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1. 2. Research Objectives
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1. 3. Structure of the Dissertation
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2. Literature Review
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2. 4. Cars and safety features
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2. 7. Historical review of Volvo, Toyota and Tesla
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Figure 5 - Toyota’s Second logo, 1936 Toyota Global Official Website
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Figure 6 - Toyota’s logo, 1978

71-51891+57-3( 1007>919( 781( 41?-5 5.( 81>8191-5 T 0 Y 0 T A

+<05. A18( ?-2( 50L( >8. 2<+5( Z@T01( 501( . <518( 87-3 -
Toyota Global Official Website
5= STATLO( 5@L( / . 802( ?-2( 501( 30. H20( -75<81( . A( 501
+.457-(g(h5. = 52030 H20F+ . 4iF(G .81.D18(501( 1 - = .52(0. 3. (@7D1(?-.5018(74> . 852-5(41?-7-3((
Z701-(z .<(5?, 1(. <5(L2+0(>785(. ATE( - . <(+27-(12970+ (8122(:@L(A<00(~?4-L( . AGRL(H8?-2F(



AUTOMOTIVEMARKET:DOESCORPORATEBRANDREPUTATIONAND BRANDAUTHENTICITYLEAD TO BRANDATTACHMENT?

(
%750( 4 . 8L(507-( 00eFXXX( 14>0. 2 119(/ .802/1210( 1 . = .52(79(501( YY50( 0283195( + . 4>?- = (1-(501

-(501(
7 .802(7-(51849( . A(81D1-<10(?-2(/?9(01227-3(501(4 28, 15(7-(51849( . A(>8. 2<+57 . ~(T-(PXYP((?@172(
£8.4( K.0,9/231-( 18.<>(?-2( 11-1820( G .5.89( h5. = .52330. H20F+. 4iF( ;—( L<0z( PXYJC( 1. .52
81> .8512(5@1( >8. 2<+57. (. A( T59( PXXJATN0T . -5@( D1@T+0LF( *++.827-3(5.(h"*;V*F+. 4iC( F(1 . 1 .52(
>8.2<+12( 4 .81(50?-( YX( 4007 -( D1@T+L(A.8(5@1( = 128( PXYO(QF( Y%6100( , - ./ -(29( ./ 100( A.8(5@178(
A4 <9( S HET2( T8I<9( +280( 1. 2.52( 19( 2( >7.-118( T-( 101+587+( U( @:H8T2( D1@7+019( A.8( 4299(
>8. 2<+57 . -F(

12HOL(Y((V . 4>72819. () 15/ 11-(1@1(1 @811()87-29(

1&B$* KUK 1
1:>1 T<HITH(V . 4>7-+ B<H972778 T<HITH(V . 4>7-+

S172N<?8518 T (*05. (V*C(#B> 1 501-H<B3L(BY&KE&™ | I.:.52(*T+@UL*T*"

T8. 2459 &N1+58T+($<=<Bx (V28(( $<=<8:(K107+019 *<5. 4 HINL9($<=<8

*<5. 4 5DLV. 4> . -1-5( KL1@T+0190(V . 4418+720(

W1+@78317H01(&-183 1 K1@7+0190(8-37-19(
B5.8731(B: %514

" <AH18(.A&4>0. 1119 YORXje Peflej OLIFYXn
W1D1-<1 16X YnrQIP Pjlfoln
">187571-3(;-+. 41( J(XFQYo XFQnQ PjFQYO

&HH)* HS+",($,('-.'["V(0S1$)9R3456, '*-#H-", 78" 9"##)%6: "' &;(0"%<#)*"%) (-",'
(
101(21+797. ~(5. (9101+5(50191(508L1(H8?-2
A.8( (501(501979( >8. E1+5( @29( H11-(5?, 1-
$281A<00:F(; -21120(501(501979(>8 . EL+5(?14
5. (31DL(-1//(7-973@59( -A(501(?<5. 4 .51D1
(

Figure 7 - Financial Performance Tesla 2010/2015
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Figure 8 - Proposed structural Model
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3. 2. 1. Hypotheses
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3. 3. Questionnaire
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3. 5. Statistics Techniques
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4. 1. 2. Products and Services quality perceived by customers
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4. 1. 7. Customer citizen helping others
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XFnj OF(1 @181 81(/ 1(+?2-(9? 2 (5@?5(+ . -958<+5(91149(81077HL(HL+?<91(D20<19(?81(?H . D1(0.7F(

(
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4. 2. The Independent t-test for H1
(

101(;-21>1-21-5(B24>01(515195(4 150 . 2(79(?(>?7824-15687+(5195(5075( 214 (5. (+ . 4>7819(501(417-( . A
5/ .(1-21>1-21-5(38. <>9(7-( . 8218(5. (2151847-1( /@15@18(5@181(19( 95257957+20( 1D721~+1(5075( 501
209 +77512(> . ><0?757 . ~( A12-9( 281( 973-TAT+7-50=  27M181-5F( ;~( .50189( / - 829( A 8(5@79( +?910( 5J5195(
ZT0(HL(<912(?9(2(5.. .0(5. (+. 4>281(200(501 (50811 (H8?-2(H15/ 11-(12+@( -50189¢( 1 19024(K . 0D ¢(?-2
1o 5%(

(

-~ (.8218(5. (A73<81( . <5(+01780: (/ @75(?81 (501 (427~ (27M181~+19(H15/ 11~ (501 (5881 L(1-N<T8 - ((BT3FHPJ
527012i(D2872HIL(D20<19(/ T00(H1(<9L2(?9(+. 4>2819 . ~(/ 2 :E() = (+@. . 97-3(2(+. ~AT21-+1(7-518D20( . A(
nj QU(*0>@2(DA0<1(90 . <02(HL(IN<?0(5. 0 X (XFXjC(5@<9(?- = (BT3FPI527012i(D20<1(0. / 18(507-(XFXj
19(+ . ~9721812(?9(973-TAT+7-50 (27M181-+1K

4. 2. 1. Independent t-test: Tesla - Volvo
1?H01(0Q(J((;-21>1-21-5(B?4>01(5J5195R( 1 190?(J(K . 0D. (
THY H Q@180 5J5195(A . 8(&N<T5: (.A(G12-9
A 8(&N<T5z (. A(
K2877-+19
6 B73 5 24 BT3F(hPJ G17-( BS2F(&88.8(  njoy(V.-AT21-+1(
10121 | KIM181-+1 | KIAALS1-+1 :-518D20( . A(501(
KIM181-+1
$./718 #>>18
WeY  &N<20(D?817-+19(| FPoQ | FoXo | YRQII PPX FXe0 PXel j FYYnjl JXPQYI | FINIXI
299<412
&N<20(D?2877-+19( YFQOn | PYPFQOI - FXel PXelj FYYnee JXPQeo | FIIIQQ
- .5(?99<412
WP  &N<20(D?817-+19(| FOYI | FjQo | FX0e PPX FnQX FXXjXo FYOIX0 JPJnXn | FPonPX
299<412
&N<20(D?877-+19( FX0e | PYefjQo | FnQX XXjXo FYOOlY | JPjQeQ | FPoQne
- .5(?99<412
W60  &N<?20(D?871?-+19(: fPoo  foXQ | FnnY PPX FOPO FYYPoQ FYYOon JYYYOn | FO00QO
299<412
&N<20(D?2872-+19( mnP | PYOFIQj | FOPP FYYPOQ FYYOjI JYYYYP | FOOolo
- .5(?99<412
TBY  &N<?0(D2877-+19(  FP0Q | FoXo | Jm0O PPX 0P JYPjol EYOloY JONXnO i FYOnol
299<412
&N<20(D?877-+19( JInIX | PYNFjXX | FOle JYPjol FYO000 JFoenxQ | FYoQQn
- .5(?99<412
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TBP  &N<?0(D?87?7-+19(: FYPn : FQPX i JI0Q PPX FooP JFXQXXX FYoXXj JOejIP : FPIjIP
799<412

