modern Day

The fast fashion industry is very wasteful as, per capita, product waste
generation has grown significantly over time while other wastes remain constant
(Murphy & Pincetl, 2013). In 2022, the primary data was that fast fashion was
responsible for 2-8% of the world’s house gas emissions, around 215 trillion litters of
water were consumed in one year, and 100 billion dollars of the product was lost due to
the lack of upcycling and re-using. It also represents 9% of annual microplastic tossed
in the oceans. (Buckulcikova et. al, 2022) With an industry as big as this one that can
negatively impact our planet, they must think if the sustainability aspect of the second-
hand industry would also benefit them longevity-wise in a way to adapt not only to the
consumers’ needs but also to our world's needs. It is known that North America has
37kg per user of textile waste each year, Australia has 27kg, and Western Europe wastes
22kg (Shirvanimoghaddam, 2020).

Despite the late wakening, efforts are being made to turn this more “one-time
use” business into more of a circular economy by, for example, putting containers in
stores to collect fabric to produce a more sustainable focused line. However, to better
understand the issue and why second-hand stores and their acceptability are so
important,

Research has shown that extending the life of clothing by just nine months can

lead to a reduction of carbon emissions of 10%. Instead of buying new, shopping
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second-hand can save 1.8 kilograms of carbon dioxide equivalent (Kg CO2) on average.
A study by the Vinted platform shows that the total carbon emissions saved in 2021 by
consumers buying on their marketplace was 453 kilotons of CO-e. It was also shown
that purchasing a new item in a traditional retail store was avoided for every 2.56 (39
out of 100) clothing items bought on the platform. (Vinted, 2023).

Regarding the shipping material, 62% of the packing used by the surveyed
sellers was reused, which helped minimise waste and reduce emissions indirectly. By
utilising bags and boxes intended for single-time use, the platform members prevented
17 kilotons of emissions. This increase in sales was driven by exclusivity and
influencers, which adhered to the vintage trend, appealing to their audiences to buy
second-hand and saying that those clothes could also be fashionable. Some of the most
prominent supporters were Zendaya, which regularly appears on the red carpet in
second-hand fashion, and Lorde and Rihanna. (Vinted, 2023)

Consumers, especially from the GenZ generation, are comfortable buying
online. With the new found visibility the industry grew to 177 billion dollars in 2022,
according to a report done by ThredUp Inc. It marked a 28% increase over 2021, and
due to the inflation, more retailers adhered to the second-hand/resale market and
developed a more sustainably aware brand. (Bloomberg, 2023)

Interviewed consumers said they had to get creative to buy the items they
wanted from popular brands and labels, so the second-hand market was a visible option.
(CBS, 2023). A new study done by ThreadUP (2023) concluded that more than a third
of consumers say they spent more on second-hand clothes than new apparel in 2022.
(CBS, 2023)

Research by The Conference Board (2023) shows that due to inflation, 60% of
US consumers have reduced their interest in sustainable products. However, the
resurgence of second-hand shopping has allowed consumers to maintain their pursuit of
sustainability while adding the element of thriftiness. It was found that consumers are
being more surgical about how they spend their money. Nearly half of U.S. survey
respondents said they would switch stores if they found better prices elsewhere
(McKinsey, 2022). Despite the survey not approaching the topic of the second-hand
market, in a survey done by ThredUP (2023), it was retrieved that three out of four
sellers of second-hand items said they would also purchase items and consider giving

them as gifts. The categories forecasted to grow the most in the market, and the
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undeniable top articles sold and bought are books and clothes (The Conference Board,
2023).

Data shows that 43% of surveyed consumers purchased second-hand products in
2023, with high-income customers being the most likely to repurchase from this
industry. On top of this, 19% said they had made more than one second-hand purchase
(PYMNTS, 2024). eBay’s (2022) survey showed that almost three-quarters of
respondents, which covered the US, Canada, Germany, France, and the UK, started
selling clothes in 2021 to get extra income, and 14% said that this need started due to
them losing their jobs. Complementing this report in Germany, it was made that more
than half of people that bought second-hand state that the main reason for purchase was
the cost saving aspect, especially for people under 30, and that been highly affected by
the crisis that it has been happening in Europe. (Bloomberg, 2021).

Also, according to Forbes (2023), due to the increase in interest rates and
soaring living costs in Finland, the online retail market decreased by 24% in online sales
during the second quarter of 2022 compared to 2021. The second-hand market has also
increased significantly when compared to the retailers. It marked a growth of 19% from
January to June 2023, while the retail sector only grew about 5% during the same
period. These stores have already started opening in shopping malls and the Helsinki-
Vantaa airport, which has reportedly had remarkable results.

Maija Arela, the founder and CEO of Arela, a brand that made sustainable
pieces, said that many factors influenced the significant drop in purchases, which
consequently led to her closing her business, such as the COVID-19 pandemic, the
conflict in Ukraine and the energy crisis.

New goods retailers, therefore, need to understand that this new market is here
to stay and that many customers oscillate between the new and second-hand markets.
According to a qualitative study by Guiot and Roux (2010), some shoppers gather
information in new channels but buy in second-hand markets, whether for financial
reasons or because they find it more stimulating regarding originality, nostalgia, social
contact, and treasure-hunting motives. Among second-hand shoppers, the dominance of
polymorphous enthusiasts, which they categorised as “varied use of most types of
second-hand products and often frequent second-hand channels”, represented 28,5% of
their sample; this represents a “silent exit” from mass retailing that the segment can no

longer ignore.
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Consumers’ sensitivity to waste and recycling offers another area for strategic
reflection. Waste and the “throw-away” society have provoked counterreactions, sO
consumers search for functional objects at the best price. Restoring and personalising
recovered objects is a consumption trend, exemplified by “do-it-yourself” projects and

publications.
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Methodology

The objective of this study is to fully understand how this emerging market has
been impacted and how established companies have dealt with a new type of consumer
need. The method will be inductive, as | will ask specific questions and compare
answers between different segments from both industries to get both perspectives on
this topic for presentation.

Complementary, | will use qualitative research to understand the thoughts and
feelings of the retailers about this emerging market. Qualitative research is “a means to
explore and comprehend the meaning that the individuals or groups attribute to a social
or human problem” (Creswell, 2009). Other authors, such as Lune and Berg (2017), add
that this type of research is a non-quantifiable way to access knowledge by interacting
with people, where the objective is to look for definitions, metaphors, symbols,
concepts, and descriptions. It is a method where you can evaluate how people perceive
each other and give meaning to things. To complement, according to Garbers (1996),
the objective is the development of theories and understanding.

Weinreich (2009) says this type of study aims to provide the researcher with
different perspectives of the targeted audience through immersion in a situation and
direct interaction with the people being studied. This means that the researcher also
becomes an instrument of data collection, and the results depend on who conducts the
research, so it becomes more challenging to replicate the same study.

I will use in-depth individual interviews, which, according to Boyce and Neale
(2006), is “a qualitative research technique which consists of intense individual
interviews with a small number of people to explore their perspectives better.” An
essential characteristic is that they need to be flexible to allow the person being
interviewed to feel comfortable telling their opinions about the topics, and the role of
the interviewer is to explore and deepen what is being said. (Morris, 2015).

Worthen and Sanders (1987) depict qualitative inquiry as a “research approach
that is generally conducted in natural settings, utilising the researcher as the chief
“instrument” in both data gathering and analysis” Despite the flexibility this type of
interview allows. The interviews were done with a semi-structured approach, focusing
on the problem of the study and following a guide of topics and questions, ensuring that
the interviewee could freely express their opinions. Despite the flexibility, these

questions restricted my thoughts and what had to be talked about in a way that allowed
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me to get the information | needed. This approach is one of the most complete in the
sense that it allows comparable answers between all the interviews and a deep
understanding, making the analysis more systematic (Reis, 2010)

Predictive analysis will be used to anticipate trends since it uses different
techniques for efficient and accurate predictions. It consists of observing past historical
data, discovering patterns, and observing trends to predict future events. The data and
responses given by the participants will be used to corroborate whether the shift of

markets is palpable and visible, as demonstrated in the literature review.

The target of my research will be mainly fast fashion and second-hand
companies. One of the objectives is to interview other market players, such as higher-
end clothing enterprises that coexist with this type of alternative, meaning, since they
have had this occurrence happening for a more extended period than the traditional
retail stores. As for fast fashion, my targeted group is higher-ups who have the power of
decision and are well informed about this topic, such as project managers who oversee
the creation of a secondary market for their brand specifically or people who are from a
second-hand retail store that can provide us with a holistic picture of the market, the
natural growth and if they sense the impact on the retail market. It is vital to have as
much diversity as possible regarding gender and age to have solid conclusions about

this topic. The characteristics of the participants are detailed in Table I.

Table I. Interviewees' Profiles

Interviewee Name Occupation/Expertise
Juan Reyes Country Lead at Kiabi
Susana Martin IP Strategy Director at Inditex
Anonymous 6 years of experience in high-end retail fashion
Female
Agnieszka Plesko New Countries Lead at Wallapop

Andreia Barbosa ~ Communication and Institutional Relations at Humana Portugal

Alberto de Sousa Category Manager at Auchan Retail Portugal
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The data collection involved interaction between the researchers and the
interviewees. Keeping this in mind, the interviews were recorded on Teams/Zoom with
the permission of the people | interviewed, as | took notes simultaneously. After
analysing the data, I took out direct quotes that | found pertinent.

As an interviewer, | maintained myself as a neutral party by having a
nonjudgmental attitude towards them. The intention is to retrieve as much information
as | can about decision-making and data that cannot be easily found online and draw
conclusions, suggestions, and limitations.

