
 

Repositório ISCTE-IUL
 
Deposited in Repositório ISCTE-IUL:
2018-09-13

 
Deposited version:
Publisher Version

 
Peer-review status of attached file:
Peer-reviewed

 
Citation for published item:
Marques, S. H. & Abreu, C. (2018). Celebrity in the mirror: the role of celebrity endorser in men's
grooming communication. In 25th Recent Advances In Retailing And Services Science. Funchal

 
Further information on publisher's website:
--

 
Publisher's copyright statement:
This is the peer reviewed version of the following article: Marques, S. H. & Abreu, C. (2018).
Celebrity in the mirror: the role of celebrity endorser in men's grooming communication. In 25th
Recent Advances In Retailing And Services Science. Funchal. This article may be used for non-
commercial purposes in accordance with the Publisher's Terms and Conditions for self-archiving.

Use policy

Creative Commons CC BY 4.0
The full-text may be used and/or reproduced, and given to third parties in any format or medium, without prior permission or
charge, for personal research or study, educational, or not-for-profit purposes provided that:

• a full bibliographic reference is made to the original source

• a link is made to the metadata record in the Repository

• the full-text is not changed in any way

The full-text must not be sold in any format or medium without the formal permission of the copyright holders.

Serviços de Informação e Documentação, Instituto Universitário de Lisboa (ISCTE-IUL)
Av. das Forças Armadas, Edifício II, 1649-026 Lisboa Portugal

Phone: +(351) 217 903 024 | e-mail: administrador.repositorio@iscte-iul.pt
https://repositorio.iscte-iul.pt



 1 

 

Susana Henriques 

Marques 
Instituto Universitário de 

Lisboa (ISCTE-IUL), 
Business Research Unit, 

Lisboa, Portugal 

 susana.marques@iscte.pt 

 

Cleide Abreu 
Instituto Universitário de 

Lisboa (ISCTE-IUL) 

cleide.de.abreu@gmail.co

m 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Celebrity In The Mirror: The Role Of Celebrity 

Endorser In Men’s Grooming Communication 
Presently men’s grooming is seen as a broad category. The 

problem comes when the previous research about male 

consumer behavior have neglected aspects in this subject. The 

purpose of this investigation is to examine the role of celebrity 

endorsement in men’s grooming communication to Generation 

Y. 

After identifying some gaps in the literature, with regard to this 

subject, the most important variables were defined in order to 

develop the investigation and draw conclusions through 

statistical analysis and validation, about the role celebrity 

endorsement as source of credibility in men’s grooming 

communication. 

According to the design and methodology, this research was 

sustained through in depth marketing analysis (secondary data), 

and primary data collection via online questionnaire, whereby 

168 male respondents, from Brazil and Portugal, were exposed 

to some advertisement pieces in order to express their opinion 

and feelings about the subject under investigation. 

The findings reveal all the relationships among the variables, 

suggested by the literature, have occurred, presenting a 

significant relationship in terms of Source Credibility scale 

dimensions – attractiveness, trustworthiness and expertise.  

This investigation aims to contribute to the existing literature 

with important conclusions about the role of celebrity 

endorsement and its credibility in men’s grooming 

advertisement. 
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