&N<?0(D?87?-+19( JIOn : PYefloo | fooY JFXQXXX FYjnol JOelX1 | FPIIXI
-.5(?799<412

TBO  &N<?0(D?2877-+19( FXXI fjxX = YEXX PPX FPnj FYPnol FYPOIO JYYOoY | FOQPen
799<412

&N<?0(D?87?-+19( YFEXJP  PYofojo @ FPnl FYPnol FYPOPI JYYOPo i FOQPjI
-.5(?99<412

SE1  &N<?0(D?87?-+19(: YoFoXY : FXXX | 4.339 PPX .000 57159 FYOYQP 31199 ¢ .83119
299<412

&N<?0(D?87?-+19( 4.225  YQjfnQ .000 57159 FYOjPe 30460 : .83858
-.5(?99<412

B&P  &N<?0(D?871?7-+19(: PFIXI = FYPP Fony PPX FIOX FYjYjY FynYjl JPPjnn : FjPnXX
299<412

&N<?0(D?87?-+19( FOnQ : PYnfQoO : FlPo FYYjY FYnXXX JPPPnj | FjPjno
-.5(?99<412

SE3  &N<20(D?87?7-+19(| FnYI FOIX | 3.280 PPX .001 .61214 FYeooY 24437 | 97991
299<412

&N<?0(D?87?-+19( 3.250  PXjFXYQ : .001 .61214 FYee0O 24084 | .98344
-.5(?99<412

VY &N<A(D?87?-+19(| FXYe | Fenl FYnO PXY FelQ FXPIne FYPnoj JFPOX0Q | FPeXoP
299<412

&N<?(0(D?87?-+19( Fynl : YnlfeeP | FelQ FXPIne FYPeee JPPnPY i FPQnYo
-.5(?99<412

V*'P  &N<(D?2877-+19(| FXXO | Fnjj FYly PXY Feee FXPYPI FYjX10 JPQjOe | FOYQeo
299<412

&N<?(0(D?87?7-+19( FYIP | YnIFXjn | FeeQ FXPYPI FYInQl JPQIXn | FOYojQ
-.5(?99<412

V'O &N<A(D?87?-+19(| FXXY : FnQQ : FOPj PXY FQlo FXIPoQ FYoYol JPYoOX | FOXYoj
299<412

&N<?0(D?87?7-+19( FOPo | YnOrXeY | FQIj FXIPoQ FYOXnl JPYjje | FOXXnO
-.5(?99<412

BAU &N<(D?877-+19(: JFQJO : FXYQ = 2.777 PXY .006 .44022 FYjejX 12768 . 75275
1 299<412

&N<?0(D?87?-+19( 2.716 | YQXOl | .007 .44022 FYoPXQ 12030 | .76013
-.5(?99<412

BAU &N<?0(D?87?-+19(: PXFYnl | XXX | 4.072 PXX .000 58139 FYIPQNn 29982 ¢ .86295
2 ?99<412

&N<?0(D?87?-+19( 3.850 | YOORQYQ . .000 58139 FYJYXX 28280 : .87998
-.5(?99<412

D>l &N<20(D?87?-+19(: PFXno i FYIn | JOJX Yne FQPQ JXolXe FYeOXo JIPjXe | FPnonO
Y 299<412

( Jo
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&N<20(D2877-+19( JOjO | YnQfjeY | KQPP . JXolXe YOnjQ | JFIYePX | FPnXXj
- .5(299<412
)*1 EN<(DWI?7-+19(. FYPn | FQPX | Fonn Yne Flej FYPjPP FYQNYP  JPPeXY | FIQell
P 299<412
&N<20(D2877-+19( KXo | YnlFoQl  FleY FYPjPP FYQQOP  JPPIINn | FIQINP
- .5(299<412
)*1 EN<(DWI?7-+19( YFOOj | FPIn | JOjo | Yne QPP JXolPe fYeXjY  JFIPXPI  fPnYon
0 299<412
&N<20(D2877-+19( JOoP | YnQiXoo . KQYe | JXolPe 'YQQjX  JFIYIOP | FPejQQ
- .5(799<412
*1 &N<ADWI?2-+19(| FOeY | FjOe | FYQX Ynj feoj FXOPYY Freell ~ JOOnjP = FIXOQj
[ 299<412
&N<20(D2877-+19( FYQP | YnYreoP  feol FXOPYY FYeooe  JOOOYX | FIXXOP
- .5(299<412
*1 &N<DWI?7-+19(: FQYP | FIXX | FOOP PXY FQYe X00jQ FYeden | JPnoX0 = FIPnYQ
j 299<412
&N<20(D2877-+19( F00Q | YnefPQP  FQYI FX00jQ FYeYej  JFPnYjX | FIPIol
- .5(299<412
> &N<DBI1?7-+19(| Xjo | FeYOo | YRYYo | YnQ FPoo FYQleo FYjooY | JYOIXX | FleoQY
0 299<412
&N<20(D2877-+19( YEYPX | YenfYYP  fPol FYQleo FYjoXQ | JIYOOXY | FlePQO
- .5(799<412

d*1  &N<2(D81?-+19(| FjOe | Flol | JOjX Yne FQPo JXojOn FYeooQ JI00jY | FOXPQO
Q 299<412

&N<?0(D?87?-+19( JOjO | YnOFYXe : FQPj JXojon FYejoQ JFIOYXY : FOXXPP
-.5(?99<412
)*1 &N<2(D?87?-+19(| FPOQ FoPQ FYXo Ynj fnYo FXYQJY FYojQX JOXnPe | FOLIOY
e ?99<412
&N<?0(D?87?-+19( FYXQ | YnOFPXX | FnYj IXYQJY FYoOoY JOXjYe | FOIXPY
-.5(?99<412
)*1 &N<A(D?87?-+19(:  FPoQ FoXo Fije YnO( FjQe FXnPPn FYojjX JPOIYO | FlYeQY
n 209<412
&N<?0(D?87?-+19( FjoX | YeefnnO | FjQo FXnPPn FYoloQ JPOPJI | FIYQYP
-.5(?99<412

&;(0"B<H)"%)(-","
(
101(hTable 37 - Independent Sample t-test: Tesla - Volvoi(+.-9795(7-(9@./7-3( <9(5@1(
1-21>1-21-5(924>01(5J5195(819<05(A. 8(5@1(+. 4>7879. -(H15/11-( 1 190?(?-2(K . 0D . (H8?-2F() = (<97-3(
BT3FPJ527012i (D20<19(?9(501(/ 2 (- A(+ . A>2819 . ~((/ 1(+?- (BL?2(5025(50 L (A1895(N< 1957 . ~( . A(B . +720(U(
&-D18. -41-520(D2812HIL(hSE 1i(79(IN<20(5. (FO00L(9. (0. / 18(507- (501( 47-14<4( . A(0.05(8IN<7812(
A.8(- . -J973-TAT+?-5(819<059F((
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(

1 0181A. 810( 5@79( 417—( 5075( . ~( hNSETi( N<1957.-0( 7 H V (OPERf] V R \ R Y810 \21-59( @?D1(

073~ TAT+7-5(27M181-5(5@ . <3@5(5. / 2829(5@1(H8?-2(501 = (?-9/ 1812(?H . <5F(;~(.50189(/ .82%( 7HV O D T V
?2-2( 7 R\R {ALD F-21-50(AL10(27M181-502 (?H. <5(501( . HIFF B L H QOS1E(\ A501(+. 4>7-: (50