The interviews were transcribed automatically via Goodtape and then verified
and corrected to guarantee the truthfulness of the information. This process was
conducted in various spoken languages (Spanish, English and Portuguese.), and the
quotations were translated manually into English to minimise possible translation
errors. To complement the qualitative data retrieved, secondary data was also collected
from journals and online websites to enhance the findings with recent data and statistics

regarding public transport.
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Data Presentation and Discussion of Results

The new wave of sustainability and environmental consciousness promoted
changes in the strategies of all companies. The concern for developing more sustainable
practices has become a hot topic of discussion worldwide, and countries worldwide
have developed action plans such as ESG (Environmental, Social and Governance) to
develop a more sustainable and comprehensive development framework for human
society (Li et al., 2021).

ESG was invented in 2004 by the Global Pact of the Organization of the United
Nations (ONU) in collaboration with the Worldwide Bank. It is related to the seventeen
objectives of sustainable development (ODS), also created by ONU (Publico, 2023). It
Is a system that includes environmental, social and governance factors resulting from
responsible investments. It is usually a standard and strategy to evaluate corporate
behaviour and future financial performance. (Li et al., 2021). Companies are trying to
invest more in sustainable practices as ESG has become part of their strategic pillars in
recent years.

"We have taken this route a long time ago, embracing a shift in mindset, and |
think many things will come from this. | think it is essential. We have been working on
so many projects for many years, but meaningful changes need time, and you cannot
change things overnight. However, we have sent a clear message: We are committed to
contributing to our industry transformation. For us, sustainability is essential™ (Susana
Martin)

As individuals grow aware of global warming and the increasing importance
given to these topics in today’s education, consumers start to rethink their ways of
purchasing. In a recent international survey, more than half the people agreed that
capitalism, as it exists today, does more harm than good in the world (Edelman, 2020, p.
12). Krasodomska and Cho (2017) found that analysts want more information on
sustainability to increase the quality of their evaluation process and investors want to
include ESG performance information in their investment decisions (Barker & Eccles,
2019).

A study done by Susanne Arvidsson and John Dumay (2022) in Sweden showed
that more companies had started to report their ESG when they compared the total of
released reports in 2008 (82 reports versus) 2018 (351 reports) which was the first year
that companies had to comply with the mandatory reporting requirements and the trend
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is still going upwards. They also concluded that this increase was not because of the
2014 EU directive; since 2013, 290 reports were released to the public, showing that
this trend was already in progress before the EU intervened.

“What I can tell you is we started a long time ago thinking about sustainability,
but nowadays, this is one of the main “engines” of the company. Our annual memory
reflects many our actions in this field” (Susana Martin)

The COVID-19 pandemic has caused household consumption to drop
significantly, and they were forced to adopt alternative options given the sudden
economic constraints (Sheth, 2020) and physical distancing caused by the pandemic.
The pandemic also increased the use of different services (e.g., virtual gatherings) to
satisfy the need for social connectedness (Kirk & Rifkin, 2020).

“I think the two years of the COVID-19 pandemic greatly impacted the
companies' strategy. It was hard when many things changed in people’s lives and how
they behaved. We could hear and see a digital explosion, but there was also an
increasing concern by people about themselves, their health, and the planet. In Kiabi,
we worked on a 10-year strategy and had a vision for 2030, but in 2022, we knew that
the world was changing very fast, so we revised our vision.” (Juan Reyes)

In the fashion industry, there has been a progressive change in consumers'
mentality as they grew more conscious of the impacts of consumerism, which led to the
uprising of the second-hand market. According to a study by FEC, younger people
prefer to give a “second life” to their clothing items through donations, exchanges, or
selling them; this happens to 67% of the clothes of this demographic (Expresso, 2024).

According to Humana, in 2023, they sold 2.5 million pieces of clothes in their
second-hand stores, representing a growth of 11% compared to 2022 and a growth of
119% versus 2019, the year before the COVID-19 pandemic. In value, they sold 10.8
million euros, representing an increase of 27% versus 2022 and a 166% increase from
2019.

“In the last five years, we noticed a big and important evolution (...) There was
a big difference from one year to another, if I am not mistaken. The sales from 2019 to
2023 grew more than double (...) Before, it was a very underground trend, but right now
we can see that it is starting to become mainstream, especially with the younger
generation” (Andreia Barbosa)

Revolut, a global fintech with 1,5 million clients in Portugal, revealed that the
consumption of resale platforms, such as Vinted, Ebay and Wallapop, has increased by

20



16% when compared with last year and that, indeed, it is the Gen-Z generation (18-24
years old) that consumes the most. (Marketeer, 2024)

“When the supply needs to meet the demand for a business to work, and it
clearly shows that those platforms can help connect buyers with sellers and can help
people who want to get rid of things for different reasons (...). Some would be doing it
because they are price conscious, and so they want to find a good bargain; they want to
find something cheaper; some are doing it because they cannot afford retail
prices and need something. (...) There will also be people who are very sustainably
conscious. They want a better environment. They want to help the planet, so they choose
to sell or buy products on the second-hand market. ” (Agnieszka Plesko)

A study published by Naeun Lauren Kim and Terry Haekyung Kim (2021) in
South Korea revealed that the biggest reasons for purchasing second-hand products are
the fun of it, sustainability, and cost savings due to the low prices.

“I think the main criteria is the price, based on the market that purchases our
second-hand clothes (...) It is the criteria, the main criteria, the opportunity of buying
branded clothes for much less.” (Alberto de Sousa)

“Definitely culture, for example, you can see how many Asian consumers buy a
lot of premium goods because, for them, it is a status thing to own premium products.
They are willing to pay the price because it is part of their identity. That is how
culturally it works for them, and it is similar for Italy, as they are home to old-school,
top-rated premium brands, and they are very proud of them and want to showcase them.
For example, if you think about Scandinavia, the education about environmental
sustainability has been there for a long time, and those people have already grown up
with that mindset. 1 am not saying that you will not find people looking for luxury |
Scandinavia. | am just talking about general trends. Over there, the awareness that we
must take care of our planet has been around longer and taught to them since a young
age, whereas in countries like Italy, it is only starting in recent years.” (Agnieszka
Plesko)

There is a change in mentality about second-hand clothes, which is not going
away. It is gaining share in the fashion industry. Retailers see it as an opportunity to
increase their sustainability pillar, implement a circular economy with their products,
and gain a share in the market. (Naeun et all., 2021)

“Now just for the fact that it is second-hand, which before was a downside, now,
on the contrary, it is searched by consumers.” (Andreia Barbosa)
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The Gen Z generation has been influential in this shift in mindset regarding
second-hand clothing. A study done by ThredUp shows that millennials and Gen Z are
the most prominent age groups adopting second-hand apparel.

“Young people perceive it well because it is trendy, has been instituted in
multiple social media platforms, has easy access, and is cheap. (...) It is a global
phenomenon. (...) It is a difficult time throughout the world due to inflation, but despite
the economic side, young people see it as cool, which greatly matters. “(Anonymous
Female)

Despite the change towards the second-hand market, it does not mean that the
traditional market has stopped growing, and with players like Shein that produce clothes
to sell at lower prices, they present significant growth rates. Just in 2023, they doubled
their profits, reaching 2 billion dollars, making more than traditional fashion retailers
like H&M and Primark (BBC, 2024), and there is no sign of slowing down, which also
impacts the second-hand. Fast-fashion competition is set to be more demanding than
ever. They are bringing new tactics on price, customer experience, and speed.
(Mckinzey, 2023).

“The fact that people are buying second-hand does not keep them from buying
new things too, so it simply leads the consumers to have a bigger wardrobe where
second-hand pieces complement the rest. However, 90% of Humana clients state that
their secondhand purchases replace a new clothing item. Still, the fact is that global
clothing consumption keeps increasing every year.” (Andreia Barbosa)

Although this is the expected pattern for most consumers, to blend fast fashion
with second-hand pieces, according to Lidia Martin, a European Climate Pact
ambassador, she expects that by 2030, 60% of the population's wardrobe will be second-
hand articles, and she expects fast fashion to have a significant decrease in popularity by
2050. (European Climate Pack, 2022)

“Having access to better quality clothing for less could lead to buying more for
less. It could be tricky; more sustainability-sensitive people would think twice before
buying too many clothes because they do not need them. It will lead to consuming more,
but you will not put new pieces out onto the planet. ” (Anonymous Female)

There were and still are many barriers to purchasing items in this market. As
stated in the literature, products are considered to have low hygiene conditions (Argo et

al., 2006), unknown origins and conditions, low reliability, and risk to purchase (Kim et
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al., 2021). This is a shame since people of less privileged backgrounds have bought
those items in history (Hur, 2020).

Especially now, with the digitalisation of the market, new concerns have been
created regarding the trust of online sellers, given that buyers cannot physically see and
touch the item before purchasing it (Padmavathy et al., 2019).

“Sometimes, you need someone in your network to convince you to do it or to try
it yourself to change the mindset. The popularity of all of these platforms is helping
because people hear more about them. It is like dating apps; previously, no one wanted
to use them, and now you hear many more couples saying that they met on a dating app.
It is not a taboo anymore ” (Agnieszka Plesko)

Even though the second-hand market is perceived as a solution to pollution
caused by the fashion industry, many problems have come up that have put some people
in doubt about whether this market is the way to go in terms of being more sustainably
responsible. In 2015, according to Oxfam, an estimated 70% of European donations
ended up in Africa.

“Despite asking the client to send us pieces of clothes that are in condition to be
sold, sometimes they send us things that are not sellable. So, we offer our clients two
alternatives: we can send them the piece back, or the client can donate it, and most
consumers opt for the second alternative. Then we donate it to countries to countries
that might be able to utilise those pieces, like Africa. (...) We have a huge presence in
Africa, and we work with local partners that know the NGOs of their country” (Juan
Reyes)

The OR Foundation, a Ghana-based nonprofit that studied the influx of second-
hand clothing in the country, says that more than 40 per cent of clothing in Accra's
markets is unsellable and heads directly to landfill. A leader of a group of waste pickers
says more clothing waste goes into landfills directly from ports than it does from
markets (Mogue Business, 2021).