99. <02(/ .8, (5. (812<+1(50178(14>7+5( . -(30. H2(/ 2847-3K(G .81.D18(. -(B . +720(U(&-D7§ .. ~41-5?
D?872HOLC( A.8( hSE3i( N<1957. ~(( BT3FPI5?7012i( D0<L( 79( IN<?20( 5. ( FOOC( 50<9( @18L( 2327-( 501
2TAA181-+1(79( +. -9721812( 29( 973-TAT+?-5( H15/ 11~(561(5/ . ( E U D (@LE& J-Z1-50F( 1@1-0(/1(+?-
2-20:91(5075( )87-2( *<BAL-51+T5 = (T5LA(19( 209 . (+. —+18-12(H= (2( 913-TAT+2=5( 27AA181—+1F( ;-2112C
hBAUTi(N<1957. ~(@29(?(BT3rPI527012i(D20<1( IN<20(5. (FO01C(29(/ 100 29(nBAU2iC(FO01F( G17-7-3
5925 7 H V (O?ER{ \@ R O Y R \-21-59( @?D1( 81200 ( 27AAL81-5( ALL07-39( 5../282( 5@1( 8170
2<5@L 57475 (. ABAL(HB?-2(501 = (?-9/ 1812(?H . <5F((

%(
0
(
(
(
(
(

4. 2. 2. Independent t-test: Tesla - Toyota
1?H01(Ce(J(;-21>1-21-5(B?4>01(5J5195R( 1 1902(J(N . - .57(
IHY H Q15 535195(A. 8(&N<T5: (. A(G12-9
A 8(&N<T5z (. A(
K?2877-+19
6 B73 5 20 BI3(P) . GI17-( | BS2A&S8.8( njq(V.-AT21-+1(
5210120 | WIANIB1-+1  KTANIB1-+1 = ;-518D20(.AG@L(
KIM181-+1
$./718 #>>18
RF1  &N<2(D217-+19( | FeQP | FOjY = 2.169 = PPP 031 24202 FYYYje  .02214  .46190
209<412
&N<20(D7877-+19( 2.183 | PPYreoe | .030 | .24202 FYYXeQ | .02352 | .46051
- .5(799<412
WEP  &N<(D?872-+19(  YFYQY | fPeX | JFYoe PPP feoo | JXPYej FYPRQn | JPQQo0 | FPOONO
299<412
&N<20(D7877-+19( JYQX | PPYfnnn | feoj | JXPYej FYPeQo | JPQjoX | FPOYNX
- 5(299<412
W60  &N<(D872-+19( | FXXY | fnQl | YFjOX | PPP FYPQ | FYoonj FYXnYY | JXleXe . F0eYnQ
299<412
&N<20(D2877-+19( YEjIX | PPYrelj | FYPj FYoonj Fyxell | JX1oQj | foexol
- .5(799<412
TBY  &N<2(D2877-+19(: Yfonl . FPOn  JFIOY PPP fooQ | JXjjlo FYPeQ0 | JOXnYj . FYnePO
299<412
&N<20(D2877-+19( FI0o  PPXinOo = Foo0 | JXjjlo FYPQYe | JOXoYX | FYnjYe
- .5(799<412

TBP  &N<20D217-+19( | YIQPn | FYnX | JYFOnO = PPP fYoj  JPYXXe FYjxel  JFXQOI | FXeQYQ
299<412
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12H0L(Oe(J(;-21>1-21-5(B?4>01(55519%( 1 1902(3(1 . = .52(

&N<20(D2877-+19( JYEIYX | PPXfneo | FYoX | JPYXXe | EYInXO | JjXOQn | FXeOoO
- .5(299<412
TBO  &N<2(DW1?-+19( OfXle = FXeP . YEjYX ~ PPP  FYOO | FYQYnn FYYOnO | JXjPjO | FOnojY
299<412
&N<20(D2877-+19( YEjPn  PPXRQLj - FYPe  FYQYnn FYYPjP | JXInQj | FOnOQO
- .5(299<412
SE1  &N<A(D17-+19( | YjFXXe FXXX = 5.135 = PPP 000 .66443 FYPRIX 40941 @ .91944
299<412
&N<20(D2877-+19( 5023  YePrOOX = .000 = .66443 FYOPPQ | .40346 = .92540
- .5(799<412
B&P  &N<20D1?-+19( nFYYn @ EXXO | YRjIX = PPP | FYPj FPEYPO FYePoj  JQeQP  FolYYn
299<412
&N<20(D2877-+19( YEjoY | PPXXQn i FYPX | FPeYPO FYeXYn  JXQDee = FoOoOl
- .5(799<412
SE3  &N<(D?817-+19( . YFYYP = fPnO | 3.456 | PPP 001 64090 Fejlo 27540  1.00639
299<412
&N<20(D2877-+19( 3.429 | PXnFYYQ . .001 | .64090 FreonY = 27243  1.00936
- .5(799<412
VY @N<(D2T?-+19( | YRPQX | FPoY | JXjo | YnY | fjo | JXXonQ | FYPInO | JFPjooe | fPonlj
299<412
&N<20(D2877-+19( FXje | YenmfQYP  fnjl | JXXonQ | FYYnjX  JPIPoe | FPPeQI
- .5(799<412
VP &N<A(DT?-+19(| FYOj | FPoY | FPYn yny | fePQ | X000l FYjoeY | JPonoj | FOOQYO
299<412
&N<20(D2872-+19( FPPP | YQUFIPj | fePl X000l FYjyny | JPooXl | FOO0jP
- .5(799<412
V0 GN<(DT?-+19(| FoXY | Flon | fPex ynyY | fQex | Fx0jQo FYPQjo | JPYjeQ | FPeQoo
299<412
&N<20(D2877-+19( X | YeQryoy | RQQP | FX0jQo FYPOPP | JPXQO0 | FOQeeP
- .5(799<412
BAU  &N<20D2812-+19( | YJFjQI | FXXX  4.988 = YnY | .000  .83883 FYoeYo  .50715  1.17051
1 299<412
&N<0(D2872-+19( 4777 | YIPXYQ | .000 | .83883 FYQjoY | .49168 | 1.18598
- .5(799<412
BAU &N<20D217-+19( | IPInYo | FXXX | 7.489 | YnX | .000 | 1.15257 = FYjonX = .84900 @ 1.45614
2 299<412
&N<20(D2877-+19( 6.814 | YYYijnY | .000 | 1.15257 | FonYo | .81740 | 1.48775
- .5(799<412
I*IY  &N<ADBI2-+19( 1PQI | FXIX  Fjln Yen Fje0  JYXYXY  FYeOee  JFloOQl  FPOYQY
209<412
&N<20(D2877-+19( FjOI  Yeefon0 = FjoQ | JIYXYXY | FYQoXe | JFIleOj i FP10o00
- .5(799<412
( jo
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12H0L(Oe(J(;-21>1-21-5(B?4>01(55519%( 1 1902(3(1 . = .52(

)*IP  EN<A(D%I?2-+19( . FInP | Flel | FeQQ Yen f0eP | FYjePP FYeXIP | JYnQoe | FjYIYP

299<412
&N<?0(D?287?-+19( FnXX i YeOFejO : FOon FYjePP FYQjQo JYeeln | FjXInO
-.5(?99<412

)*10  &N<20(D281?-+19( ¢ PfPle | FYOj i JPPj Yen FePO JFXIYYX FYePnn = JFIXPXQ | FOYneQ
299<412
&N<?0(D?287?-+19( JPOO | YeofjoP : feYo JIXIYYX FYQoQe JOenel | FOXQoO
- .5(299<412

BAT  &N<?(D?87?7-+19(: FYnP FooP 2.101 Yeo 037 43084 FPXJXn 102625 .83544

4 299<412
&N<?0(D?87?-+19( 2.088 : YolfPjn : .038 43084 FPXoOn .02333 .83836
- .5(299<412