“The best way to help is to be able to convert the clothes into money because the
people do not need clothes. They need education, health, medicine, and other things that
can be acquired and developed through projects kickstarted with the money we make
from selling clothes. (...) It reached the public eye these terrible episodes of pollution,
and it is good that it reached because that is eye-opening, and it triggers the need to

change those situations “(Andreia Barbosa)
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“I do not think the charities that export clothes to Africa will last, with these new
digital solutions like Vinted and Vestaire Collective.” (Anonymous Female)

Consumers are aware that garments that do not present big signs of wear should
be donated to charities. However, they may not be aware of the value of fibres to the
recycling industry. (Stall-Meadows and Goudeau, 2012). Most fashion textiles are 100%
recyclable; 85% of all textiles in the US end up in landfills (Council for Textile
Recycling, 2014). Post-consumer textile waste in the US increased by 40%, from 8.3
million tonnes in 1999 to 11.3 million tonnes in 2009. This number is expected to
increase to 16.1 million tonnes by 2019. (Council for Textile Recycling, 2014).

“The objective is to collect more clothes to stop those 78% from going to waste.
Doing something with this resource, recycling, reusing and all of that, it will take that
the citizens get that clothing is a precious resource” (Andreia Barbosa)

Many traditional fast fashion retailers have integrated into their structures
branches that try to reach the new audience that is price sensitive or environmentally
concerned, that being through creating their second-hand platforms like Zara or
integrating organically in their spaces second-hand clothing as Primark, Kiabi, Auchan,
Levi and many more, especially the Gen-Z population, which are younger individuals
that are onboard of new and fresh ideas.

“I think we can count On a strategic action made by big fashion retail companies
when they start thinking that the phenomenon is threatening them, and they will
certainly fight for their share in this market “(Andreia Barbosa)

“One of the points was accelerating the concept of second-hand, circularity and
the multiplicity of services. | think we were conscious that we have a big responsibility

on the impact of our environment worldwide ” (Juan Reyes)

The future of the fashion industry

It is already undisputable that the industry is changing as companies receive
more inputs, and their consumers are looking for more from them in the sustainability
realm to continue their purchases.

“We saw that our clients were getting more concerned, and we could sense a
reaction and adaption of the market in itself, so we also inserted in our policy of social

responsibility and Auchan also being a people’s company and concerned with the
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environment a measure to make sure we are striding to a more sustainable future, and
this was already 5 years ago.” (Alberto de Sousa)

This is especially true given that new laws are being introduced into the market
to reduce landfills and incineration to promote less overproduction. According to The
Guardian, around 10% to 40% of the clothes produced are not sold or recycled correctly,
wasting the earth's natural resources.

Some fashion giants are trying to create a more sustainable way to produce or
close the material waste cycle. H&M has a campaign that collects clothes to separate the
materials and transform them into new pieces for their sustainable collection. Other
companies are trying to follow the same path as a strategic vision for their future by
finding methods to make the industry more environmentally friendly and close the
waste cycle.

“There is a clear evolution from 3 or 4 years ago, and the objective is that 100%
of our articles have the CSR stamp. That is for using recycled fibres because of the
utilisation of biological cotton or other things.” (Alberto de Sousa)

When asked in the interviews about the possible future of this industry and how
the interviewees envision some of the possible trends, it was said that the possibility of
the emergence of the trend of “repairing” is high, which can be seen by more prominent
companies launching recently programs that aim at just that. Mark & Spencer partnered
with a start-up called SOJO to provide this service to clients looking to reuse their
clothes and extend their life cycles. Uniglo has also entered the repairing strategy,
offering repairs in-house in 6 of their stores in the UK. (BBC, 2024).

We can also see that countries are starting to take matters into their own hands to
push forward the concept of repairing and extending the life of articles since, in 2023,
they launched a policy which incentivised consumers to repair their clothes by giving
consumers a discount from 6€ to 25€ on the price of an individual repair. (BBC, 2024)

“It is a service that companies should give much more. People generally think
that if the product is damaged, people will throw it away. | believe that stressing
education and sensitising people about the advantages of repairing clothes is important.
History is cyclical, so | think this trend will come again, but it will only work if people
are educated, so | think social media will play a big role.” (Anonymous Female)

The investment in the newly emerging business of machines that separate
materials to reutilise them in their supply chain is also one of the big predictions of the
route the interviewees think will go, especially when the technology enters the market.
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There are 17 textile recycling companies in Europe, which expect to recycle 1,25 to 1.3
million tonnes of fibres annually until 2025 (1 million tonnes through mechanical
recycling and 250,000 tonnes through chemical recycling) (Kohler et al., 2021;
Dahlbom et al., 2023). However, most materials are downcycled and turned into rags or
materials for insulation, for example.

“I do not believe in recycling because the technology right now is not advanced
enough, maybe because of the integration of Al. As for the dead stock and old stock,
upcycling would be good. As for raw material used in producing products that are doing
well in sales, | see the opportunity to use it again instead of throwing it away.”
(Anonymous Female)

Still, some companies remain optimistic about this strategy and are willing to
use these new methods to reuse the materials to produce new clothing items for their
new collections.

“That process is more expensive and harder to do. That is why, when we
produce our new pieces, we try to use the minimum colour, not to blend many different
materials, to make recycling easier. In today's day and age, machines can separate the
fibres of clothes by colour and type of material. Then, some of those are used to make
brand new clothing items, and others are used for other industries, to make a type of
plastic, to the pharmaceutical industry, etc. That is the model that we will be building
next year to be able to utilise 100% of the products that go through our stores” (Juan
Reyes)

Others feel that selling second-hand clothing does not have the potential for
growth that people expect inside their companies.

“To tell you that this will have an exponential development. No, because there
are always economic criteria, there will always be criteria overlapping. So, | think it is
politically and strategically correct to have this type of offer or project; I think it makes
total sense. If a company thinks of greatly developing their business with these products,
1 do not think so.” (Alberto de Sousa)

As more legislation is implemented to reduce the waste associated with this
industry, companies must remain sharp in their strategies to comply with the change.
Andreia Barbosa sees the future of clothing in a different light.

“Due to the legislation and the obligations of the towns of making available a
collecting service of clothing, which is a thing that will start next year, many market
players will mobilise their operation in order to augment their collecting capacity, so |
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expect that in the following years, clothing collection will increase (...) I think in the
future, we will maybe talk about in textile residuals instead of donations. (...) We have
separated the plastic, paper, and glass into their respective containers. We will create a
flux like this for clothes in the future. ” (Andreia Barbosa)

It raises the question of why partnerships were not established with companies
specialising in selling these clothes. Some companies reached out to charities to donate
their clothing items, but no significant partnerships were made with known brands that
are popular in this market, such as Vinted.

“I think we collaborate with several NGOs, one of them being Caritas” (Susana
Martin)

“Currently, we donate to local institutions. For example, we work with Casa da
Misericérdia, Cruz Vermelha and other local institutions in Portugal. That is what we
do with the stock we cannot sell, and that is how the strategy is in every country we are
in.” (Juan Reyes)

This data contributes to the future generations that they control the market and
that the market will respond to their needs, so the general population should revise their
consumption habits and try to be more sustainably responsible. It helps companies see
their impact on the environment and how a small step could have a massive impact on
people’s lives and our natural resources.

The literature shows a difference in mindset and importance given to the second-
hand market by traditional stores and how their strategy has changed after seeing the
success that this new reemerging market is having, especially since the younger
generations are starting to be more environmentally aware and can influence the older

generation.
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Conclusion

The impact of the second-hand market is undeniable. We can see a significant
adoption rate, especially by younger generations, who see that the future will pass
through a more sustainable mindset, where purchasing second-hand is a way to try and
close the cycle of textile waste.

This study used qualitative data to obtain more in-depth responses and thought
processes and to understand the expectations for the future of both markets and the
strategies of traditional retailers and second-hand stores or platforms. It was imperative
to dig deep into the interviewees' responses to understand their actual views about the
impact that this change in the consumer's mentality has made on the strategies of big
corporations.

Despite the market being relatively new to a lot of the population, we can see
that it is already one of the oldest concepts of fashion and appeared quite a long time
ago. The resurgence was the pandemic we suffered, which pressured many families to
cut their budgets. Second-hand clothing fulfilled some needs, but other people started
looking at it as a more environmentally friendly way of buying clothes. Some
consumers even say shopping and finding hidden gems has been fun.

One of the significant contributors to its growth was the influence that social
media has on Gen Z. Since they look up to influencers and what they are wearing, some
of them have also jumped on the trend of sustainable purchasing, so it has now become
cool to have these one-of-a-kind pieces that no one else has.

I could also conclude the power of the consumer within companies. As seen by
the results of the interviews, many saw a shift in the consumer mentality, and to
accommodate that, combined with the growing importance of social responsibility, they
created a new pillar inside of their companies. One dedicated to sustainability is to
increase the life cycle of the products, a way to re-purpose the materials from clothes
that people did not want anymore and transform them into something new or even
create a platform to incentivise their loyal consumers to sell the clothes they do not want
anymore.

Despite being a great starting point to reduce the waste produced in one of the
most pollutant industries, there is still much work to be done and partnerships to be

created. It is important to note that proper logistics for unwanted clothes that are unfit
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for re-selling still produce much waste to this day, which ends up in landfills or even
incinerated, leading to a lot of pollution and social risks to the least developed countries.

New threats have appeared that could endanger the progress made towards a
more sustainable fashion industry. Shein and Temu are examples of fast fashion
websites which target the market of cheaper clothing items that are still “first hand” and
keep up with today’s fashion trends. These websites caught a lot of younger attention,
and the older generations are also adhering to them since there are constantly new items
and sometimes even similar items to famous high-end brands like Gucci, Channel and
Louis Vuitton, or even to trendy brands like Zara, Stradivarius and H&M. You can find
something for everyone.

When asked where the market could evolve, we saw that most answers relied on
more ecological paths, such as adhering to the recycling of clothes through new
emerging technologies that can separate the fibres, promoting the service of repairing
clothes to extend the life of the products, and even using recyclable materials such as
biological cotton.