)*1j  &N<20(D?87?-+19( . PFYOP | FYlo YFreXP YnY FXQO0 FOOloP FYejoo JXOYjn : FQXXeO
299<412
&N<20(D?87?-+19( YreoP | YeofIPQ | FXol FOOloP FYQnQO JXYnnl | FoenYn
-.5(?99<412

BAT  &N<?0(D?81?7-+19( | FoYn FIOP 3.396 Yee .001 56323 FYojej .23606 .89040

6 299<412
&N<20(D?87?-+19( 3.378  YolfeYY . .001 56323 FYooQo .23398 .89249
- .5(?99<412

D)*1Q  &N<20(D2817-+19( | FXYn | FenP | YFPeQ Yen FPXX FPXnX FYnjXx | JYOOQj | FoOjjij
299<412
&N<?0(D?87?-+19( YFPnl i YQOFoln | FYnQ FPjXnX FYnOnP JYOYej : FoOOoj
- .5(?99<412

d*le  &N<A(D?87?7-+19( | FXXQ Fn00 JXol YeQ fnln JFXYXen FYQxnl JFI0eYY | FOPoOP
299<412
&N<?0(D?87?-+19( JXoj YQnFnnP | Fnle JFXYXen FYoQnj JJOIPOX | FOPXjY
- .5(?99<412

)*In  &N<A(D1?7-+19( . FXYo | fene : YFOoQ Yel FYQO fPonII FYQjYj | JFYXoYP | FjejXY
299<412
SN<20(D2872-+19( YFooj | YoQrojn | YOI fPontl FYQjIX | JFYXoeO | FjejQy
-.5(?99<412

& (0" %<ty "%6)(-",

(

hTable 38 - Independent Sample t-test: Tesla - Toyota)(79(9@ . /7-3(<9(5@1(5J5195(+. 4>7819. -(
H15/11-(01190?(?-2(1 . - .5?(H8?-2F(%@1-(/ 1(A78950. - , (?5(5@1(hTable 38 - Independent Sample
t-test: Tesla - Toyotai(/1(+?-(12970: (911(5075(4 . 8L(T5149(?8L(+ . -9721812(5.. (@2D1(?(973-TAT+2-5(
2TAA18L-+1F( 67895 R 1i(N<1957 . -(8102512(5. (5@1(T514(W0T2HTOTS = (U( 67-2-+1( . A(S01(V . 4>?-((
B;3FPJ5?7012i(D?0<19(781(A8. 4(FO30(5- (FO310(41?-7-3(5@75(1190?(?-2( 7 R \ R \B1D> - ¥/1-59(@?D1(
21AA181-5(A1107-39(5. / ?829(5@1(A?+5(5@?5(5@1(H8?-2(79(?-( . <5>18A.84(+.4>1575.89( . -(@79(478 , 15F(

( ( JQ
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101-((?9(A.8(hTable 37 - Independent Sample t-test: Tesla - Volvoil(N<1957.-9(hSE1i(?-2(
hSE3i( A8.4( B.+1?0( U( &-D78.-41-520( 514( 281( 23?7 ( +.-9721812( ?9( 973-TAT+?-50 - ( 27AA181-5C(
D?0<19(?81(A8. 4(FO00(A.8(hSE1i(5.(FO01(A.8(hSE3iF((

(

B?41(+?91(A.8(N<197. -(hBAU1i(?-2(nBAU2i(A8. 4()8?-2(*<5@1-57+752 (7514 (/ T5@(D?0<19(IN<?0(
5.(FO00(A.8(H.5@(hBAUTI(?-2(hBAU2IF 67-200:C(5@1(0?795(973-7AT+?-5( 27AA181-+1(H15/11-( 11907(
2-2(1 .1 .52(52,1-3(>02+1( /T50(50L( ) 87-2( *552+041-5(1514( . ~(N<1957 . ~(nBAT4i(?-2(nBAT6iF(
B73rPJ5?70121(D?0<19(?81(A8. 4(FO37(5. (FO38(A-8(hnBAT4i(?-2(IN<?0(5. (FOO1(A.8(hBAT6IF(;-( . 5@18(
7/ .8290( 1190?(?-2( 7 R\ R \B19> J-21-59( @?D1( 27AA181-5( A1107-39(5. / 2829(5@L(A?+5(5@25(5@L( +78(
5@1:(2871D1(9?:(9.415@7-3(?H.<5(/@- (5@1 = (?81(5- ( - 5@189C(?9(/ 100(?9(5@L(A?+5(5@?5(5@178(5@ - <3@59(
2-2(A1107-39(?H .. <5(OL(HE?-2(+ . 41(5. (41-2(1-952-502F(

4. 2. 3. Independent t-test: Volvo - Toyota
12H01(0n(J(;-21>1-21-5(B24>01(5J5L95R(K . 0D (3(1 . = .52(
/HY H Q151 535195(A. 8(&N<Th: (.A(G1?7-9
AL 8(&N<T52 (. A(
K?87?7-+19
6 B13 5( 2 BT3F(hPJ G12-( B52F(&88.8(  njq(V.-AT21-+1(
5710121 | KIAAL81-+1 | KTAAL81-+1 ;-518D20( . A(G@L(
K7AA181-+1
$.718 #>>18
WEY  &N<20(D?877-+19(  PFXOP  FYjo = fPej PXo FQQo0 FX00jo FYYQQP  JFYnejO . FPojoo
299<412
&N<?0(D?87?-+19( FPej PXXFenj FQQo FX00jo FYYQee JYneee | FPooXY
-.5(?99<412
W6P  &N<?20(D?87?7-+19( : FPJQ = FoYO = JPXe PXo Fe0j JXPonY FYPnPP JPeYoo | FPPQej
?99<412
&N<20(D?87?-+19( JPXe | PXIFoXo Fe0j JXPonY FYPnOX JPeYeO | FPPeXP
-.5(?99<412
W60  &N<?0(D?871?7-+19( : FOeO : FjOQ FleQ PXo FoPQ FXjIPe FYYYjl JYojol : FPQIYN
299<412
&N<20(D?87?-+19( Fleo PXOFnOY FoPQ FXjIPe FYYYoO JYojeP  FPQICe
- .5(?99<412
TBY  &N<(D?12-+19( © Fljj | FjXY @ FjoX PXo FjQo FXQXYe FYPjPn  JFYQoOe : FOYQYn
799<412
&N<20(D2872-+19( FjoX | PXOFPXj | FjQo FXQXYe FYPjIX 1 JFYQQXe | FOYQII
- .5(?99<412
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TBP  &N<?0(D?817-+19( . FnYl | FOIX  JnOj PXo FOjY JFYIXXe FYInQQ  JFI0jOj @ FYjjYn
299<412

&N<20(D?2877-+19( JnOl | PXYflXo i FOjY JFYIXXe FYInno ¢ JI0JQQ | FYjjoX
-.5(?99<412

TBO  &N<?(D?877-+19( = PFePl | fXnl | FOoo PXo FQYj FXIPOj FYYJOP | JFYejQn | FPQXIn
299<412

&N<20(D?2877-+19( f0oj | YnefPOn | FQYj XIPOj FYYjnP  © JFYeoPl . FPQXnl
-.5(799<412

B&Y  &N<2(D?817-+19( FXjY | FePP | fje0 PXo FjoX FXnPe0 FYjnYo  JPPXnj @ FIXooP
299<412

&N<20(D2877-+19( Fje0 | PXjfolj :  FjoX FXnPe0 FYjnYn | JPPYXP | FlXoon
-.5(299<412

B&P  &N<?0(D?87?7-+19( : PIXIn @ FYjI FQOQ PXo FloP FYPnQO FYQjno JPYQYe : FIQoo0
299<412