At the end of this research, we could see second-hand’s impact on people's
mindsets, traditional and well-known fashion brands, and even the charities that collect
clothes. This market was a turning point in an industry known for its high levels of
waste and pollution, and despite not being a revolutionary idea, we can see how eye-

opening it was to today’s society.

Limitations of this study

One limitation is the size of the sample of interviewees and their dispersed
backgrounds and professions. During this study, around a hundred requests were sent
out to interviewees, of which only ten replied, and only six were willing to be
interviewed. | tried to collect as diverse a group of people as possible regarding age,
gender, and culture to understand the differences in mindset regarding market change.
More responses from traditional and second-hand fashion companies would make a
more robust discussion and concrete results.

According to the literature, a qualitative study is “a means to explore and
comprehend the meaning that the individuals or groups attribute to a social or human
problem” (Creswell, 2009). This might lead to difficulties replicating the answers and

conclusions in this study, especially in an ever-changing market and world. Any
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phenomenon or new trend might lead to different answers if the same interviewees are
interviewed again.

From the responses | was getting from trying to set up interviews, | could sense
some secrecy in the market and the companies' willingness to let people take interviews.
This could lead to some parties involved not being completely transparent about their

responses despite me, as an interviewer, staying neutral and asking follow-up questions.

Recommendations

As a recommendation for other researchers trying to study this topic, | would
say that a complete emersion in this market would be best or even trying to get the
contact of higher company members to agree to have an interview. It is a tough market,
and most companies are unwilling to accept interviews for research purposes.

Researchers who work or have worked in this industry would benefit from their
connections throughout the years, and it might lead to a bigger pool of data and
responses, leading to a more prosperous and more profound conclusion on this topic.

For future research, | would deep dive into what type of alternatives this market
must enter a more sustainable phase; in this study, examples were given, such as
promoting clothing repair, new technology and re-selling. However, the current

alternatives, especially quick wins, could be very relevant to companies nowadays.

31



32



Bibliography

Argo, Jennifer & Dahl, Darren & Morales, Andrea. (2006). Consumer Contamination:
How Consumers React to Products Touched by Others. Journal of Marketing. 70.
81-94. https:// doi.org/10.1509/jmkg.70.2.081.

Arvidsson, Susanne & Dumay, John. (2021). Corporate ESG reporting quantity, quality
and performance: Where to now for environmental policy and practice?. Business
Strategy and the Environment. 31. https:// doi.org/10.1002/bse.2937.

Adamkiewicz Julia, Kochanska Ewa, Adamkiewicz Iwona, Lukasik M. Rafal, (2022).
“Greenwashing and sustainable fashion industry”

Barker, Richard & Eccles, Robert. (2018). Should FASB and IASB Be Responsible for
Setting Standards for Nonfinancial Information?. SSRN Electronic Journal. https://
doi.org/10.2139/ssrn.3272250.

Belk, R. W., Sherry Jr., J. F., & Wallendorf, M. (1988). A Naturalistic Inquiry into Buyer
and Seller Behavior at a Swap Meet. Journal of Consumer Research, 14(4), 449—
470. https://doi.org/10.1086/209128

Bing X, Bloemhof JM, Ramos TRP, Barbosa-Povoa AP, Wong CY, van der Vorst JGAJ.
Research challenges in municipal solid waste logistics management. Waste Manag.
2016 Feb;48:584-592. https:// doi.org/10.1016/j.wasman.2015.11.025.

Boyce, C. & Neale, P. (2006). Conducting In-Depth Interview: A Guide for Designing
and Conducting In-Depth Interviews for Evaluation Input. Pathfinder International
Tool Series, Monitoring and Evaluation-2.

Calderon-Monge, Esther & Pastor Sanz, Ivan & Garcia, F.. (2020). Analysis of
sustainable consumer behaviour as a business opportunity. Journal of Business
Research. 120. 74-81. https:// doi.org/10.1016/j.jbusres.2020.07.039.

Calvo-Porral, C., Orosa-Gonzalez, J. and Viejo-Fernandez, N. (2023), "Barriers to
online second-hand purchase behaviour”, Marketing Intelligence & Planning, \Vol.
ahead-of-print No. ahead-of-print. https://doi.org/10.1108/MIP-03-2023-0093

Cardoso Rita, (2023, January 3). “Multisided C2C Second-hand Fashion Applications:
How Will the Fast Fashion Industry Adapt?”
https://repositorio.ucp.pt/bitstream/10400.14/41527/1/203252748.pdf

Castellani, Valentina, Serenella Sala, and Nadia Mirabella. 2014. “Beyond the
Throwaway Society: A Life Cycle-Based Assessment of the Environmental Benefit
of Reuse.” Integrated Environmental Assessment and Management 11 (3): 373— 82.
https:// doi.org/10.1002/ieam.1614

Cervellon, Marie-Cécile & Carey, Lindsey & Harms, Trine. (2012). Something old,
something used: Determinants of women's purchase of vintage fashion vs second-
hand fashion. International Journal of Retail & Distribution Management. 40.
https:// doi.org/10.1108/09590551211274946.

Chahal, M. (2013). “How to Snare the Bargain Hunters.” Marketing Week (01419285),
October 1-3.

Creswell, J. W. (2009). Research design: Qualitative, quantitative, and mixed methods
approaches

Connell, K. (2010). Internal and external barriers to eco-conscious apparel acquisition.
International  Journal of Consumer Studies. 34. 279-286. https://
doi.org/10.1111/j.1470-6431.2010.00865.x.

D'Adamo, Idiano & Lupi, Gianluca & Morone, Piergiuseppe & Settembre Blundo,
Davide. (2022). Towards the circular economy in the fashion industry: the second-
hand market as a best practice of sustainable responsibility for businesses and
consumers. Environmental Science and Pollution Research. 3. 10.1007/s11356-022-
19255-2.

33


https://doi.org/10.1086/209128
https://doi.org/10.1108/MIP-03-2023-0093
https://repositorio.ucp.pt/bitstream/10400.14/41527/1/203252748.pdf
http://dx.doi.org/10.1002/ieam.1614

de Wagenaar, D.; Galama, J.; Sijtsema, S.J. Exploring Worldwide Wardrobes to Support
Reuse in Consumers’ Clothing Systems. Sustainability 2022, 14, 487. https://
doi.org/10.3390/s5u14010487

Dino (2017), “Segundo dados, mais de 13 mil micro e pequenas empresas
comercializaram produtos usados [According to data, more than 13 thousand micro
and small business traded used products, Exame]”,

Evans, D. (2012). Beyond the Throwaway Society: Ordinary Domestic Practice and a
Sociological Approach to Household Food Waste. Sociology. 46. 41-56. https://
doi.org/10.1177/0038038511416150.

Fortuna, L.M., Diyamandoglu, V., Disposal and acquisition trends in second-hand
products, Journal of Cleaner Production (2016),
http://dx.doi.org/10.1016/j.jclepro.2016.11.030

Garbers, J G (ed). 1996. Effective research in the human sciences. Pretoria: J L van
Schaik Publishers

Ghisellini, Patrizia & Cialani, Catia & Ulgiati, Sergio. (2016). A review on circular
economy: The expected transition to a balanced interplay of environmental and
economic systems. Journal of Cleaner Production. 114. 11-32. https://
doi.org/10.1016/j.jclepro.2015.09.007.

Gopalakrishnan, S. & Matthews, D. (2018). “Collaborative consumption: a business
model analysis of

second-hand fashion”, Journal of Fashion Marketing and Management, Vol. 22 No. 3,
pp. 354-368 https://doi.org/10.1108/JFMM-05-2017-0049

Gregson, N., Crang, M., Laws, J., Fleetwood, T., & Holmes, H. (2013). Moving up the
waste hierarchy: Car boot sales, reuse exchange and the challenges of consumer
culture to waste prevention. Resources, Conservation and Recycling. 77. 97-107.
https:// doi.org10.1016/j.resconrec.2013.06.005.

Guiot, Denis & Roux, Dominique. (2010). A Second-Hand Shoppers' Motivation Scale:
Antecedents, Consequences, and Implications for Retailers. Journal of Retailing. 86.
383-399. https://doi.org/10.1016/j.jretai.2010.08.002.

Hartmann, P., Apaolaza Ibafiez, V. and Forcada Sainz, F.J.(2005). "Green branding
effects on attitude: functional versus emotional positioning strategies”, Marketing
Intelligence & Planning, \ol. 23 No. 1, pp.9—
29. https://doi.org/10.1108/02634500510577447

Hur, Eunsuk. (2020). Rebirth Fashion: Secondhand clothing consumption values and
perceived  risks. Journal of Cleaner  Production. 273.  122951.
https://doi.org/10.1016/j.jclepro.2020.122951.

Ibrahim AVCI and Salih YILDIZ (2021). “The effects of online second-hand product
purchase motivations on sustainable consumption behavior and online repurchase
intention in consumer-to-consumer electronic commerce (c2c) and the mediating
role of electronic word-of-mouth marketing”.

Imo, B. and Maiyo, R. (2012). “Lessons from thriving second-hand clothing businesses
for Kenya’s fashion industry”, Journal of Emerging Trends in Economics and
Management Sciences, Vol. 3 No. 1, pp. 32-37.

Jackson, T. & Surrey, G. (2005). Motivating Sustainable Consumption. Sustain Dev Res
Netw. 29.

Johnson, J. & Haug, P. (2021). Modifications to global supply chain management
strategies resulting from recent trade disruptions: an exploratory study. Journal of
Global Operations and Strategic Sourcing. 14, 701-722.
https://doi.org/10.1108/JGOSS-12-2020-0074.