&N<20(D2877-+19( FQOQ | PXPRQIX i FloP FYPNQO FYQoYl i JFPYQjQ : FIQQXO
-.5(?99<412

B&O  &N<?)(D?87?-+19( | FXX] fnlo FYIX PXo feee FXPeQo FPX1QO0 JFOQlee | FIOPON
299<412

&N<20(D?87?-+19( FYIX PXjFenQ feee FXPeQo FPXIQI JoQlen : FIOPIY
-.5(299<412

V'Y N<(D2872-+19( | YiXeQ | FPnn | JPjj Yoe FQnn JXovnl FYPjPI | JPQnPX | FPYjOY
299<412

&N<20(D?287?-+19( JPje | Yoofjjn FQnQ JIXoynl FYPOQX JIPQoYQ | FPYPPe
-.5(299<412

VP &N<0(D2872-+19( | FYnl | FooX | FXQn Yoe Fn0Q FXYPJX FYjQjl | JPnejy | FOPOJY
299<412

&N<?0(D?87?-+19( FXQn YoorQol Fn0Q FXYPJX FYjQPI JFPNQnO | FOPPNO
-.5(799<412

V0 GN<(D212-+19(  Foel | FIYX | JXjO Yoe fnje JXXonl FYOXlo  JPoljY | FPjXoP
299<412

&N<20(D?87?-+19( JXjl YoQF100 fnjQ JIXXonl FYPnYP JiPoYeo | FPIQNQ
-.5(?99<412

BAU &N<?0(D?87?-+19( i YreoX : FYQI 2.031 Yoe .044 .39861 FYnoPO 01122 : .78600
1 299<412

&N<20(D?87?-+19( 2.024 | YoPrejl .045 .39861 FYnonP .00977 | .78746
-.5(?99<412

BAU &N<?0(D?81?7-+19( | YFnXX @ FYQX @ 2.825 Yoo .005 57118 FPXPYQ 17202 ¢ 97035
2 299<412

&N<20(D2877-+19( 2.811 | YjnfjPo | .006 57118 FPXOYQ 16994 | .97243
-.5(?99<412

D*1 &N<(D281?7-+19( : FIJP FjXP JPYo YoQ FePn JFXOonl FYQXeQ JFOQIPQ - FOXXIX
Y 299<412

( jn
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&N<20(D?87?-+19( JPYQ | YoofneX FePe JXOonl FYonnn JFOQPj1 . FPneoQ
-.5(?99<412
D> &N<A(D?871?7-+19( 1 FYOj | FQYO | FYej YoQ Fejo FXOOXY FYQeXe JOYeje | fOeljn
p 299<412
&N<?0(D?287?-+19( FYeo | YoorQeP Fejo FXOOXY FYQaly JOYQPj : FOeOPo
-.5(?99<412
>0 &N<A(D?87?7-+19( ¢ FYlo : FQXO @ FYOl YoQ Fenl FXPOYQ FYQOj X JFOYnOQ : FOojQP
0 299<412
&N<20(D?87?-+19( FYol YooFojQ Fenl FXPOYQ FYQPnO JOYePl ' FOoljn
-.5(?99<412
D>l &N<20(D?87?-+19( . YFXPe i FOYP = YFnOX Yoj Xij FOneQO FPXooX JXXnYn | FeXooo
I 299<412
&N<?0(D?287?7-+19( YFYQ : YjofllIP XjQ FOneQO FPXeXP JXYPYo | FeXnoO
-.5(?99<412
D> &N<20(D?877-+19( . FIOI . FJYY | YFleO Yoe FYIX FPoeXo FYexQQ JXeeeP  FoPInO
j 299<412
&N<?0(D?287?7-+19( YFInX | YoQrQlj FYOe FPoeXo FYQnnP JXeQYj : FoPOPo
-.5(?99<412
BAT &N<?0(D?871?7-+19( | FOOQ | FjoO | 2.253 Yoj .026 .38838 FYQPOj .04808 | .72867
6 299<412
&N<20(D?287?7-+19( 2.246 i YoXfOjn .026 .38838 FYQPNO .04687 : .72989
-.5(?99<412
d*1 &N<20(D?87?7-+19( | FQPQ | FOnj | YFoXX YoQ FYYP FOYoPn FYnQQl JXQIYX | FQXooe
Q 299<412
&N<20(D?287?7-+19( YFjnQ | YoOFnOP FYYP FOYoPn FYneXj JXQIQQ - FQXQOj
-.5(?99<412
D)™ &N<2(D?87?7-+19( | FYeP | FoQX | JFYQX Yoo feoj JXPelY FYoone JOjeXn | FOXYPQ
e 299<412
&N<20(D?287?7-+19( JYQX | YolFOoY feoj JXPelY FYoQXY JOjeYe | FOXYOo
-.5(?99<412
D)™ &N<A(D87?7-+19( © FYYQ i FQOO - FePj Yoj FIYY FYIQY] FYQe0Q JPXJXP  FInnOP
n 299<412
&N<20(D?287?-+19( FePP | YoXrlOj FIYP FYIQYj FYQenj JPXoPj | FIXXjj
-.5(?99<412

&;(0"%<H) %) (",
(
101(0795(5?H01(hTable 39 - Independent Sample t-test: Volvo - Toyotai(79(90 . /7-3(<9(501(5
5195(+.4>78719. -9(H15/11-(K.0D. (?-2(N . - .5?(H8?-2F(S1-+1((/ 1(+?-(?-20:91(A8. 4(T5C(5@?5( ) 8?-2(
F5@1-57+75- (7514 79( 2327~ ( +. -+18-12( Hz( 2( 973-TAT+?-5( 27AA181-+1( H15/11-(501(5/.( EUDQ G TV
819>_-21-59(?-9/ 189F(B73FhPJ5?7012i(D?0<19(?81(A8. 4 (FO44(5. (FO45(A.8(NBAUTi(?-2(A8. 4(FXXJ (5-(
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FXX0( A.8( hBAU2i(( 417-7-3( 5075 K.0D.( ?-2( 7 R \ R Y¥IB>Y21-50( @?D1( 27AA181-5( AL107-39(

5. /2829(501(01D10( . A(P<5@1-57+T5 (. AG@L(H8?-2(501 = (?-9/ 1812(?H . <5K((

(

67-20020( )82-2( *52+@A1-5( T51A(19( 209 ( +.~+18-12( Hz ( 2(913-TAT+?-5( 21AA18L-+1(( . ~(hBAT6i(
N<1957 . (( BI3MPI5?7012i( D0<19( 28L( IN<?0( 5. ( FO26F( ;-( .5018( /.824( K.0D.(?-2( 7TR\RW D TV
819> . -21-59(A1107-39(27M181-50 (?H . <5HEOL(AP+5(5075(50L78(50 . <3@59(+ . A1(5. (AT-2(1-952-50 = (H.. <5
5@178(+28(H8?- 2K

(

4. 2. 4. Independent t-test for H1 - Findings
(

1. (1-2(.-(7-21>1-21-5(5J5195(?-"20-979(91+57 . ~0(5@1(;-21>1-21-5(5J5195(57H019(0122(<9(5. (97 - (5@?5
5@1( 27AA181-+1( H15/11-( 200( 5@1( 5@811( H8?-2( T9( N<751( 0. /F( ;-21120( Z@1-( Z1(0. ., ( 25( 200( 5@1
;=21>1-21-5(5J5195( 5?H019( Z1( +?-( - .57+1( 5@?5( E<95( AL/ ( T5149( 281( +.-9721812( ?9( 973-TAT+?-50
27AA181-5F( 1@1(7H14 (4 . 95(81>8191-512(?9(973-TAT+?-50 (2TAA181-5(A. 8(?00(5@1(5@811(H8?-2(79( ) 8?-2
F5OL-5T+752F(;-(. 5@18(/ - 820(TA() 87-2(*<5@1-57+75 - (1514 (79(+ . -9721812(?9(973-TAT+?-50 2 (27AA181-5
A.8(5@1(5@811(H8?-20(75(+?-(0122(<9(5-(9?:(5@?5( )8?7-2(*<5@1-57+75= (7514 (79( - -5(911-(?9( 9747078
H15/11-(R19024(K . 0D (2-2(1 . = .52(H8?-2K((