34


http://dx.doi.org/10.1016/j.jclepro.2016.11.030
https://doi.org/10.1108/JFMM-05-2017-0049
https://doi.org/10.1016/j.jretai.2010.08.002
https://www.emerald.com/insight/search?q=Patrick%20Hartmann
https://www.emerald.com/insight/search?q=Vanessa%20Apaolaza%20Ib%C3%A1%C3%B1ez
https://www.emerald.com/insight/search?q=F.%20Javier%20Forcada%20Sainz
https://www.emerald.com/insight/publication/issn/0263-4503
https://www.emerald.com/insight/publication/issn/0263-4503
https://doi.org/10.1108/02634500510577447

Koehler, Andreas & watson, david & TRZEPACZ, Steffen & LOW, Clara & Liu, Ran &
Danneck, Jennifer & Konstantas, Antonios & DONATELLO, Shane & Faraca,
Giorgia. (2021). Circular Economy Perspectives in the EU Textile sector.
https://doi.org/10.2760/858144.

Kim, Naeun & Kim, Terry. (2022). Why Buy Used Clothing During the Pandemic?
Examining the Impact of COVID-19 on Consumers’ Secondhand Fashion
Consumption Motivations. https://doi.org/10.31274/itaa.13537.

Kim, L., Jung, H.J. and Lee, Y. (2021), “Consumers’ value and risk perceptions of
circular fashion: comparison between second hand, upcycled, and recycled
clothing”, Sustainability, Vol. 13 No. 3, p. 1208.

Kirk CP, Rifkin LS. I'll trade you diamonds for toilet paper: Consumer reacting, coping
and adapting behaviors in the COVID-19 pandemic. J Bus Res. 2020 Sep;117:124-
131. https://doi.org/10.1016/j.jbusres.2020.05.028.

Krasodomska, Joanna & Cho, Charles. (2017). Corporate social responsibility
disclosure: Perspectives from sell-side and buy-side financial analysts.
Sustainability Accounting, Management and Policy Journal. 8. 2-19.
https://doi.org/10.1108/SAMPJ-02-2016-0006.

Kvale, S. (2006). “Dominance through interviews and dialogues”, Qualitative Inquiry,
\ol. 12 No. 3, pp. 480-500.

Le Zotte, J. (2017). From Goodwill to Grunge: A History of Secondhand Styles and
Alternative Economies. Chapel Hill: University of Northern Carolina Press.
https://doi.org/10.5149/northcarolina/9781469631905.001.0001

Li, T.-T.; Wang, K.; Sueyoshi, T.; Wang, D.D. ESG: Research Progress and Future
Prospects. Sustainability 2021, 13, 11663. https://doi.org/10.3390/ su132111663

Lune, H.,, & Berg, B. L. (2017). Qualitative research methods for the social
sciences (9th ed.). Pearson.

Machado, Maria Amaélia & Almeida, Stefania & Chiattone Bollick, Laura &
Bragagnolo, Gabriela. (2019). Second-hand fashion market: consumer role in
circular economy. Journal of Fashion Marketing and Management: An International
Journal. ahead-of-print. 11663. https://doi.org/10.1108/JFMM-07-2018-0099.

Morris, A. (2015). A Practical Introduction to in-Depth Interviewing. London: SAGE
Publications.

Murphy, S. & Pincetl, S. (2013). Zero waste in Los Angeles: Is the emperor wearing any
clothes? Resources, Conservation and Recycling. 81. 40-51.
https://doi.org/10.1016/j.resconrec.2013.09.012.

Kim, Naeun & Shin, Chloe & Kim, Gwia. (2021). Determinants of consumer attitudes
and re-purchase intentions toward direct-to-consumer (DTC) brands. Fashion and
Textiles. 8. 8. https://doi.org/10.1186/s40691-020-00224-7.

Ozbekler, Tirkan & Ozturkoglu, Yucel. (2020). Analysing the importance of
sustainability-oriented service quality in competition environment. Business
Strategy and the Environment. 29. https://doi.org/10.1002/bse.2449.

Padmavathy, Chandrasekaran. (2019). Online second-hand shopping motivation:
Conceptualization, Scale Development, and Validation. Journal of Retailing and
Consumer Services. 51. https://doi.org/10.1016/j.jretconser.2019.05.014.

Rahahleh, A.H.; Moflih, M.A.; Alabaddi, Z.A.; Farajat, J.; Nawaf, S. The Impact of
Green Marketing on Green Consumer Behavior in Jordan. Int. J. Bus. Manag.
2020,15, 36-48.

Rausch, Theresa & Kopplin, Cristopher Siegfried. (2021). Bridge the gap: Consumers’
purchase intention and behavior regarding sustainable clothing. Journal of Cleaner
Production. 278. https://doi.org/10.1016/j.jclepro.2020.123882.

35


https://doi.org/10.31274/itaa.13537
https://doi.org/10.5149/northcarolina/9781469631905.001.0001
https://doi.org/10.1108/JFMM-07-2018-0099
https://doi.org/10.1002/bse.2449
https://doi.org/10.1016/j.jclepro.2020.123882

Ruan, X., Ding, N., & Yang, J. (2022). Dual-level eco-efficiency analysis in sustainable
management: An empirical study on textile manufacturers and supply chains in
China. Journal of Environmental Management, 304, 114227.
https://doi.org/https://doi.org/10.1016/j.jenvman.2021.114227

Ridley, L. (2013). “Nguyen Utilises Shopping Habits for eBay Ad Offering.” Campaign
(UK), November, pp. 26—26.

Ruppert-Stroescu, M. & LeHew, M. & Hiller, Kim & Armstrong, Cosette. (2015).
Creativity and Sustainable Fashion Apparel Consumption: The Fashion Detox.
Clothing and Textiles Research Journal. 33.
https://doi.org/10.1177/0887302X15579990.

Pedersen, Esben & Andersen, Kirsti. (2015). Sustainability innovators and anchor
draggers: A global expert study on sustainable fashion. Journal of Fashion
Marketing and Management: An International Journal. 19. 315-327.
https://doi.org/10.1108/JFMM-08-2014-0059

Sah, D. Vanishree. (2013). Impact of Green Marketing on Green Consumer Behaviour.
Journal of Science and Technology. https://doi.org/10.32377/cvrjst1019

Santos, I. de T. B. e M. dos. (2019). The evil behind fast fashion: awareness of
sustainable practices and purchasing behaviors / Inés Tavora Santos; orient.
Nicoletta Corrocher [Recurso eletronico]. [s.n.].

Sherry Jr., J. F. (1990). A Sociocultural Analysis of a Midwestern American Flea
Market. Journal of Consumer Research, 17(1), 13-30.
https://doi.org/10.1086/208533

Sheth J. Impact of Covid-19 on consumer behavior: Will the old habits return or die? J
Bus Res. 2020 Sep;117:280-283. https://doi.org/10.1016/j.jbusres.2020.05.059.

Shirvanimoghaddam K, Motamed B, Ramakrishna S, Naebe M: Death by waste:
fashion and textile circular economy case. Sci Total Environ 2020, 718
https://doi.org/10.1016/j.scitotenv.2020.137317

Silva, S. C., Santos, A., Duarte, P, & Vlac¢i¢, B. (2021). The role of social
embarrassment, sustainability, familiarity and perception of hygiene in second-hand
clothing purchase experience. International Journal of Retail and Distribution
Management, 49(6). https://doi.org/10.1108/1IJRDM-09-2020-0356

Sivasankari Gopalakrishnan, Delisia Matthews, (2018). "Collaborative consumption: a
business model analysis of second-hand fashion", Journal of Fashion Marketing and
Management: An International Journal, https://doi.org/10.1108/JFMM-05-2017-
0049

Stall-Meadows, C. & Goudeau, Cynthia. (2012). An Unexplored Direction in Solid
Waste Reduction: Household Textiles and Clothing Recycling. Journal of
Extension. 50. https://doi.org/10.34068/joe.50.05.19.

The Center for High Impact Philanthropy. (n.d.). Retrieved July 15, 2019, from
https://www.impact.upenn.edu/wp-
content/uploads/2016/2014/12/What_Are_We_Talking_About When We Talk Ab
out_Impact.pdf

Turunen, Linda & Leipdmaa-Leskinen, Hanna. (2015). Pre-loved luxury: Identifying the
meaning of second hand luxury possessions. Journal of Product & Brand
Management. 24. 57-65. https://doi.org/10.1108/JPBM-05-2014-0603.

36


http://dx.doi.org/10.1108/JFMM-08-2014-0059
https://doi.org/10.32377/cvrjst1019
https://doi.org/10.1086/208533
https://doi.org/10.1016/j.scitotenv.2020.137317
https://doi.org/10.1108/JFMM-05-2017-0049
https://doi.org/10.1108/JFMM-05-2017-0049
https://www.impact.upenn.edu/wp-content/uploads/2016/2014/12/What_Are_We_Talking_About_When_We_Talk_About_Impact.pdf
https://www.impact.upenn.edu/wp-content/uploads/2016/2014/12/What_Are_We_Talking_About_When_We_Talk_About_Impact.pdf
https://www.impact.upenn.edu/wp-content/uploads/2016/2014/12/What_Are_We_Talking_About_When_We_Talk_About_Impact.pdf

Vehmas, K., Raudaskoski, A., Heikkild, P., Harlin, A.and Mensonen, A. (2018).
"Consumer attitudes and communication in circular fashion", Journal of Fashion
Marketing and Management, \ol. 22 No. 3, pp. 286—
300. https://doi.org/10.1108/JFMM-08-2017-0079

Xu, Yingjiao & Chen, Yizhuo & Burman, Ritika & Zhao, Hongshan. (2014). Second-
hand clothing consumption: A cross-cultural comparison between American and
Chinese young consumers. International Journal of Consumer Studies. 38.
https://doi.org/10.1111/ijcs.12139.

Weinreich, N. (2009). Integrating Quantitative and Qualitative Methods in Social
Marketing Research. Social Marketing Quarterly, 3, 53-58.
https://doi.org/10.1177/152450049600300106

Williams, C. & Paddock, C. (2003). The meanings of informal and second-hand retail
channels: Some evidence from Leicester. The International Review of Retail.
Distribution and Consumer Research. 317-336.
https://doi.org/10.1080/0959396032000101372.