(

;= (A2450(TA(Z2(0. -, (?5(5@1(G1?-(KkTAAL81-+11D0<19(A8. 4(hTable 37 - Independent Sample t-
test: Tesla - Volvoi(/1(+?-(?-20:91(5@75 7 H V QDY ?-9/18(8751(A. 8(hnBAUTi(N<1957. -(79(

F4402( @73018( 56?-( K .0D.( . -190( 412-1-3( 5@?5( 11907( 819> -21-59( @?D1( 82512( 5@1( 01D10( -A(
?<5@1-57+75= (. A(12190?(30.H?00: (@73@18(50?-( 9 R O Y.RLFM @1(9?41(+791( . ++<8812(A-8(nBAU2i(
N<1957.-0( 7 H V @L& T-21-59(@?D1(9+.812(F58139(?H.D1( 9 R O Y.RLYNV-(.5018(/-82( 7THVOD TV
819> . -21-59(A110(5@75( 1 1902(+28(79( ?-(?<6@1-57+(+?8(4?-<A?+5<818((/@701( 9 R O Y8R W21-59(
A110(5@1(H8?-2(0199( ?<5@1-5T+F( 1@1-C(/L(+?-(0. - ,(?5(5@1(hTable 38 - Independent Sample t-
test: Tesla - Toyotai(( @181( ?09.( A.8( hBAUTi( N<1957.-( 1190?( 819>.-21-59( @?D1( 8?512( 5@1
?2<5@1-57+75-( . A(5@1( H8?-2(F83883( @73@18(50?-( 7 R\ R W-DFiv.81.D18(( hBAU2i(N<1957.-(79
AL00./7-3(5@1(9?741(51-21-+:0( 7 HV @1BD>Y\21-59( @?D1(87512(5@79( N<1957. -(1.15257( @73@18
50?-( 7 R\ R W-IF-\(-5@189(/ . 820(5@1(+?91(@181(79(5@1(9?4-1(5@?-(H1A.81(/T5@( K . 0D . C(?3?7-C
7 HV Q@B>9A21-59( @?D1( 30.H?00: ( 87512( @73@( 01D10( - A( ?<5@1-57+75:( Z@101( 7 R\ R W -ED(1P8¢(
A1107-3(5@1(H8?-2(?9(0199(?<5@1-57+F((

(

67-200-C(H15/11-(K.0D.(?-2(1 . = .5?(H8?-2(((hTable 39 - Independent Sample t-test: Volvo -
Toyotai( 79( 9@./7-3( <9( A.8( )8?-2( *<5@1-57+75:( 1H14( 50?5 9 R O Y8Rg.W21-5( @?D1( 87512(

(
(
(
(
(
(

(
(
(
(

( ( oY



AUTOMOTIVEMARKET:DOESCORPORATEBRANDREPUTATIONAND BRANDAUTHENTICITYLEAD TO BRANDATTACHMENT?

hBAUTi(N<1957.-(F39861(@73@18(5@?-( 7 R \ R W-IAALT+@(79(5@1(0. /195 D20<1( . A(5@1( )8?-2(

* <5Q1-51+752 (+. 4>2879. ~(H15/ 11-(5@1(5@811(HB?-2F( ) 82-2(* <501 -57+75 (19(5Q1( 4 77-(9713-TAT+2-5(
21AA181-+1(7514(H15/11-(200(5@1(5@811( H8?-20(@. /1D18( /1(+?-(+01780=(81?2(5@75( 1 1907( H8?-2(
819>.-21-59(@?D1(8?512(D18:(@73@(5@1(01D10( . A(?<5@1-57+75:(+.4>2812(5.(1.:.5?2(?-2( 9RO YR YV
819>.-21-59F( ;-( .5@18( / -82(( 119 O DOMIM.-21-59( AL10( B190?( H8?-2( 29( ?-( ?<5@1-57+( +?8(
47-<A?+5<818(/@701(K.0D.(?-2( 7 R\ R 01D S ¥1-59(A110(5@178(H8?-2(?9(0199(?<5@1-57+F((

(

101-0(/1(-112(5-(0. ., (?5( -5@18( 973-TAT+?-5( 27AA181-+1(H15/11-(5@1(5@811( H8?-2(( . -(B - +720( U(
&-D78.-41-520( 514(( .-0:(hTable 37 - Independent Sample t-test: Tesla - Volvoi( ?-2(

hTable 38 - Independent Sample t-test: Tesla - Toyotai( @?D1( 973-7AT+?-5( 27AA181-+19F(
;-21120(5@1(B . +720( U( &-D18. -4 1-520( 91+57. (A8 4(H.5@(5?H01( 781( +. -9721812( ?9( 973-TAT+?-50 (
21AA181-5(A-8(5@1(N<1957. -(hSE1i(?-2(hSE3i((/@701(A-8(501(hTable 39 - Independent Sample t-

test: Volvo - Toyotai(-.(973-TAT+?-5(27AA181-+1(@?9(H11-(@73@073@512F(;-( .5@18(/ .82( 7THVOD YV
819>.-21-59(A110(5@1(H8?-2(?9(4 . 81( 1 HIF B L H Q-G(DINLE. (812<+1(759(. /- (14>2+5( . -(30. H?0(
/8A47-3(( 29( Z100( ?90( 759( 9<>>_85( A.8( 3..2( +?7<919( ?9( """ ¥{( /@01 K.D.(?-2( 7TR\RWD YV
819>.-21-59(@?D1(8?512(5@178(A1107-39(0. / 180(5@<90(5@1 z (A110(K .0D. (. 8( N . = .5?(H8?-2(0199(?HO1(5.

81200 (?+5(. -(5@191(B . +7?0(U(&-DT8 . -4 1-520(?9> 1+59F(

(

67-200zC( h'Table 39 - Independent Sample t-test: Volvo - Toyotai( ?-2( hTable 38 -
Independent Sample t-test: Tesla - Toyotai( 90./( <9( ?-.5@18( 27AA181-+1( +.-9721812( ?9(
913-TAT+?-5( . -( )8?-2( *D5?+@41-5( 91+57. -(A-8(5@L(N<1957. -(hBATG6IF( ;-(A?+5((A.8(hTable 38 -
Independent Sample t-test: Tesla - Toyotai(501(N<1957.-(hBAT6i(@?D1(B73rPJ5?7012i(D?0<1(
0./18(5@?-(0.050(?09.0(/1(+?-(81?2(5@?5( 7 H V BLED>-\21-59(@?D1(8?512(5@178(A1107-39(F56323(
073018(50?-( 7 R \ R W-IXBR41(9+@141(A.8(hTable 39 - Independent Sample t-test: Volvo -
Toyotai((/750( 9 R O BRI M21-59(5@75(@?D1(87512(5@178(A1107-39(F38838(073@18(5@?-( 7 R\RW D TV
.—-1F(G.81.D18(-.-1(973-7AT+?-5( 27AA181-+1( . -(hBAT6i( @?9(H11-( @73@073@512( . -(hTable 37 -
Independent Sample t-test: Tesla - Volvoi((9.(501(41?-7-3(19(5@75( 7 R \ R 84D JF¥1-59(?81(
A1107-39(0199(74>?+512(H - (14 .57. -9(5. /?782(5@1(H8?-2(5@?5(?81(+ . 47-3(7-95?-50 - (?-2(-"?5<87200 - F(((
(

10181A.81(/1(+?- (- .57+1(5@1(973-TAT+?-5( 27AA181-+19(H15/11-(5@1(5@811(H8?-2F( 1190 D 1. ¥ -189
?-2(819>.-21-59( 9114 ( D18:( ?55?7+@12( 7-2( +.4-47%120( 209.( 5@1 z( H1071D1( 7-5. ( 1190?( H8?-2C
A477-0:(H:(@?D7-3(D18:(3- . 2(5@ - <3@5(?H - <5(750(/ @15@18( . (B . +720( U(&-D18. -4 1-520( 79>1+5( -
)8?2-2( *<5@1-57+75:F( ;-(5@1( -5@18( 97210 K.0D.(?-2( 1. :.5?(H8?- G (BA®>.-21-59( ?-2( . /-189
9114(0199(+ . -+18-12(?H. <5()8?-2(*<5@1-57+752(?-2(B . +720(U(&-D78 . -4 1-520(?9>1+59F((
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4. 3. Relationship among Brand Authenticity, Brand Reputation and Brand Attachment for
Tesla Brand

(

*1518( @2D1( 95<2712( ;-21>1-21-5( 5J5195( . <5><590( 5079( 91+57 . -( 274(5. (9@ . Z( <9( 4 .81( ?2-20:979(
D?2872H019( 7-2( 415 . 29(5. ( H15518( <-21895?-2( 5@1( 975<257 . ~(H15/11-( 119020( K .0D.(?-2( 1. 1 .5(
)82-2F(101(T$B(4 . 21090 . <02(H1(?-20:912(?-2(7-518>815(7-(5/ . (9523190(A7895(501 (4 179<8141-5(
4 .210( .8(501( 22IN<?+:( A(501( 41?9<819( 79( 29919912( H:( 1D20<?57-3( 5@1( 8L072H7075: (. A( 5@1(
7-21D72<20(41?79<8190(5@1(+ . ~-D1831-5(D207275: (?-2(5@1(279+87147-2-5(D207275: (. A(B@1(+. -958<+5F(I . (
H137-0(V . 4> . 9751 81072H7075 2 ( D20<19( ~112( 5. (HL( @73@18(5@2—( XFQ(5.. (+.-97218( 5@1( +. ~958<+5( 29
8107?H0LF(F(;514($ . 227-3( . A(9+2019(4179<87-3(81A01+57D1 (+. -958<+59(9@ . <02(HL(?5(01?95( XFQXQ . §(
0730180/ @7+@(7-21+751(50?5( . D18(j X ( - A(5@1(D?87?-+1(7-(501( - H918D12(D?87?H01(79(1=>0?7-12(H: (
5@1(+. -958<+5(q(h%15°1090(** 21, 1851, 1-IB+@8 . 2180(U(K?-("*>>1-C(PXXniF(((

(

101-0(501( *D18?31( K?2877-+1( &=582+512( h*K&i( D20<19( -112( 5. ( H1( @73@18( 5@?-( XFjC( 274 (5
1-21+251(5075(4 . 95( . AGAL(D?877-+1( . AL 2+@(T-27+725 . 8(79(1=>07T-12(H 2 (T59( . / - (+ . ~958<+5F(*09 . (/1
~112(5. (A.+<9( . -(5@1( >?8?41518( 195742519( . A(1-27+25.8( / 173@590( 973-TAT+?-+1( . A(/ 173@5( ?-2
A<5T+.007-128T5:( L A( 7-27+25.89F( F(%%173@59( 41?79<819( 5@1( +.-587H<5T.~( .A( 17+@( A.847251D1
7-21+25..8(5. (5@ 1(D?877-+1( . AG@1(075195(D?87?H01 (g(hW . H185(U( 1 25+@180(PXXniF(*(973-TAT+?-+1(01D10
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4. 3. 1. Discriminant Validity - Tesla
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4. 4. Relationship among Brand Authenticity, Brand Reputation and Brand Attachment for
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4. 4. 1. Discriminant Validity - Volvo
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4. 4. 2. Structural Model - Volvo
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4. 5. Relationship among Brand Authenticity, Brand Reputation and Brand Attachment for
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4. 5. 1. Discriminant Validity - Toyota
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4. 5. 2. Structural Model - Toyota
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5. Conclusion, Limitations and Future Research
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5. 1. Majors Conclusions
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7. Appendixes
(
Table A - Tesla - Sample Profile - I
GENDER FREQUENCY PERCENT
MALE YYY nolo(q
FEMALE e 0Q(q
TOTAL YYn YXX(q
(
(
(
Table A - Tesla - Sample Profile - 11
AGE FREQUENCY PERCENT
20 0 PLj(q
20/30 YO yXin(q
30/40 PO Ynio(q
40/50 lo 0elQ(g
50/60 Po PYCe(q
+60 e olQ(a
TOTAL YYn YXX(g
(
(
Table A - Tesla - Sample Profile - III
HOUSEHOLD SITUATION FREQUENCY PERCENT
DIVORCED | otl(q
MARRIED Qn ooll(g
SEPARATE | otl(q
SINGLE 0X PjCP(q
WIDOWED P YiQ(q
TOTAL YYn YXX(q

nl
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Table A - Tesla - Sample Profile - IV

JOB SITUATION FREQUENCY PERCENT
EMPLOYED le 1X00(
RETIRED e 0Q(q
SELF-EMPLOYED oX jXl(qg
STUDENT 0 P (g
TOTAL YYn YXX(q
(
(
(
Table A - Tesla - Sample Profile - V
LIVING LOCATION FREQUENCY PERCENT
ASIA P YeQ(g
EUROPE YXY elln(q
NORTH AMERICA Yo YOl(qg
TOTAL YYn YXX(q
(
(
(
Table A - Volvo - Sample Profile - [
GENDER FREQUENCY PERCENT
MALE nQ nltP(q
FEMALE 0 jle(q
TOTAL YX0 YXX(q
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Table A - Volvo - Sample Profile - II

AGE FREQUENCY PERCENT
-20 | oln(q
20/30 Yl YOlo(g
30/40 PO PjtP(q
40/50 On 0Qln(g
50/60 Yj Yllo(q
+60 ] Iin(g
TOTAL YXO0 YXX(g
(
(
Table A - Volvo - Sample Profile - 111
HOUSEHOLD SITUATION FREQUENCY PERCENT
DIVORCED 0 jle(g
MARRIED 00 ollY(g
SEPARATE | otn(qy
SINGLE PQ PolP(q
TOTAL YXO YXX(q
(
(
Table A - Volvo - Sample Profile - IV
JOB SITUATION FREQUENCY PERCENT
EMPLOYED le lolo(q
RETIRED Q ole(q
SELF-EMPLOYED 1Y Onte(q
STUDENT Q ole(q
TOTAL YXO0 YXX(g

no
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Table A - Volvo - Sample Profile - V

LIVING LOCATION FREQUENCY PERCENT
ASIA P Yin(q
EUROPE eo e0lj(g
NORTH AMERICA Yl YOto(q
ASIA, NORTH. AM. Y Y(g
TOTAL YX0 YXX(q
(
(
(
(
Table A - Toyota - Sample Profile - I
GENDER FREQUENCY PERCENT
MALE no nYCl(q
FEMALE n elo(q
TOTAL YXj YXX(g
(
(
Table A - Toyota - Sample Profile - II
AGE FREQUENCY PERCENT
-20 | 0le(q
20/30 Pl PP(n(q
30/40 Pe PolQ(q
40/50 Oe 0olP(q
50/60 Q 0Q(q
+60 1 0le(g
TOTAL YXj YXX(g
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Table A - Toyota - Sample Profile - I1I

HOUSEHOLD SITUATION FREQUENCY PERCENT
DIVORCED e Qlo(q
MARRIED oY JjelY(q
SEPARATE 1 Ole(g
SINGLE oP oXCj(q
TOTAL YXj YXX(q
(
(
Table A - Toyota - Sample Profile - IV
JOB SITUATION FREQUENCY PERCENT
EMPLOYED je jitP(q
RETIRED j Ite(q
SELF-EMPLOYED Pj POte(q
STUDENT Yo YjiP(q
UNEMPLOYED Y Y(q
TOTAL YXj YXX(Q
(
(
(
Table A - Toyota - Sample Profile - V
LIVING LOCATION FREQUENCY PERCENT
ASIA 0 Pin(q
EUROPE Qe Q1L0(g
NORTH AMERICA PP PY(q
SOUTH SEA ISLAND P Yin(q
TOTAL YXj YXX(Q

ne
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« Tesla car manufacturer seen by customers »

Goulwen Le Bellego, ISCTE Business School, Master in Marketing.

| am a student from the Master in Marketing of the ISCTE Business School and | need your opinion
to help me in my master thesis. My thesis objectives consists on analyzing how is Tesla really seen
by their customers or future prospects. It is for that reason | am realizing online questionnaire in
order to collect data regarding Tesla's target consumer behavior, what customers really think about
the brand, what would he change to improve Tesla's products and services.