Wren, B. (2022). Sustainable supply chain management in the fast fashion Industry: A
comparative study of current efforts and best practices to address the climate crisis.
Cleaner Logistics and Supply Chain, p. 4, 100032.
https://doi.org/10.1016/j.clscn.2022.100032

Worthen, B. R. & Sanders, J. R. (1987). Educational evaluation: Alternative approaches
and practical guidelines. London: Longman.

Wastenhagen, Rolf & Wolsink, Maarten & Burer, Mary Jean. (2007). Social Acceptance
of Renewable Energy Innovation: An Introduction to the Concept. Energy Policy.
https://doi.org/10.1016/j.enpol.2006.12.001.

Yrj6la, M., Hokkanen, H., & Saarijarvi, H. (2021). A typology of second-hand business
models.  Journal of  Marketing  Management, 37(7-8), 761-791.
https://doi.org/10.1080/0267257X.2021.1880465

Zganjar, L. (2003). “Rehashing fashion: consignment shops do it all”, Birmingham
Business Journal, Vol. 20 No. 27, p. 1.

Zorpas AA, Lasaridi K, Voukkali I, Loizia P, Chroni C. Household waste compositional
analysis variation from insular communities in the framework of waste prevention
strategy plans. Waste Manag. 2015 Apr;38:3-11. doi:
10.1016/j.wasman.2015.01.030.

37


https://www.emerald.com/insight/search?q=Kaisa%20Vehmas
https://www.emerald.com/insight/search?q=Anne%20Raudaskoski
https://www.emerald.com/insight/search?q=Pirjo%20Heikkil%C3%A4
https://www.emerald.com/insight/search?q=Ali%20Harlin
https://www.emerald.com/insight/search?q=Aino%20Mensonen
https://www.emerald.com/insight/publication/issn/1361-2026
https://www.emerald.com/insight/publication/issn/1361-2026
https://doi.org/10.1108/JFMM-08-2017-0079
https://doi.org/10.1111/ijcs.12139
https://doi.org/10.1016/j.clscn.2022.100032

38



Webgrafia

Baraka, C. (2021, November 25). Secondhand fashion: Is it really good for
Africa? Vogue Business.
https://www.voguebusiness.com/sustainability/secondhand-fashion-is-it-really-
good-for-africa (Accessed on the 26th of October 2024)

Berg, A., Granskog, A., Lee, L., & Magnus, K. (2020). Fashion on climate: how the
fashion industry can urgently act to reduce its greenhouse gas emissions.
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our _insights/fashion
on_climate/fashion-on-climate-full-report.pdf (Accessed on the 26th of October
2024)

Bloomberg. (2021, November 9). Second-Hand Economy Goes Mainstream as
Shoppers Hit Supply Knots (C. Look & K. Dmitrieva, Eds.) [Review of Second-
Hand Economy Goes Mainstream as Shoppers Hit Supply Knots].
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-
mainstream-as-shoppers-hit-supply-
knots?utm_medium=cpc_search&utm campaign=NB_ENG DSAXX DSAXXXX
XXXXXX EVG XXXX XXX Y0469 EN EN X BLOM GO SE XXX XXX
XXX XXX XE&gad source=1&gclid=CjwKCAiIA2pyuBhBKEiIwApLalOzKLC5p o
iHCuR-
8gBPFIKNdE5SEatc 05gX1ybw UNHnx7uuvdCVCxoCxtsQAvD BwE&gclsrc=a
w.ds (Accessed on the 16th of February 2024)

Buckulcikova, D., Motta, D., Cornuz, A., & Brasser, S. (2022). The future of fashion.
https://www.robeco.com/files/docm/docu-20220628-the-future-of-fashion.pdf
(Accessed on the 26th of October 2024)

Cambridge Dictionary. (2019, September 11). IMPACT | meaning in the Cambridge
English Dictionary. Cambridge.org.
https://dictionary.cambridge.org/dictionary/english/impact (Accessed on the 12th of
February 2024)

Climate Change Impact Report Understanding the Avoided Emissions of Second-Hand
Shopping on Vinted. (2021.). https://press-center-
static.vinted.com/Vaayu_x_Vinted Full_Climate Impact Report 2021 _045f9e5c4b
.pdf (Accessed on the 16th of February 2024)

Climate Change Impact Report (2023). https://press-center-
static.vinted.com/Climate_Impact_Report Summary EN_2023 89b136¢376.pdf
(Accessed on the 16th of February 2024)

Consumers Shop in Secondhand Stores as Often as Other Retailers. (n.d.).
PYMNTS.com. https://www.pymnts.com/study posts/consumers-shop-secondhand-
stores-as-often-as-other-retail/ (Accessed on the 27th of October 2024)

Council for Textile Recycling. (2014) Abingdon. URL
http://www.weardonaterecycle.org/about/issue.html

Dahlbom, M., et al., 2023, Sustainable clothing futures, No C736, Swedish
Environmental Research Institute. (Accessed on the 25th of October 2024)

Debevoise, N. D. (n.d.). How Impact, Meaning, And Purpose Are Different (And Why
You Should Care). Forbes.

39


https://www.voguebusiness.com/sustainability/secondhand-fashion-is-it-really-good-for-africa
https://www.voguebusiness.com/sustainability/secondhand-fashion-is-it-really-good-for-africa
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/fashion%20on%20climate/fashion-on-climate-full-report.pdf
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/fashion%20on%20climate/fashion-on-climate-full-report.pdf
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-mainstream-as-shoppers-hit-supply-knots?utm_medium=cpc_search&utm_campaign=NB_ENG_DSAXX_DSAXXXXXXXXXX_EVG_XXXX_XXX_Y0469_EN_EN_X_BLOM_GO_SE_XXX_XXXXXXXXXX&gad_source=1&gclid=CjwKCAiA2pyuBhBKEiwApLaIOzKLC5p_oiHcuR-8qBPFiKNdE5Eatc_o5qX1ybw_UNHnx7uuvdCVCxoCxtsQAvD_BwE&gclsrc=aw.ds
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-mainstream-as-shoppers-hit-supply-knots?utm_medium=cpc_search&utm_campaign=NB_ENG_DSAXX_DSAXXXXXXXXXX_EVG_XXXX_XXX_Y0469_EN_EN_X_BLOM_GO_SE_XXX_XXXXXXXXXX&gad_source=1&gclid=CjwKCAiA2pyuBhBKEiwApLaIOzKLC5p_oiHcuR-8qBPFiKNdE5Eatc_o5qX1ybw_UNHnx7uuvdCVCxoCxtsQAvD_BwE&gclsrc=aw.ds
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-mainstream-as-shoppers-hit-supply-knots?utm_medium=cpc_search&utm_campaign=NB_ENG_DSAXX_DSAXXXXXXXXXX_EVG_XXXX_XXX_Y0469_EN_EN_X_BLOM_GO_SE_XXX_XXXXXXXXXX&gad_source=1&gclid=CjwKCAiA2pyuBhBKEiwApLaIOzKLC5p_oiHcuR-8qBPFiKNdE5Eatc_o5qX1ybw_UNHnx7uuvdCVCxoCxtsQAvD_BwE&gclsrc=aw.ds
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-mainstream-as-shoppers-hit-supply-knots?utm_medium=cpc_search&utm_campaign=NB_ENG_DSAXX_DSAXXXXXXXXXX_EVG_XXXX_XXX_Y0469_EN_EN_X_BLOM_GO_SE_XXX_XXXXXXXXXX&gad_source=1&gclid=CjwKCAiA2pyuBhBKEiwApLaIOzKLC5p_oiHcuR-8qBPFiKNdE5Eatc_o5qX1ybw_UNHnx7uuvdCVCxoCxtsQAvD_BwE&gclsrc=aw.ds
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-mainstream-as-shoppers-hit-supply-knots?utm_medium=cpc_search&utm_campaign=NB_ENG_DSAXX_DSAXXXXXXXXXX_EVG_XXXX_XXX_Y0469_EN_EN_X_BLOM_GO_SE_XXX_XXXXXXXXXX&gad_source=1&gclid=CjwKCAiA2pyuBhBKEiwApLaIOzKLC5p_oiHcuR-8qBPFiKNdE5Eatc_o5qX1ybw_UNHnx7uuvdCVCxoCxtsQAvD_BwE&gclsrc=aw.ds
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-mainstream-as-shoppers-hit-supply-knots?utm_medium=cpc_search&utm_campaign=NB_ENG_DSAXX_DSAXXXXXXXXXX_EVG_XXXX_XXX_Y0469_EN_EN_X_BLOM_GO_SE_XXX_XXXXXXXXXX&gad_source=1&gclid=CjwKCAiA2pyuBhBKEiwApLaIOzKLC5p_oiHcuR-8qBPFiKNdE5Eatc_o5qX1ybw_UNHnx7uuvdCVCxoCxtsQAvD_BwE&gclsrc=aw.ds
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-mainstream-as-shoppers-hit-supply-knots?utm_medium=cpc_search&utm_campaign=NB_ENG_DSAXX_DSAXXXXXXXXXX_EVG_XXXX_XXX_Y0469_EN_EN_X_BLOM_GO_SE_XXX_XXXXXXXXXX&gad_source=1&gclid=CjwKCAiA2pyuBhBKEiwApLaIOzKLC5p_oiHcuR-8qBPFiKNdE5Eatc_o5qX1ybw_UNHnx7uuvdCVCxoCxtsQAvD_BwE&gclsrc=aw.ds
https://www.bloomberg.com/news/articles/2021-11-09/second-hand-economy-goes-mainstream-as-shoppers-hit-supply-knots?utm_medium=cpc_search&utm_campaign=NB_ENG_DSAXX_DSAXXXXXXXXXX_EVG_XXXX_XXX_Y0469_EN_EN_X_BLOM_GO_SE_XXX_XXXXXXXXXX&gad_source=1&gclid=CjwKCAiA2pyuBhBKEiwApLaIOzKLC5p_oiHcuR-8qBPFiKNdE5Eatc_o5qX1ybw_UNHnx7uuvdCVCxoCxtsQAvD_BwE&gclsrc=aw.ds
https://www.robeco.com/files/docm/docu-20220628-the-future-of-fashion.pdf
https://dictionary.cambridge.org/dictionary/english/impact
https://press-center-static.vinted.com/Vaayu_x_Vinted_Full_Climate_Impact_Report_2021_045f9e5c4b.pdf
https://press-center-static.vinted.com/Vaayu_x_Vinted_Full_Climate_Impact_Report_2021_045f9e5c4b.pdf
https://press-center-static.vinted.com/Vaayu_x_Vinted_Full_Climate_Impact_Report_2021_045f9e5c4b.pdf
https://press-center-static.vinted.com/Climate_Impact_Report_Summary_EN_2023_89b136c376.pdf
https://press-center-static.vinted.com/Climate_Impact_Report_Summary_EN_2023_89b136c376.pdf
https://www.pymnts.com/study_posts/consumers-shop-secondhand-stores-as-often-as-other-retail/
https://www.pymnts.com/study_posts/consumers-shop-secondhand-stores-as-often-as-other-retail/
http://www.weardonaterecycle.org/about/issue.html

https://www.forbes.com/sites/nelldebevoise/2019/12/10/how-impact-meaning-and-
purpose-are-different-and-why-you-should-care/?sh=ee67fdd57f27 (Accessed on
the 13th of July 2024)