All answers will be treated confidentially and anonymously. Your collaboration is essential for the
conclusion of my thesis. Thank you very much for your availability and participation. the
questionnaire takes around five minutes to complete.

*Obligatoire

PART I. Tesla in general

The questions below are ‘scale-answers’ made, so on a scale from 1 to 6, where 1 is ‘completely
disagree’ and 6 is ‘Completely agree’, how would you rank your feelings about the following
questions ?

Have you the feelings that Tesla is clearly an outperform competitor, and thus can really have huge
weight on his market? *

1 2 3 4 5 6
Completely disagree © » ) () (' () () Completely agree

Have you the feelings that Tesla brand is good at recognizing and taking advantages of market
opportunities ? *

1T 2 3 4 5 6

Completely disagree © » ) () (' () () Completely agree
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Have you the feelings that Tesla could be able to reduce their own profit to ensure a clean
environment ? *

1 2 3 4 5 6

Completely disagree ) © () () () () Completely agree

Have you the feelings that Tesla would be a good supports for good causes, as ONG, etc... *

1T 2 3 4 5 6

Completely disagree ' (' (" () () Completely agree

PART Il. Customers oriented

The following questions have been created for Tesla's car users, owners, or persons that are willing
to buy a Tesla car, so if you are not, go straight to PART lII.

When you visit a Tesla place, which may be a garage, dealership, exhibition, etc... and you have to
speak with someone of the staff...

Have you the feelings to be well treated, welcomed and received by Tesla employees team ?

1T 2 3 4 5 6

Completely disagree ' (' (" () () Completely agree

Have you the feelings that Tesla employees team and staff are really concerned, involved by your
concerns/questions?

1T 2 3 4 5 6

Completely disagree © ) © () () () () Completely agree
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Have you the feelings that Tesla brand has strong prospects for future growth ? *

1T 2 3 4 5 6

Completely disagree (' ' () () () () Completely agree
Have you the feelings that Tesla brand provide globally high quality of products and services? *

1T 2 3 4 5 6

Completely disagree (' ' () () () () Completely agree

Have you the feelings that Tesla does everything it can to ensure a good overall services quality all
along the customer relationship? *

1T 2 3 4 5 6

Completely disagree ( ' ' () () () () Completely agree

Have you the feelings that Tesla is constantly innovating new products and services to ensure to
meet their customers’ needs? *

1T 2 3 4 5 6

Completely disagree ' ' () () () () Completely agree

Have you the feelings that Tesla is a ‘eco-friendly’ company, and work to reduce its own impact on
global warming? *

1T 2 3 4 5 6

Completely disagree © ' ) () () () () Completely agree

( ( YXY
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Have you the feelings that Tesla employees team and staff are treating you fairly when you have to
deal with them?

12 3 4 5 6

Completely disagree © ) © ) () () () () Completely agree

Have you the feelings that you are really committed to Tesla car brand?

12 3 4 5 6

Completely disagree © ) () () () () Completely agree

Have you the feelings that your relationship with Tesla company means a lot to you?

12 3 4 5 6

Completely disagree © ) © ) () () () () Completely agree

Have you the feelings that, if Tesla car company would disappear, it would be a loss for you?

12 3 4 5 6

Completely disagree © ) () () () () Completely agree

Have you the feelings that, by your actions or behavior, you are a truly loyal customer of Tesla
company?

12 3 4 5 6

Completely disagree © ' () () () () Completely agree

( ( YXP
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Have you the feelings that you have a good overall relationship with Tesla company?

1T 2 3 4 5 6

Completely disagree ) (' (' () () [ Completely agree

Have you the feelings that you will certainly remain a customer of Tesla company ?

T 2 3 4 5 6

Completely disagree © ) (' ' () () [ Completely agree

Have you the feelings that Tesla is a authentic car manufacturer?

1T 2 3 4 5 6

Completely disagree ) (' ' () () [ Completely agree

Can you please rank the perception you have about the level of authenticity of Tesla brand

1T 2 3 4 5 6

Very |0W .,-'\l ./'xl ./_“‘ ‘l-_“. ./'\l ./'\l Very high

Based on your past experience with the firm, how likely are you to...

Talk to friends about Tesla brand, their products or services?

1T 2 3 4 5 6

Not likelyatall © ) 0 ) () Very likely
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Help or explain to others customers some knowledges they don't have about Tesla's products or
services?

1T 2 3 4 5 6

Not likelyatall ©  © ) (0 () () Very likely

Provide informations when you are surveyed by the company?

1 2 3 4 5 6

Not likelyatall ©  © 0 (0 () () Very likely

Provide helpful feedbacks to customers services?

1 2 3 4 5 6

Not likelyatall © 0 (0 () () Very likely

Inform the company about the products and services provided?

1 2 3 4 5 6

Not likely atall ¢ ) © 0 () () Very likely

For the following questions, please rank from 0 out of 5....

To what extent is Tesla part of you and who you are?

12 3 4 5 6

Very IOW "._‘\. .”_-\‘ .)‘_-\‘ I/'-\I ./-\. ./-\. Very high
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To what extent do you feel emotionally bonded to Tesla?

1T 2 3 4 5 6

Verylow > ) 7 () 7 Very high

To what extent is Tesla part of you?

1T 2 3 4 5 6

Verylow > ) 7 () 7 Very high

To what extent does Tesla say something to other people about who you are?

T 2 3 4 5 6

Verylow > () () 7 7 7 Very high

To what extent are your thoughts and feelings towards Tesla often automatic, coming to mind
seemingly on their own?

1T 2 3 4 5 6

Verylow > ) ) () 7 Very high

To what extent do your thoughts and feelings towards Tesla come to your mind natural and
instantly?

1T 2 3 4 5 6

Verylow ) 7 () 7 Very high
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To what extent do your thoughts and feelings toward Tesla come to mind so naturally and instantly
that you don’t have much control over them?

1T 2 3 4 5 6

Very |0w NN N Y N O Very high

To what extent does the word Tesla automatically evoke many good thoughts about the past,
present, and future?

1T 2 3 4 5 6

Very |0w NN Y N YN Very high

To what extent do you have many thoughts about Tesla ?

T 2 3 4 5 6

Verylow > () ) 7 7 ) Very high

PART Ill. Data sheet

What is your gender? *
" Male

(| Female
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How old are you? *

1-20

~120/30

130740
40/50
50/60

+ 60

What is your martial status? *

| Married
| Widowed
_ | Divorced
| separated
| single

What is your job position ? *
| employed for wages
| self-employed
| Student
Homemaker
Retired

unemployed

Where do you live? *
| Europe

| Asia

| North America

| South Sea Island

| South America

| Africa
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