Directorate-General for Environment: EU strategy for sustainable and circular textiles.
2022. https://ec.europa.eu/environment/publications/textiles-strategy en. (Accessed
on the 14h of July 2024)

Edelman Trust Barometer 2020 Global Report. (n.d.).
https://www.edelman.com/sites/qg/files/aatuss191/files/2020-
01/2020%20Edelman%20Trust%20Barometer%20Global%20Report LIVE.pdf
(Accessed on the 25th of July 2024)

ESG: uma sigla que importa para o futuro das empresas (e ndo s6). (n.d.). PUBLICO.
https://www.publico.pt/estudiop/conteudo_patrocinado/esg-o-futuro-das-empresas

Estripeau, R., Krueger, F., Vitrani, J., Willersdorf, S., Marteau, P.-F., Moizant, F., &
Gasc, M. (2022, September 26). What an Accelerating Secondhand Market Means
for Fashion Brands and Retailers. BCG Global.
https://www.bcg.com/publications/2022/the-impact-of-secondhand-market-on-
fashion-retailers (Accessed on the 2nd of February 2024)

Expresso. (2024, October 16). Comprar em segunda mao: uma “caga ao tesouro” que os
jovens querem desmistificar. Expresso. https://expresso.pt/geracao-e/2024-10-16-
comprar-em-segunda-mao-uma-caca-ao-tesouro-que-0s-jovens-gquerem-
desmistificar-206c23ad (Accessed on the 26th of October 2024)

Fashion Law Journal. (2022, November 23). Impact of Russia-Ukraine War on the
Global Apparel Industry. Fashion Law Journal.
https://fashionlawjournal.com/impact-of-russia-ukraine-war-on-the-global-apparel-
industry/ (Accessed on the 16th of February 2024)

Hearn, S., Buffardi, A.L., 2016. What is Impact? Overseas Development Institute,
London. (Accessed on the 2nd of February 2024)

Hirji, Z. (2023, April 5). Inflation Is Helping Drive a Boom in Secondhand
Shopping. Bloomberg.com. https://www.bloomberg.com/news/articles/2023-04-
05/inflation-is-helping-drive-a-boom-in-secondhand-shopping (Accessed on the
12th of February 2024)

Hobbs, R. (2016). Understanding the Influencers of Second-Hand Apparel Shopping
Understanding the Influencers of Second-Hand Apparel Shopping Behavior
Behavior. https://core.ac.uk/download/pdf/143687951.pdf (Accessed on the 27th of
October 2024)

Keeble J: Young consumers hold the key to sustainable brands. Guard; 2013.
https://www.theguardian.com/sustainable-business/young-consumers-key-
sustainable-brands. (Accessed on the 20th of February 2024)

Lazar, K. (2023, April 25). On Your Side: Resale shopping trend booms with soaring
inflation - CBS Los Angeles. Www.chsnews.com.
https://www.chsnews.com/losangeles/news/on-your-side-resale-shopping-trend-
booms-with-soaring-inflation/ (Accessed on the 20th of February 2024)

40


https://www.forbes.com/sites/nelldebevoise/2019/12/10/how-impact-meaning-and-purpose-are-different-and-why-you-should-care/?sh=ee67fdd57f27
https://www.forbes.com/sites/nelldebevoise/2019/12/10/how-impact-meaning-and-purpose-are-different-and-why-you-should-care/?sh=ee67fdd57f27
https://ec.europa.eu/environment/publications/textiles-strategy_en
https://www.edelman.com/sites/g/files/aatuss191/files/2020-01/2020%20Edelman%20Trust%20Barometer%20Global%20Report_LIVE.pdf
https://www.edelman.com/sites/g/files/aatuss191/files/2020-01/2020%20Edelman%20Trust%20Barometer%20Global%20Report_LIVE.pdf
https://www.publico.pt/estudiop/conteudo_patrocinado/esg-o-futuro-das-empresas
https://www.bcg.com/publications/2022/the-impact-of-secondhand-market-on-fashion-retailers
https://www.bcg.com/publications/2022/the-impact-of-secondhand-market-on-fashion-retailers
https://expresso.pt/geracao-e/2024-10-16-comprar-em-segunda-mao-uma-caca-ao-tesouro-que-os-jovens-querem-desmistificar-206c23ad
https://expresso.pt/geracao-e/2024-10-16-comprar-em-segunda-mao-uma-caca-ao-tesouro-que-os-jovens-querem-desmistificar-206c23ad
https://expresso.pt/geracao-e/2024-10-16-comprar-em-segunda-mao-uma-caca-ao-tesouro-que-os-jovens-querem-desmistificar-206c23ad
https://fashionlawjournal.com/impact-of-russia-ukraine-war-on-the-global-apparel-industry/
https://fashionlawjournal.com/impact-of-russia-ukraine-war-on-the-global-apparel-industry/
https://www.bloomberg.com/news/articles/2023-04-05/inflation-is-helping-drive-a-boom-in-secondhand-shopping
https://www.bloomberg.com/news/articles/2023-04-05/inflation-is-helping-drive-a-boom-in-secondhand-shopping
https://core.ac.uk/download/pdf/143687951.pdf
https://www.theguardian.com/sustainable-business/young-consumers-key-sustainable-brands
https://www.theguardian.com/sustainable-business/young-consumers-key-sustainable-brands
https://www.cbsnews.com/losangeles/news/on-your-side-resale-shopping-trend-booms-with-soaring-inflation/
https://www.cbsnews.com/losangeles/news/on-your-side-resale-shopping-trend-booms-with-soaring-inflation/

Marketeer. (2024, October 10). Jovens sdo cada vez mais adeptos do mercado de
produtos em segunda méo. Marketeer. https://marketeer.sapo.pt/jovens-sao-cada-
vez-mais-adeptos-do-mercado-de-produtos-em-sequnda-mao/ (Accessed on the
26th of October 2024)

Marks & Spencer to launch clothing repairs service. (n.d.). Www.bbc.com.
https://www.bbc.com/news/articles/cpe35e7kgnzo (Accessed on the 27th of October
2024)

McKinsey & Company. (2023, November 29). The State of Fashion 2024: Finding
pockets of growth as uncertainty reigns. McKinsey; McKinsey & Company.
https://www.mckinsey.com/industries/retail/our-insights/state-of-fashion (Accessed
on the 26th of October 2024)

McKinsey. (2022, November 29). The State of Fashion 2023: Holding onto growth as
global clouds gather. McKinsey; McKinsey & Company.
https://www.mckinsey.com/industries/retail/our-insights/state-of-fashion (Accessed
on the 26th of October 2024)

McKinsey. (2023, March 20). What is Gen Z? Www.mckinsey.com.
https://www.mckinsey.com/featured-insights/mckinsey-explainers/what-is-gen-z
(Accessed on the 20th of February 2024)

Meier, L. (2021). Synthesis Report on United Nations System-wide Initiatives Related
to Fashion. UN Alliance for Sustainable Fashion. https://unfashionalliance.org/wp-
content/uploads/2021/10/UN-Fashion-Alliance-Mapping-Report_Final.pdf
(Accessed on the 26th of October 2024)

Mitzner, D. (n.d.). Shopping Slump and Second-Hand Craze in Finland Linked to
Financial Constraints, Not Eco-Consciousness. Forbes. Retrieved July 13, 2024,
from https://www.forbes.com/sites/dennismitzner/2023/10/02/shopping-slump-and-
second-hand-craze-in-finland-linked-to-financial-constraints-not-eco-
consciousness/ (Accessed on the 16th of February 2024)

NARTS. (2017). Industry Statistics & Trends - NARTS: The Association of Resale
Professionals. Narts.org. https://www.narts.org/i4a/pages/index.cfm?pageid=3285
(Accessed on the 30th of October 2024)

Our wardrobe in 2030: rented, recycled and regenerative. (2024, September 3).
European Climate Pact. https://climate-pact.europa.eu/articles-and-events/pact-
articles/our-wardrobe-2030-rented-recycled-and-regenerative-2024-09-03_en
(Accessed on the 26th of October 2024)

Thomas, D., Jones, L., & Hooker, L. (2024, June 7). Shein: The rise and rise of a
fashion giant. Www.bbc.com. https://www.bbc.com/news/articles/cp991n2vOm?20
(Accessed on the 26th of October 2024)

The Business Research Company. (2023, January). Global Fast Fashion Opportunities
And  Strategies Market Report.  Www.thebusinessresearchcompany.com.
https://www.thebusinessresearchcompany.com/report/fast-fashion-market (Accessed
on the 27th of October 2024)

The Rise Of The Resale Second-hand Market In Fashion | Cross-Border Commerce
Europe. (2021, December 7). Cross-Border = Commerce  Europe.
https://www.cbhcommerce.eu/blog/2021/12/08/the-rise-of-the-resale-second-hand-

41


https://marketeer.sapo.pt/jovens-sao-cada-vez-mais-adeptos-do-mercado-de-produtos-em-segunda-mao/
https://marketeer.sapo.pt/jovens-sao-cada-vez-mais-adeptos-do-mercado-de-produtos-em-segunda-mao/
https://www.bbc.com/news/articles/cpe35e7kgnzo
https://www.mckinsey.com/industries/retail/our-insights/state-of-fashion
https://www.mckinsey.com/industries/retail/our-insights/state-of-fashion
https://www.mckinsey.com/featured-insights/mckinsey-explainers/what-is-gen-z
https://unfashionalliance.org/wp-content/uploads/2021/10/UN-Fashion-Alliance-Mapping-Report_Final.pdf
https://unfashionalliance.org/wp-content/uploads/2021/10/UN-Fashion-Alliance-Mapping-Report_Final.pdf
https://www.forbes.com/sites/dennismitzner/2023/10/02/shopping-slump-and-second-hand-craze-in-finland-linked-to-financial-constraints-not-eco-consciousness/
https://www.forbes.com/sites/dennismitzner/2023/10/02/shopping-slump-and-second-hand-craze-in-finland-linked-to-financial-constraints-not-eco-consciousness/
https://www.forbes.com/sites/dennismitzner/2023/10/02/shopping-slump-and-second-hand-craze-in-finland-linked-to-financial-constraints-not-eco-consciousness/
http://www.narts.org/i4a/pages/index.cfm?pageid=3285
https://climate-pact.europa.eu/articles-and-events/pact-articles/our-wardrobe-2030-rented-recycled-and-regenerative-2024-09-03_en
https://climate-pact.europa.eu/articles-and-events/pact-articles/our-wardrobe-2030-rented-recycled-and-regenerative-2024-09-03_en
https://www.bbc.com/news/articles/cp991n2v0m2o
https://www.thebusinessresearchcompany.com/report/fast-fashion-market
https://www.cbcommerce.eu/blog/2021/12/08/the-rise-of-the-resale-second-hand-market/?srsltid=AfmBOor6dqtrMSSaNdcnVnnEUTcUj054JniKQ5HBVYOqhVJhf_cA3ODZ

market/?srsltid=AfmBOor6dgtrMSSaNdcnVnnEUTcUj054JniKQ5HBVY OghVJhf
cA30DZ (Accessed on the 20th of July 2024)

Tonti, L. (2024, January 18). “It’s the industry’s dirty secret”: why fashion’s oversupply
problem is an environmental disaster. The Guardian.
https://www.theguardian.com/fashion/2024/jan/18/its-the-industrys-dirty-secret-
why-fashions-oversupply-problem-is-an-environmental-disaster (Accessed on the
27th of October 2024)

Recommerce Report. (2022).
https://static.ebayinc.com/assets/Uploads/Documents/eBay-Recommerce-Report-
2021.pdf (Accessed on the 19th of February 2024)

“Resale Report”, ThredUP (2023). https://www.thredup.com/. https://cf-assets-
tup.thredup.com/resale_report/2023/thredUP_2023 Resale_Report FINAL.pdf
(Accessed on the 19th of February 2024)

Recycling of municipal waste — European Environment Agency. (n.d.).
Www.eea.europa.eu. https://www.eea.europa.eu/airs/2018/resource-efficiency-and-
low-carbon-economy/recycling-of-municipal-waste (Accessed on the 27th of
October 2024)

Secondhand Shopping Gets a Boost, Especially with Well-Off Shoppers. (2023, March).
The Conference Board. https://www.conference-board.org/topics/multicultural-
consumer/secondhand-shopping (Accessed on the 16th of February 2024)

SMEs and Open Strategic Autonomy Final Report. (n.d.). https://single-market-
economy.ec.europa.eu/document/download/27773867-479e-464e-af2f-
b548b76ffb13 en?filename=D5.%20SMEs%20and%200SA%20-
%20Final%?20report_rev.pdf (Accessed on the 30th of October 2024)

Smith, P. (2023, July 7). Fast fashion & second-hand fashion market growth 2029.
Statista. https://www.statista.com/statistics/1237898/fast-and-second-hand-fashion-
market-growth-in-the-us/ (Accessed on the 19th of February 2024)

UN alliance for sustainable fashion. 2021. https:// unfashionalliance.org/. (Accessed on
the 19th of February 2024)

US holiday shopping 2022: *Tis the season to be (cautiously) optimistic | McKinsey.
(n.d.). Www.mckinsey.com. https://www.mckinsey.com/capabilities/growth-
marketing-and-sales/our-insights/us-holiday-shopping-2022-tis-the-season-to-be-
cautiously-optimistic (Accessed on the 16th of February 2024)

Wertz, J. (n.d.). Rise Of the Resale Business in The Retail World. Forbes. Retrieved
October 27, 2023, from https://www.forbes.com/sites/jiawertz/2022/10/31/rise-of-
the-resale-business-in-the-retail-world/?sh=58707ec7796e (Accessed on the 15th of
February 2024)

Wicker, A. (2024, March 4). The trendy second-hand clothing market is huge and still
growing — yet nobody is turning a profit.  Www.bbc.com.
https://www.bbc.com/worklife/article/20240301-international-second-hand-
clothing-market-profitable (Accessed on the 27th of October 2024)

42


https://www.cbcommerce.eu/blog/2021/12/08/the-rise-of-the-resale-second-hand-market/?srsltid=AfmBOor6dqtrMSSaNdcnVnnEUTcUj054JniKQ5HBVYOqhVJhf_cA3ODZ
https://www.cbcommerce.eu/blog/2021/12/08/the-rise-of-the-resale-second-hand-market/?srsltid=AfmBOor6dqtrMSSaNdcnVnnEUTcUj054JniKQ5HBVYOqhVJhf_cA3ODZ
https://www.theguardian.com/fashion/2024/jan/18/its-the-industrys-dirty-secret-why-fashions-oversupply-problem-is-an-environmental-disaster
https://www.theguardian.com/fashion/2024/jan/18/its-the-industrys-dirty-secret-why-fashions-oversupply-problem-is-an-environmental-disaster
https://static.ebayinc.com/assets/Uploads/Documents/eBay-Recommerce-Report-2021.pdf
https://static.ebayinc.com/assets/Uploads/Documents/eBay-Recommerce-Report-2021.pdf
https://www.thredup.com/
https://cf-assets-tup.thredup.com/resale_report/2023/thredUP_2023_Resale_Report_FINAL.pdf
https://cf-assets-tup.thredup.com/resale_report/2023/thredUP_2023_Resale_Report_FINAL.pdf
https://www.eea.europa.eu/airs/2018/resource-efficiency-and-low-carbon-economy/recycling-of-municipal-waste
https://www.eea.europa.eu/airs/2018/resource-efficiency-and-low-carbon-economy/recycling-of-municipal-waste
https://www.conference-board.org/topics/multicultural-consumer/secondhand-shopping
https://www.conference-board.org/topics/multicultural-consumer/secondhand-shopping
https://single-market-economy.ec.europa.eu/document/download/27773867-479e-464e-af2f-b548b76ffb13_en?filename=D5.%20SMEs%20and%20OSA%20-%20Final%20report_rev.pdf
https://single-market-economy.ec.europa.eu/document/download/27773867-479e-464e-af2f-b548b76ffb13_en?filename=D5.%20SMEs%20and%20OSA%20-%20Final%20report_rev.pdf
https://single-market-economy.ec.europa.eu/document/download/27773867-479e-464e-af2f-b548b76ffb13_en?filename=D5.%20SMEs%20and%20OSA%20-%20Final%20report_rev.pdf
https://single-market-economy.ec.europa.eu/document/download/27773867-479e-464e-af2f-b548b76ffb13_en?filename=D5.%20SMEs%20and%20OSA%20-%20Final%20report_rev.pdf
https://www.statista.com/statistics/1237898/fast-and-second-hand-fashion-market-growth-in-the-us/
https://www.statista.com/statistics/1237898/fast-and-second-hand-fashion-market-growth-in-the-us/
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/us-holiday-shopping-2022-tis-the-season-to-be-cautiously-optimistic
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/us-holiday-shopping-2022-tis-the-season-to-be-cautiously-optimistic
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/us-holiday-shopping-2022-tis-the-season-to-be-cautiously-optimistic
https://www.forbes.com/sites/jiawertz/2022/10/31/rise-of-the-resale-business-in-the-retail-world/?sh=58707ec7796e
https://www.forbes.com/sites/jiawertz/2022/10/31/rise-of-the-resale-business-in-the-retail-world/?sh=58707ec7796e
https://www.bbc.com/worklife/article/20240301-international-second-hand-clothing-market-profitable
https://www.bbc.com/worklife/article/20240301-international-second-hand-clothing-market-profitable

Annexes

Appendix A. Interview Questions

Group for questioning

Questions

Retailers

With the growth of second-hand stores, what was the
observed impact?

How did second-hand stores impact the market? How
did you adapt?

What was the moment you felt adding a second-hand
strategy was necessary?

How does your solution work?

Have you ever considered partnering with a second-
hand market player?

Second-hand stores

What do you think changed the stigma associated with
second-hand clothes? And from when?

Have you ever thought of partnering with a player from
the traditional fashion retail market?

What type of clients do your clothes attract? How did
that change throughout the years

What are the barriers to purchase that still exist?

General

What do you think will be the following market trends?
Do you think that the second-hand trend will sustain the
test of time?

What are the main factors that lead people to buy
second-hand clothes?

Do you think this trend of purchasing second-hand
clothing reduces consumerism? Does it help with textile
waste?

What do you do with clothes that are not sold

What growth opportunities do you see for the future?
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